
Consumer data source is pre-qualified as being a used car user/owner but there will also be a qualifying question 
in case this has changed. We will also have source profile data which includes gender, age, and location. startlinemotorfinance.com
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Do you feel more likely to buy a used car now than last month? 
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Quarterly buying trend (Sep-Nov)

If you were buying a used car now, what fuel type would you choose
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Question 2

Hybrid Petrol Diesel Electric

Quarterly fuel type trend (Sep-Nov)
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Have used cars become more attractive purchases than new cars to you in the last month? 
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Used car attractiveness (Sep–Nov)

Question 3

If you were buying a used car now, which factors would influence your choice?
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Quaterly buying influence (Sep-Nov)

Question 5

Personal contract
purchase (PCP)

Hire purchase
(HP)

Personal
Contract Hire

(PCH) or other lease
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friend or relative
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When buying your next used car, which finance method would you use?

HP PCP PCH Savings Borrow Bank Loan

Quarterly motor finance trend (Sep-Nov)

How much more are you paying for motoring compared to the start of this year?

Question 6
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Typical monthly fuel costs are around £106 for petrol and £140 for diesel. How much 
more do you think you are paying now compared to the start of the year?
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Typical monthly car insurance costs are around £35. How much more do you 
think you are paying now compared to the start of the year?
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Typical annual car servicing and repair costs are around £275. How much more 
do you think you are paying now compared to the start of the year?
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Typical monthly car finance cost for a loan or lease is around £230. How much more 
do you think you are paying now compared to the start of the year?

24%

33%

10%

No Increase

Less than £20 more

£30-£50 more

£50 more or over

What's the most frustrating thing about driving in winter?

Question 7

What drives
consumers?

November 2022
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New cars offer much 
better value than used 

The car they want is not
 available used  

Used car prices have risen 
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New car prices have risen 
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Consumer data source is pre-qualified as being a used car user/owner but there will also be a qualifying question 
in case this has changed. We will also have source profile data which includes gender, age, and location. startlinemotorfinance.com
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Do you feel more optimistic or pessimistic about the used car market than last month?

Question 1
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Quarterly optimism/pessimism trend (Sep–Nov)
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What do you see as the biggest challenge(s) for your future retailing of used cars (choose any 3)?

Question 2

Stock Compliance Mobility Finance ICE values Processes Electric Agency Ownership Other

Quarterly challenges trend (Sep-Nov)

Do you feel customers have become more likely to buy a used car rather than new in the last month?
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Quaterly buying likeliness trend (Sep-Nov)
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Question 4
What worries you most about retailing used electric vehicles? 

Motor finance 
options are 

currently limited
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compared to petrol 
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onsite charging 
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not ready to 
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Our sales team 
aren’t trained to 

sell them
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What would help you most to adapt to retailing EVs?

What drives
dealers?


