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01	 The Royal Vision Logo
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Always maintain a minimum clear space around Royal 
Vision Media brandmark to preserve ins integrity. 
To maintain visual clarity and to provide maximum 
impact, the brandmark must never appear to be 
linked to or crowded by copy. photographs or graphic 
elements.

The minimum clear space must never differ 
proportionally from (figure 1). The clear space for 
Royal Vision Media brandmark, is the cap height of 
Royal Vision Media characters, represented by ‘X’.

X

X

Minimum Clear Space

Minimum space guide (Figure 1)
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01.2  Logo Clear Space



To protect the integrity, legibility and impact of Royal Vision 
Media brandmark, it must never be reproduced in sizes 
smaller than those shown opposite.

Minimum size

30MM WIDTH

Size (1): Business Cards

40MM WIDTH

Size (2): Letterhead, C4 & DL envelopes, CD 
Cover and folder

45MM WIDTH

Size (3): C3 Envelope
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01.3  Logo Sizes



The ideal placement for Royal Vision Media is on white or grey background.

Where printing limitations dictate, the Royal Vision Media  brandmark may appear in 

black on a white background, or white on a black background.

Brand placement
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01.3  Logo on a background



Color Palette
The primary color for Royal Vision Media is Pantone 

30-8 C and Pantone 111-16 C. Wherever possible, 

ensure that oyal Vision Media brandmark appears on 

a white background. 

Brandmarks are available in  Pantone process color.  

Always follow the correct color specifications shown 

opposite when specifying the color for Royal Vision 

Media brandmarks.

The brandmarks exist as a set of master artworks 

that can be found within the master artwork library 

USB.

These artworks should cater for all requriements and 

you should never attempt to re-create them.

C 60, M 90, Y 0, K 0
R 127, G 631 B 152 

C 70, M 0, Y 100, K 9 
R 174, G 154, B 100

GRADIENT MIX OF 
COLORS

GRADIENT MIX OF 
COLORS

C 0, M 10, Y 100, K0
R 255, G 221, B 0

C 0, M 10, Y 100, K0
R 255, G 221, B 0

C 0, M 0, Y 0, K 36
R 163, G 163, B 163

C 0, M 75, Y 100, K 0
R 243, G 112, B 36

C 98, M 69, Y 41, K 28
R 4, G 68, B 95

Pantone 172-9 C
C 57, M48, Y47, K 14

R110, G112, B113

Pantone 111-16 C
C 100, M35, Y0, K 60

R 0, G 35, B 106

Pantone 30-8 C
C 0, M 75 Y100, K 0 
R 243, G 112, B 36
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01.4  Corporate Colors



01.5 Logo Grid / English 

Royal Vision Media brandmark is made up of circular shapes to form this pattern. Royal Vision 

Media  is to be used only in conjunction with Royal Vision Media corporate branding. Royal Vision 

Media (Figure 1) is to be used for all corporate stand alone communications and signage. Each 

category and their relationships have been carefully designed. These are fixed and must never be 

altered. This brandmark exists as a set of master artworks that can be found within the Master 

artwork library USB.
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01.6	 Alternate Logo 

Alternate logos must be used only in certain 
circumstances where the original logo is not possible to be 
replicated. This may include once color printing, grayscale or 
black and white.

One Color Logo

Grayscale Logo

Black & White Logo
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01.7	 Style Elements

Style elements are important part of any 
identity program, they help giving a typical 
and distinctive look.

A pattern was created from our symbol to 
emphasis and give a consist image to our 
brand.

In the following publications there are 
different examples for the usage of the 
Style Elements in both stationeries and 
other marketing collaterals.
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Applications
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02.1	 	 RVM Business Cards
02.2	 	 Typography
02.3	 	 A4 Letterhead
02.4	 	 A4 Envelope
02.5	 	 A4 Continuation Sheet
02.6	 	 C3 A3 and C4 A4 Envelope
02.7	 	 Notepad & Pen



Mohammed Abdul Salim
Production Director

M : +971 50 659 0021
T  : + 971 3 761 1228
F  : +971 3 761 1228
A  : Villa No. 27 Al Khabisi
     P.O. Box 80079, Al Ain
E  : m.abdul@royalvisionmedia.com

02.1	 RVM Business Cards
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FRONT

BACK

4

1

2

3

35 mm

15 mm

35.5 mm

23.3 mm

12.4 mm

14.3  mm

5 mm

ww w. pionee rv isiongroup.c omww w. ro yalvision.c om
www.royalvisionmedia.com



02.1 RVM Business Card
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02.2	 Typography

Headlines / Titles typeface: Rawengulksans Regular / Bold

Body Copy / Titles typeface: Rawengulksans Italic Regular / Bold

The English primary  typeface is Rawengulksans a well-
designed and contemporary typeface that complements 
RVM modern new look. It offers also a big type family for 
maximum flexibility.

Century Gothic Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 {(/@%$?!+=)}

Century Gothic Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 {(/@%$?!+=)}
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02.3	 A4 RVM Letterhead

Size: 210 x 297 mm

Royal Vision Media Logo: size (1)

Address:
Font: Rawengulk Bold
Size: 7 pt
Leading 7.5 pt
Color: Pantone 172-9 C

7  mm

7  mm

40  mm

58  mm

38  mm

18  mm
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02.4	 A4 Envelope
Shown opposite is a general overview 
of Royal Vision Media stationery suite. 
Use of the typographic style and colour, 
along with a single paper stock, produce 
a powerful and visually consistent range 
of stationery.

Always use the specifications on the 
following pages when creating Royal 
Vision Media stationery.

Trimmed size
A4 - 210MM X 297MM

Print specifications
Three colour: P 876 C 100%, P 7506 C 100%,
P 5425 C 
Paper specifications
120 GSM Diamond White CX 22.

.O. Box 73310 



02.5	 A4 Continuation Sheet
Shown opposite is the Royal Vision Media 
continuation sheet.

Trimmed size
A4 - 210MM X 297MM

Print specifications
Four colour: 

Paper specifications
120 GSM Diamond White CX 22.
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02.6	 C3 A3 and C4 A4 Envelope
Shown opposite is the Royal Vision Media 
Envelope

Trimmed size
A3 - 324MM X 458MM / A4 - 229MM X 324MM

Print specifications
Four Color Process

Paper specifications
220 GSM Diamond White CX 22.
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The Pen and Notepad shown 
demonstrates layout branding.

02.7	 Notepad & Pen

02.1	 	 RVM Business Cards
02.2	 	 Typography
02.3	 	 A4 Letterhead
02.4	 	 A4 Envelope
02.5	 	 A4 Continuation Sheet
02.6	 	 C3 A3 and C4 A4 Envelope
02.7	 	 Notepad & Pen



Digital Media
03.1	 E-mail Signature
03.2	 HTML-Mailer
03.3	 Powerpoint Template
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03.1	 Email Signature

M : +971 50 659 0021
T  :  +971 3 761 1228
F  :  +971 3 761 1228
A  :  Vi l la No.27 Al Khabis i ,P .O. Box 80079, Al Ain
E  :  m.abdul@royalvis ionmedia.com

M : +971 50 659 0021
T  :  +971 3 761 1228
F  :  +971 3 761 1228
A  :  Vi l la No.27 Al Khabis i ,P .O. Box 80079, Al Ain
E  :  m.abdul@royalvis ionmedia.com
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03.2 Digital Media / HTML Mailer

Shown opposite is an example of the 
HTML mailer for Royal Vision Media.

Headline to be place here

Omni omnis elendebis doluptat voluptat 
etus sedis excerem qui officiissit im aliti 
rentis et ressit mi, officie ndisci dolest, ut 
dus sum vollant, verupis simolupidit atus 
maio. Ic tecum aped untio cum com-
molorecta por ape eni commolut au-
tectem. Ficiend icilit dessiti nverum ame 
coneseque la aliquam sita sitatatus quas 
ped et ipid exceper fereperum qua-
mus antorendis comnihi taquos maximi, 
invelent est quiam et aut etur? Quiam 
fuga. Ut pro quo essunt voluptas quis 
nonsequate none ilit vel id mint omnim 
rent quam dolorat porpor aut millaut et 
de quam hicietus, offici cuptas sit re, sit, 
sinctur?
Ritas pres alibusa ndiostrunto volleste-
mod et quatem ex esequia venisquo 
tem. Riat aut moditas pedigen daeperf 
eroreium fugitat invelitatem quo volum 
volor aute porpore rumquib erovidu ci-
aeper spelit doloris debitem cus acerum 
facepta conestrumque voles ipsa que 
odios andignienis eum aute eos aut lia 
sint magnis sita nus maximostius.
Atem fuga. Bisciligento ea dolor sunt 

aces re pliatias molorum que poria 
veliqua eperfer umquis sequae nost, 
culliqui derion coraerr ovidus ab imusa 
porporis aci ut eum qui repedi nos sume 
quia volores tecaepedit maionse aribu-
sa que omniminusam rerrume ntecae 
doles diossim olectorem et omnime pos 
moluptatent quid quas doluptam, qua-
tis es cus, odia volendae idi que mag-
nis doluptin coneces aut delenient, qui 
temporemquid et qui occus, namet, 
omnis de quae suscipsa is magnistius 
consequibus magnia cumquasit, odio 
vel inis resequam erum videmossitas nos 
alicitis dolo quistib usdanie nienderunto 
in non eatqui demque ea volum volute 
verchicipsum et elessit, utatus etur, ten-
dipsandit explabo ressum iligeni hitate 
vitem exeris ipicillab im et mi, ut ant as 
et es as sit, sunt, saepel ipsant rerum, co-
nem natem que essequia nia sitia dunto 
magnia vellore verovit molum fugit lam 
harum quam, tem re, totae enem etus 
doloreiunt que iliaspe riasseq uiaesti vo-
luptatius.
Vel moluptas netures simolectio in nam 



COVER PRESENTATION - A4 HORIZONTAL

TITLE TO BE 
PLACE HERE

TITLE SLIDES

SLIDE TEMPLATE - A4 HORIZONTAL
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03.3	 Powerpoint Template



Signages
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04.1 Meeting Room Signage
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04.2	 Outdoor Signage
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04.3	 Wall Signage
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04.4	 Wall Signage


