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Journey

How are you Delivering 
it ? 

Persona

Who are delivering the 
value to ?

Purpose

Your purpose is the 
reason you journey 

Contents 



How to 
Identify Core 
Purpose: 

WHAT you do.?

• "We make X products 
or deliver Y services”

WHY is that 
important?

Why ? Why?

Why? Why? 
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Name:__________
Age:__________
Location: ________
Occupation: _______
Living situation: __________
Relationship status: ________
Hobbies: _______________
Challenges: ______________

DislikesLikes 

Personality/
Demeanor 

ValuesDescribe a typical day 

Quote:

“                ” Communicate

Big dreams/Aspirations
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Change in Emotion /time 

Learnings 

Workshopping a Customer Journey
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People Strategy 

People programs uniquely designed 

and implemented 

Change Management 
Facilitated change and communication

Creative Business Development

Employee Engagement 
Team gel sessions and  values-based 

group dynamics 

Training 
Masterclasses  and  Workshops

Ideation workshops

Happiness Coaching 
Personal coaching - Happiness Quotient 
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Human 

Experience 

Email: melissa@Happyfactory.co.za| Cell: +27 83 545 6103 

Creating Happy Human Experiences 
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