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What Is Goodreads?
Goodreads is the world's largest social network for readers. Founded in 2007 and acquired by Amazon in 2013, it has over 150 million registered members who use it to track books they have read, discover new titles, write reviews, and connect with other readers and authors.
For authors, Goodreads is one of the most important platforms to understand and use. It is where readers go to decide whether to trust a book. A strong Goodreads presence builds credibility, drives discovery, and creates a community around your work.
Because Amazon owns Goodreads, the two platforms share data and influence each other. Your Goodreads ratings appear on your Amazon book pages, and Amazon customer reviews sometimes cross over to Goodreads. Understanding both platforms together gives you a significant advantage.

1. The Goodreads Author Programme
The Goodreads Author Programme is a free feature that gives published authors a dedicated author profile, separate from a regular reader account. This is the foundation of everything else on Goodreads — you must set this up first.
How to Join
Go to goodreads.com/author/program and apply. You need to have at least one published book listed on Goodreads. Amazon-published and self-published books both qualify. Approval usually takes a few days.
What You Get
1. Author Profile Page: a dedicated page showing your photo, biography, all your books, blog posts, events, and reader statistics
1. Author Dashboard: a private dashboard showing your book ratings, review counts, follower numbers, and profile views
1. Verified Author Badge: a badge on your profile that tells readers you are the real author
1. Ability to edit your book listings: you can update your book descriptions, cover images, and series information directly
1. Access to Goodreads Giveaways: run promotional giveaways to build buzz (covered in full later)
1. Ask the Author feature: readers can ask you questions publicly, which you can answer on your profile
Setting Up Your Profile Correctly
Most authors set up a basic profile and leave it. The authors who get results go further:
1. Photo: use a professional, clear headshot — not a book cover or logo
1. Biography: write in third person, keep it under 300 words, mention your genre and what readers can expect from your books
1. Website link: always include your author website — this is free traffic to your site
1. Social links: connect Twitter, Instagram, and your blog if you have them
1. Genres: add the genres you write in so Goodreads can recommend your profile to the right readers
Author Value: A complete, professional Author Programme profile is the single most important thing you can do on Goodreads. Everything else builds on top of it.

2. Your Book Listings
Every book on Goodreads has its own listing page where readers can rate it, review it, add it to their shelves, and recommend it to others. As an author in the Author Programme, you have control over how your book listing looks.
What You Can Edit
1. Book description: rewrite it to be compelling and reader-focused — the default is often pulled from Amazon and may not be optimised
1. Cover image: upload a high-resolution cover — poor quality covers reduce credibility
1. Series information: if your book is part of a series, set up the series correctly so all books link to each other
1. Genres: you can suggest genres for your book — readers also vote on genres, and the combination determines how your book is categorised
1. ISBN and edition details: link all editions (eBook, paperback, hardcover, audiobook) together so reviews and ratings are combined
The Importance of Editions
This is one of the most overlooked features on Goodreads. If your eBook and paperback are listed as separate entries, reviews and ratings are split between them. Combined editions show a higher total rating count, which builds more social proof. Always merge your editions.
Series Pages
If you write a series, Goodreads has dedicated series pages that list all books in order. Readers who love one book can instantly see the rest of the series and add them all to their reading lists. Make sure your series page is set up correctly and books are in the right order.
Author Value: Merged editions and a properly set-up series page can double the apparent social proof of your books without a single extra review being written.

3. Ratings and Reviews
Goodreads ratings and reviews are one of the most powerful social proof signals in publishing. They influence buying decisions on Goodreads itself, on Amazon (where Goodreads ratings are displayed), and across the broader book community.
How the Rating System Works
Goodreads uses a 5-star rating system. Readers can rate a book without writing a review. The average rating and total number of ratings are displayed prominently on your book page. There is no minimum number of ratings required to display an average.
The Honest Reality About Reviews
Goodreads reviews tend to be more candid and critical than Amazon reviews. The Goodreads community takes reading seriously, and reviewers are not always kind. This is actually healthy for your long-term reputation — a mix of ratings is more credible than only 5-star reviews. Do not panic about negative reviews.
What Authors Cannot Do
1. You cannot delete reviews, even false or abusive ones (you can report them to Goodreads)
1. You cannot pay for reviews — this violates Goodreads terms and damages your reputation
1. You cannot respond directly to individual reviews — Goodreads does not have a reply-to-review feature
1. You cannot ask friends or family to post fake positive reviews — this is detectable and harmful
What Authors Can Do
1. Thank reviewers publicly via your author blog or social media
1. Use your Author Dashboard to monitor new reviews and ratings
1. Report reviews that violate Goodreads community guidelines (harassment, spoilers without warnings, off-topic content)
1. Run giveaways to organically generate early reviews from real readers
Important: Never engage negatively with reviewers on Goodreads, even if a review is unfair. The Goodreads community responds very badly to authors who argue with readers. Stay professional and silent on negative reviews.

4. Reading Shelves and Want to Read
One of Goodreads' most powerful features for authors is the shelf system. Readers organise books into shelves — the default shelves are Read, Currently Reading, and Want to Read. Readers can also create custom shelves.
Why Want to Read Matters
When a reader adds your book to their Want to Read shelf, it signals intent to purchase. More importantly, it pushes a notification to that reader's followers — spreading your book organically through the Goodreads social network. A single Want to Read can reach dozens or hundreds of other potential readers.
Custom Shelves as Discovery
Readers create custom shelves with names like 'best-books-ever', 'must-read-2025', 'cosy-fantasy', or 'books-that-changed-my-life'. When your book appears on many readers' custom shelves with positive names, it increases its visibility in Goodreads search and recommendations.
Reading Activity Feed
Every time a reader updates their reading status — starts your book, finishes it, gives it a rating — this activity appears in the feed of everyone who follows them. This is free, organic word-of-mouth that you cannot buy.
Author Value: The Want to Read shelf is essentially a free marketing engine. Every reader who adds your book spreads it to their followers automatically.

5. Goodreads Giveaways
Goodreads Giveaways allow authors to offer free copies of their book to readers who enter the giveaway. It is one of the most effective tools on Goodreads for building early buzz, generating Want to Read adds, and collecting organic reviews after publication.
Two Types of Giveaways
Print Giveaways
You offer physical copies of your book. Readers enter, Goodreads randomly selects winners, and you mail the books directly to winners. There is a listing fee charged by Goodreads for print giveaways.
Kindle Giveaways
You offer Kindle eBook copies. This is only available for books enrolled in KDP (Kindle Direct Publishing). Goodreads delivers the eBook directly to winners — you do not need to do anything after setting it up.
What Giveaways Actually Do
The real value of a giveaway is not the copies given away — it is the side effects:
1. Every reader who enters a giveaway automatically adds your book to their Want to Read shelf
1. Giveaways are listed on the Goodreads Giveaways page, which gets significant traffic from readers actively looking for new books
1. Winners who read and review your book provide genuine, organic reviews
1. The Want to Read adds from entrants push your book into their followers' feeds
When to Run a Giveaway
1. Pre-launch — run a giveaway 2 to 4 weeks before your book releases to build Want to Read numbers
1. Post-launch — run one shortly after launch to get reviews from new readers
1. Backlist revival — use a giveaway to bring attention back to an older book
How to Set One Up
Go to your Author Dashboard, click Giveaways, and follow the setup steps. You set the number of copies, the entry period (1 to 30 days), and eligibility (country restrictions). Goodreads handles the rest.
Author Value: A well-timed pre-launch giveaway can generate thousands of Want to Read adds before your book is even available for sale — giving it instant social proof on release day.

6. Ask the Author
Ask the Author is a Q&A feature on your Goodreads Author Profile. Readers can submit questions, and your answers are displayed publicly on your profile page. It is a simple but underused tool for building a connection with your audience.
How It Works
Questions submitted by readers appear in your Author Dashboard. You choose which ones to answer. Your answers are posted publicly and remain on your profile permanently, creating an evergreen FAQ about you and your work.
What to Answer
1. Questions about your writing process and how you develop characters
1. Questions about your books, series, or themes
1. Questions about your journey as an author
1. Questions about your recommendations and influences
Hidden Value
Answered questions appear in Goodreads search and can surface your profile to readers who are not yet following you. An author with 20 thoughtful Q&A answers looks far more engaged and credible than one with none.
Author Value: Treat Ask the Author like a permanent interview. Every answer you post is discoverable by new readers for years.

7. Goodreads Author Blog
As a Goodreads Author, you can publish blog posts directly on Goodreads. These posts appear on your author profile and are distributed to your followers' feeds. It is a free content channel that keeps your profile active without requiring readers to leave Goodreads.
What to Post
1. Behind-the-scenes content about your writing process
1. Cover reveals and book announcements
1. Reading recommendations and book reviews (yes, authors can review books too)
1. Personal updates that connect you to your readers as a human being
1. Excerpts or preview chapters from upcoming books
RSS Feed Integration
If you have an external blog or website, you can connect its RSS feed to your Goodreads profile. New posts from your website will automatically appear on your Goodreads author blog — no double posting required.
Frequency
Posting once or twice a month is enough to keep your profile active and your followers engaged. Consistency matters more than volume.
Author Value: A Goodreads blog post goes directly into your followers' feeds. It is free, direct communication with readers who have already chosen to follow you.

8. Goodreads Groups
Goodreads Groups are reader communities organised around shared interests — specific genres, themes, reading challenges, book clubs, and more. There are hundreds of thousands of groups, ranging from a few dozen members to hundreds of thousands.
Two Ways Authors Use Groups
Joining Existing Groups
Find groups relevant to your genre and participate as a genuine community member — not as a promoter. Recommend books, join discussions, answer questions, and be a real participant. Over time, readers in the group will discover who you are and explore your work.
Creating Your Own Group
You can create a group specifically for your readers — a space where fans of your books can discuss them, ask you questions, and connect with each other. This is more advanced and works best when you already have an established readership.
What Not to Do in Groups
Many authors join groups and immediately start posting links to their books. This is universally resented and leads to being removed from the group. The approach that works is genuine participation first, visibility second.
Finding the Right Groups
Search for groups using your genre keywords. Look at the group size, activity level, and rules before joining. Active groups with clear rules are the ones worth participating in.
Important: Posting promotional content in Goodreads Groups without permission from the group moderator is one of the fastest ways to damage your reputation on the platform. Always read the group rules first.

9. Goodreads Advertising
Goodreads has its own advertising platform that allows authors and publishers to run paid book promotions directly on the Goodreads website. These ads are separate from Amazon Ads and target Goodreads users specifically.
Ad Formats Available
Book Ads
Standard display ads that show your book cover, title, author name, and a short description. They appear in the sidebar and feed of Goodreads pages. You pay per click (cost-per-click model).
Sponsored Updates
These appear in readers' update feeds alongside content from people they follow. They look more native than sidebar ads and tend to get higher engagement because they appear in a reading context.
Targeting Options
1. Genre targeting: show your ad only to readers who have shelved or reviewed books in your genre
1. Age and gender targeting: narrow your audience by demographic
1. Country targeting: restrict ads to specific countries or regions
1. Device targeting: target desktop or mobile users separately
How Goodreads Ads Compare to Amazon Ads
Goodreads Ads target readers who are in discovery mode — browsing and deciding what to read next. Amazon Ads target buyers who are ready to purchase. Both have value, but they serve different moments in the reader journey. Goodreads Ads are better for building awareness; Amazon Ads are better for converting that awareness into sales.
Budget and Minimums
Goodreads Ads have a minimum daily budget of around $5. You can set a total campaign budget and Goodreads will stop running ads when it is reached. The platform is less sophisticated than Amazon Ads but simpler to use for beginners.
Author Value: Goodreads Ads work best for books with strong cover designs and compelling one-line descriptions. Your cover is the first thing readers see — if it does not stop them from scrolling, the ad will not convert.

10. Reading Challenges
Every year, Goodreads runs an annual Reading Challenge where millions of readers commit to reading a set number of books in the year. In 2023, over 5 million readers participated. Authors do not run this challenge, but understanding it is useful.
How It Helps Authors
Readers participating in the Reading Challenge are actively looking for books to read and are motivated to finish books quickly. Books that are well-positioned on Goodreads — strong ratings, active author profile, regular Want to Read adds — benefit from this motivated reading audience throughout the year.
Genre-Specific Challenges
Beyond the main annual challenge, thousands of Goodreads Groups run their own reading challenges focused on specific genres, themes, or author nationalities. Getting your book included in one of these group challenges is a form of curation that drives targeted reads.
How to Get Included
Participate genuinely in genre groups throughout the year. Moderators of reading challenges often include books suggested by engaged community members. Being a visible, respected presence in genre groups is the organic path to challenge inclusion.
Author Value: The annual Reading Challenge means millions of motivated readers are actively seeking books from January to December. An optimised Goodreads presence captures this traffic passively.

11. Listopia
Listopia is one of Goodreads' most underrated features for authors. It is a community-built list system where readers create and vote on lists of books by theme, genre, or characteristic. Examples include 'Best Fantasy Novels of All Time', 'Books Every Woman Should Read', or 'Best Debut Novels of 2024'.
Why Listopia Matters
Lists appear in Goodreads search results and are shared across social media. A book that appears prominently on popular lists gets sustained discovery traffic without any ongoing effort from the author.
How Your Book Gets on Lists
Any Goodreads member can add a book to a list, and members vote books up or down. You cannot add your own book to a list — this is against Goodreads rules. However, your genuine readers can and will add your book if they find it worthy.
What You Can Do
When you engage with your readers through your author profile, blog, and Q&A, they are more likely to add your books to lists organically. You can also mention in your newsletter or social media that your book is on certain Goodreads lists and ask readers to vote for it — that is legitimate.
Creating Lists
As an author (and Goodreads member), you can create your own lists. Many authors create lists like 'Books Similar to [Your Book Title]' and include their own book among genuinely recommended titles. This is allowed as long as the list has real value and is not just self-promotion.
Author Value: Getting your book onto high-traffic Listopia lists is one of the most valuable things that can happen organically on Goodreads. It drives consistent discovery for months or years.

12. Goodreads Choice Awards
The Goodreads Choice Awards are an annual awards programme run by Goodreads where readers nominate and vote for their favourite books of the year across 20+ genre categories. Winners are determined entirely by reader votes.
Why It Matters
The Goodreads Choice Awards are one of the most widely recognised reader-voted book awards in the world. Winning or being nominated generates significant publicity, both on Goodreads and in wider media coverage of the awards.
How Nomination Works
Books published in the current calendar year with a significant number of Goodreads ratings are eligible. Goodreads compiles an initial list of nominees based on ratings and activity, and readers then vote in multiple rounds. Authors with strong, engaged Goodreads communities tend to perform better in reader-voted awards.
What Authors Can Do
Build your Goodreads presence consistently throughout the year. Authors who engage regularly with their followers, run giveaways, and maintain an active profile naturally develop the reader communities that drive votes in awards like this.
Author Value: A Goodreads Choice Award nomination or win is a marketing asset you can use across all your platforms — on your book cover, website, in your Amazon listing, and in press materials.

13. Hidden and Lesser-Known Goodreads Features
These are the features most authors either do not know about or significantly underuse. They are all free and all legitimately useful.
Exclusive Author Updates
When you post a blog update on Goodreads, you can mark it as an exclusive author update. This sends a notification to all your followers — not just a feed post, but an actual notification. Most authors never use this. It is the closest thing Goodreads has to a newsletter push.
Book Widgets
Goodreads provides embeddable widgets you can place on your author website. These widgets show your book covers, current ratings, and links directly to your Goodreads listing. They update automatically when ratings change and add social proof to your website without any ongoing maintenance.
Reading Stats on Your Profile
Your public author profile shows reading statistics — how many books you have read, your average rating, your reading by year. Many authors hide this or never fill it in. Readers are curious about what authors read. Showing your reading life makes you a more interesting and relatable author.
Recommendations Feature
Goodreads has a reader-to-reader recommendations feature where members recommend specific books to specific friends. Authors cannot control this, but readers who love your book can send it directly to friends who might enjoy it. Engaging with your readers increases the likelihood they will recommend your book this way.
Quotes Feature
Goodreads has a dedicated quotes section where users save and share memorable lines from books. Having memorable, quotable lines in your writing that end up in the Goodreads quotes database is a form of passive marketing. Some quotes from popular books have hundreds of thousands of likes and appear across social media.
Events
You can list book events on your Goodreads author profile — signings, readings, online events, launches. These appear on your profile and in Goodreads event searches. Most authors never use this feature despite it being free.
Following Strategy
As a Goodreads author, you can follow other readers and authors. When you follow someone, they get a notification. Many will follow you back. Following active readers in your genre is a legitimate, low-key way to grow your follower base organically. Do not follow and immediately unfollow — this is obvious and resented.
Goodreads for Series Readers
Goodreads has a series tracking feature that many readers use to follow multi-book series. When your series page is properly set up and all books are linked, readers can follow the entire series and get notifications when new books are added. This is an incredibly valuable feature for series authors that most do not set up correctly.
Author Value: The Exclusive Author Update notification is the most underused free tool on Goodreads. It is the equivalent of sending an email to all your followers — use it for important announcements.

14. How Goodreads and Amazon Work Together
Because Amazon owns Goodreads, the two platforms are connected in ways that matter practically to authors. Understanding this connection helps you use both platforms more effectively.
Ratings Cross-Display
Your Goodreads average rating and total rating count appear on your Amazon book listing page. A book with 500 Goodreads ratings and a 4.2 average looks significantly more credible on Amazon than one with 10 ratings. Building your Goodreads rating count directly benefits your Amazon conversion rate.
Kindle Integration
Kindle readers can connect their Kindle account to Goodreads. When they finish a book on their Kindle, Goodreads automatically prompts them to rate it. This means every Kindle sale you make is a potential Goodreads rating without the reader having to do anything manually. More Kindle sales equals more automatic Goodreads engagement.
Amazon Author Page and Goodreads
Your Amazon Author Central page and your Goodreads Author Profile are separate and must be maintained separately. However, readers moving between the two platforms will check both. Consistency in your author photo, biography, and branding across both platforms builds a stronger, more professional impression.
Review Overlap
Some readers cross-post their reviews between Amazon and Goodreads. A positive review on Goodreads may also appear on your Amazon listing, and vice versa. Encouraging genuine readers to share their thoughts benefits both platforms simultaneously.
Advertising Independence
Despite being owned by Amazon, Goodreads Ads and Amazon Ads are entirely separate systems with separate budgets, targeting, and reporting. Running ads on one does not affect or improve your position on the other. You manage them independently.
Author Value: Every Kindle reader who finishes your book is a potential automatic Goodreads rating. This is a hidden benefit of strong Kindle sales that most authors overlook.

15. Building Your Goodreads Following
Your Goodreads follower count matters because every update, blog post, and exclusive notification goes to your followers. Building a genuine following takes time but compounds significantly.
What Grows Your Following
1. Running giveaways — giveaway entrants often follow the author
1. Publishing regular blog posts — consistent activity attracts followers
1. Answering Ask the Author questions — engaged profiles attract curious readers
1. Participating genuinely in groups — group members discover your profile
1. Following readers who review books in your genre — many will follow back
1. Promoting your Goodreads profile on your other platforms — link to it from your website, newsletter, and social media
What Does Not Work
1. Mass following and unfollowing — detectable and damages reputation
1. Promotional posts in groups — results in removal and reputation damage
1. Asking for follows directly — comes across as desperate
1. Buying followers — these are fake accounts with no value and Goodreads removes them
Quality Over Quantity
100 followers who are genuine readers in your genre are worth more than 10,000 inactive accounts. Focus on attracting real readers through genuine engagement and quality content.

Putting It All Together — Your Goodreads Strategy
Goodreads rewards consistency and authenticity. The authors who build the strongest presence there are the ones who show up regularly, engage genuinely, and treat the platform as a reader community rather than a promotional channel.
For Authors Just Starting
1. Set up your Author Programme profile completely — photo, bio, website, genres
1. Claim and merge all your book editions
1. Set up your series page if applicable
1. Run a giveaway around your next launch
1. Answer at least 5 Ask the Author questions
1. Write one blog post per month
For Authors Already on Goodreads
1. Audit your existing profile — is everything complete and up to date?
1. Check your book editions are merged
1. Start using Exclusive Author Updates for important announcements
1. Add Goodreads widgets to your author website
1. Join two or three active genre groups and participate genuinely
1. List your upcoming events on your profile
1. Consider running Goodreads Ads alongside your Amazon Ads for a launch
The Long Game
Goodreads is not a platform where you see results overnight. It is a platform where consistent, genuine engagement over months and years builds a reader community that sustains your career. The authors who dismiss it as unimportant are the same authors who wonder why their books have no social proof when they publish.

Every rating, every Want to Read, every review on Goodreads is a signal to other readers that your book is worth their time. Building those signals is one of the most important things you can do as an author — and Goodreads gives you all the tools to do it for free.


— End of Guide —
© The Author Bureau | www.theauthorbureau.org
