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Advancing Talents

The Secrets of Behavioral
Economics for Outstanding
Monetization

In this exceptional two-session workshop, we'll deep dive into the
world of consumer behavior, decision-making processes, and social
psychology - in online purchasing processes in general, and in
monetization and gaming in particular.

During the sessions, we will study and examine a variety of proven
ways to influence and motivate action in the monetization process,
including 10 cognitive biases relating to decision-making,
purchasing motivation, and effecting sales. Among other things,
we will delve into the decoy effect, loss aversion, the bandwagon
effect, etc. In addition, we will discuss pricing and motivation
strategies for increasing sales (upsale strategies).
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“The Secrets of Behavioral Economics” workshop is an
experiential and practical program that combines theory,
practice, and application of principles through simulations and
mMonetization case studies. [TL4]

In this workshop, we’ll cover:

Prominent cognitive biases:
Understanding the heuristics which
motivate us in purchasing processes
and monetization.

Get to know the "Pilot" and "Autopilot"
decision-making mechanismes.

Upsale Strategies and their
implementation in successful
monetization.

The use of the principles of online
behavioral economics and gaming.

For additional information please @

contact us today
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www.mash.org.il | info@mash.org.il | 072-2500344
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https://api.whatsapp.com/message/KKHCAVGCATAXD1?autoload=1&app_absent=0
https://www.youtube.com/user/yanivshenhav
https://www.facebook.com/mash.org.il/?show_switched_toast=0&show_invite_to_follow=0&show_switched_tooltip=0&show_podcast_settings=0&show_community_transition=0&show_community_review_changes=0&show_follower_visibility_disclosure=0
https://www.mash.org.il/
mailto:info@mash.org.il



