
Consumer data source is pre-qualified as being a used car user/owner but there will also be a qualifying question 
in case this has changed. We will also have source profile data which includes gender, age, and location. startlinemotorfinance.com
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Do you feel more likely to buy a used car now than last month? 
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Quarterly buying trend (Dec-Feb)

If you were buying a used car now, what fuel type would you choose?
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Quarterly fuel type trend (Dec-Feb)
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Have used cars become more attractive purchases than new cars to you in the last month? 
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Used car attractiveness (Dec-Feb)

Question 3

If you were buying a used car now, which factors would influence your choice?
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Quarterly buying influence (Dec-Feb)

Question 5

Personal contract
purchase (PCP)

Hire purchase
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Personal
Contract Hire

(PCH) or other lease
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friend or relative
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When buying your next used car, which finance method would you use?

HP PCP PCH Savings Borrow Bank Loan

Quarterly motor finance trend (Dec-Feb)

Have the recent public transport strikes affected your view of using rail for personal travel?

Question 6
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As a consequence of the strikes, what alternatives to rail would you consider using more often?

Question 7
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Consumer data source is pre-qualified as being a used car user/owner but there will also be a qualifying question 
in case this has changed. We will also have source profile data which includes gender, age, and location. startlinemotorfinance.com
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Do you feel more optimistic or pessimistic about the used car market than last month?

Question 1
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optimistic
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Quarterly optimism/pessimism trend (Dec-Feb)
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What do you see as the biggest challenge(s) for your future retailing of used cars (choose any 3)?

Question 2

Stock Compliance Mobility Finance ICE values Processes Electric Agency Ownership Other

Quarterly challenges trend (Dec-Feb)

Do you feel customers have become more likely to buy a used car rather than new in the last month?
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Quarterly buying likeliness trend (Dec-Feb)
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The car they want is not
 available used  

Used car prices have risen 

Other

19%

40%0%

13%

38%

75%

The car they want 
is not available new 

Other

New car prices have risen 

Can’t afford a new car 

Used cars offer much 
better value than new

More likely Less likely

6%
Much less likely31%

More likely

49%
Unchanged 14%

Less likely

0%
Much more likely

Question 4
How is consumer behaviour changing as a result of the cost of living crisis?

26%Want more cars that are 
economical to run

21%Want cars that cost less to 
buy or lease 

5%Want cars they expect to be
more reliable

11%Spend longer making 
buying decisions

7%Spend more time looking 
at prospective purchases

2%Spend longer choosing their 
finance package

4%Want a more comprehensive 
warranty

17%Haggle more over pricing

7%Expect a higher part 
exchange offer

Question 5
What actions will you take in 2023 in response to the cost of living crisis? 

 Stock more 
economical cars

Stock smaller cars Stock cars 
that cost less 

to buy or lease

Stock cars 
that cost less 

to buy or lease

Provide more 
information online
 about each cars 
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What drives
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