BRAND STRATEGY PROPOSAL

The Dressing Room

An executive styling lounge & image strategy studio for

ambitious young professionals.

—— "We don't sell the clothes. We curate the confidence.”

Target: Ages 22-35 o Non-E-Commerce Model o Executive Image Positioning




Audience Insight

Bridging the Early-Career Identity Gap

" Dress Code Ambiguity

Navigating vague corporate standards.

5. Executive Presence

Building authority throughimage strategy.

~7 Career Transitions

Strategic wardrobing for major promotions.




Business Model

Three Non-Retail Revenue & Engagement Pillars

B2B Masterclasses

Corporate onboarding modules for
new hires.

Institutional Partnerships

Physical Lounges

Pop-up speed coaching atindustry
expos.

Experiential Activations

Executive Media

Thought leadership podcast and
digital guidebooks.

Brand Sponsorships



THE BRAND PROMISE

Step in as talent.
Step out as a leader.

The Dressing Room



