-9l goU

MARKETING CLUB




a3l

mblb ) Jyes)) Js o

Szl

1




\\'| ,/
RNWNIRATI YY)
a\ \[l//Z4

o ss 8 4 g .,.;. ! \\H
/f_ / |.\_..“=. T
q.llﬂlll ﬂlﬁ 015 AN
o T | T

Syzan dpli wlell yigi Slllg § sl gl Cagls lisd g
HybaiMl daren Lyil gyall (Al Ayl calégisall (o oin 9

0 Ol8 AMAIN i (uall Tehyisll Jal lageyisl guli Jol
| (s23ko @bl sl
2lo)Vl ylni Lgil aaslaic )l §)i4) lgignasiny lg)log
calelyindl (1o (29 daleallg sl Cunig 8yl
!am:ml Juall dadaellie i

Al all Aig diuanll dalazll o c)s coylo dyLll LTIL?JEH
.Ia_”_v_” U_o E:iﬂ)l.i.” t_nLv_IEU )Lﬂ.ﬁg ?_”:_ﬂ.o
-, & Ug 8 ) Al cMlais Ml ‘_IJ.CT U_G a Ll :._}Lw_lill c0gi

laidg gubdrols cuell o lgogii dyageall 0 Min (allell Jga
lelaall denni delull e agy L_JgT

Sasc ad

0V e agamg pluall (o xgdd as yelasll (pualumall Je dlll asil
lillacl ST dsaléall @iV ;3Slgall suer a2 digaung ldud ylaai ulill
alsllg aluall (6 bl LU agally el asy laby] alll




Jol=y @Siigi asws aloo
yoall asc

Jlacil Ao aSiog o alll Judu

Jol=l




d2.u6 élao ;o wlll sa2ll acly Jgngo jSuill

(O) tiffanyoud.sa

: 0 JS saall |ag ple Joc

)l ggpe WEE o




