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SO‘Z BOSHI 
 

 

Hurmatli konferensiya ishtirokchilari, aziz olimlar, tadqiqotchilar va 

mehmonlar! 

 
Barchangizga Xalqaro Nordik universiteti akademik jamoasi nomidan “O‘zbekiston – 

2030” strategiyasida belgilab berilgan ustuvor yo‘nalishlar, xususan, ta‘lim tizimini 
modernizatsiyalash, raqamli transformatsiyani jadallashtirish va inson kapitalini 
rivojlantirishga qaratilgan islohotlar doirasida tashkil etilayotgan “Xorijiy tillarni o‘qitish va 
tarjima sohasida sun’iy intellektdan samarali foydalanishning zamonaviy tendensiyalari” 
mavzusidagi xalqaro ilmiy-amaliy konferensiyada faol ishtirokingiz uchun samimiy 
minnatdorchilik bildiraman. 

Bugungi kunda sun’iy intellekt texnologiyalari ilm-fan, ta‘lim va ijtimoiy hayotning 
barcha sohalarida misli ko‘rilmagan o‘zgarishlarni keltirib chiqarmoqda. Xususan, xorijiy 
tillarni o‘qitish va tarjimashunoslik sohasida neyron tarmoqlari asosidagi mashina tarjimasi, 
yirik til modellari (LLM), nutqni avtomatik tanish hamda generatsiya qilish texnologiyalari 
lingvodidaktika va tarjima metodologiyasini tubdan qayta shakllantirmoqda.  

O‘zbekistonda xorijiy tillarni o‘qitish sifatini jahon standartlari darajasiga olib 
chiqish, malakali tarjimonlar tayyorlashni zamon talablariga muvofiqlashtirish va ta‘lim 
muassasalariga ilg‘or raqamli yechimlarni keng joriy etish davlat siyosatining ustuvor 
yo‘nalishlaridan biridir. Shu nuqtai nazardan, mazkur xalqaro ilmiy-amaliy konferensiya 
dolzarb ahamiyat kasb etib, u ta‘lim siyosati, akademik tadqiqot va amaliy metodika 
o‘rtasidagi bog‘liqlikni mustahkamlashga xizmat qiladi. 

Ushbu konferensiya xorijiy va mahalliy olimlar, yosh tadqiqotchilar, pedagoglar va 
amaliyotchilar o‘rtasida samarali ilmiy muloqotni yo‘lga qo‘yish, yangi g‘oyalar 
almashinuvini ta’minlash hamda xalqaro ilmiy hamkorlikni mustahkamlashga munosib 
hissa qo‘shadi, degan umiddamiz. Bildirilgan ilmiy xulosalar va amaliy takliflar 
mamlakatimizda til ta‘limi sifatini oshirish, raqamli ta‘lim muhitini shakllantirish va 
O‘zbekistonning 2030-yilgacha mo‘ljallangan rivojlanish strategiyasini muvaffaqiyatli 
ro‘yobga chiqarishda muhim omil bo‘lib xizmat qiladi. 

Barchangizga mazmunli ilmiy izlanishlar, yuksak ijodiy muvaffaqiyatlar va yangi 
ilmiy yutuqlar tilayman! 

 

Sherzod Mustafakulov,  

Xalqaro Nordik universiteti rektori,  

iqtisodiyot fanlari doktori, professor 
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ABSTRACT 
 

This study explores the linguocultural dimensions of dialectal words in English-speaking 
countries, focusing on how regional vocabulary reflects cultural identity, social values, and 
historical development. Dialectal variation is not merely a linguistic phenomenon but also a 
marker of community belonging and cultural heritage. The research analyzes selected 
dialectal units from British, American, and Australian English, identifying their semantic, 
pragmatic, and cultural connotations. Particular attention is given to how these lexical items 
encode local traditions, social hierarchies, and patterns of everyday communication. The 
study employs a comparative and descriptive methodology, integrating insights from 
sociolinguistics and pragmatics to examine the interaction between language and culture. 
Findings indicate that dialectal words function as culturally loaded signs that shape 
speakers’ worldview and communicative behavior. Furthermore, the paper highlights the 
pedagogical value of incorporating dialectal elements into foreign language teaching to 
enhance learners’ intercultural competence and pragmatic awareness. The research 
contributes to a deeper understanding of language variation as a dynamic reflection of 
sociocultural realities. 
 
 

Keywords: dialectal words, linguocultural aspect, sociolinguistics, English varieties, cultural 
identity, pragmatics, regional vocabulary, intercultural competence. 
 

 
INTRODUCTION 
In contemporary linguistics, the study of language variation has become a 

central area of inquiry, particularly within the fields of sociolinguistics and 
pragmatics. One of the most significant manifestations of linguistic diversity is the 
presence of dialectal words, which emerge as a result of geographical, social, and 
cultural differentiation within a language1. In English-speaking countries, such as the 
United Kingdom, the United States, Australia, and Canada, dialectal variation is 
especially prominent, reflecting centuries of historical development, migration, and 
cultural interaction. These variations are not limited to phonetic or grammatical 
features but are deeply embedded in the lexical system, where dialectal words serve 
as carriers of cultural meaning and social identity. 

 
METHODS 
From a linguocultural perspective, dialectal words are more than simple lexical 

alternatives to standard language forms. They function as symbolic representations 

 
1 Chambers, J. K., & Trudgill, P. (1998). Dialectology (2nd ed.). Cambridge University Press. 
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of local traditions, values, and collective experiences. For instance, regional 
vocabulary often encodes culturally specific concepts related to lifestyle, 
environment, and social relations, which may not have direct equivalents in other 
dialects or in the standard variety of English. In this sense, dialectal words contribute 
to the formation and preservation of cultural identity, acting as linguistic markers 
that distinguish one speech community from another. Moreover, they play a crucial 
role in shaping speakers’ worldview, influencing how individuals perceive and 
interpret their social reality. The importance of studying dialectal words within a 
linguocultural framework lies in the recognition that language and culture are 
inherently interconnected. Dialectal vocabulary provides valuable insights into the 
historical and social contexts in which language evolves. For example, many regional 
expressions in British and American English can be traced back to specific historical 
events, occupational practices, or environmental conditions2. As a result, the analysis 
of such lexical items allows researchers to reconstruct aspects of cultural history and 
understand the dynamics of social interaction within particular communities. 

In addition, dialectal words have significant pragmatic implications, as their use 
often depends on context, speaker intention, and social relationships. The choice 
between a standard and a dialectal form may signal solidarity, informality, or group 
membership, thereby influencing the effectiveness of communication. This 
pragmatic dimension highlights the need for language learners to develop not only 
grammatical competence but also an awareness of sociocultural and contextual 
factors that govern language use. Despite the growing interest in global English and 
standardized forms of communication, dialectal variation continues to play a vital 
role in maintaining linguistic diversity and cultural richness3. In the context of foreign 
language teaching, the inclusion of dialectal elements can enhance learners’ 
intercultural competence, enabling them to navigate authentic communication 
situations more effectively. Therefore, the present study aims to examine the 
linguocultural aspects of dialectal words in English-speaking countries, focusing on 
their semantic, pragmatic, and cultural functions. By doing so, it seeks to contribute 
to a more comprehensive understanding of the relationship between language 
variation and cultural identity in the modern world. 

The dynamic interaction between language and culture becomes particularly 
evident when examining dialectal words as linguocultural units. These lexical items 
do not simply denote objects or actions; rather, they encapsulate culturally 
conditioned meanings shaped by the lived experiences of specific communities. In 
English-speaking countries, dialectal variation reflects not only regional diversity but 
also social stratification, ethnic identity, and historical continuity. Consequently, 
dialectal words function as semiotic markers that encode both linguistic and 
extralinguistic information, allowing speakers to position themselves within a 
particular sociocultural space. A closer examination of dialectal vocabulary across 
major English-speaking regions demonstrates how environmental, historical, and 
social factors contribute to lexical differentiation. For instance, rural dialects in the 
United Kingdom often preserve archaic lexical items that have disappeared from 
Standard English, while American English dialects reveal the influence of 

 
2 Crystal, D. (2003). The Cambridge encyclopedia of the English language (2nd ed.). Cambridge University Press. 
3 Holmes, J. (2013). An introduction to sociolinguistics (4th ed.). Routledge. 
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immigration, indigenous languages, and frontier life4. Similarly, Australian English 
incorporates elements derived from Aboriginal languages and colonial experience, 
resulting in a unique set of culturally marked expressions. These variations illustrate 
that dialectal words are not random deviations but systematic reflections of cultural 
adaptation and linguistic evolution. To better illustrate the linguocultural 
characteristics of dialectal words, the following table presents a comparative 
overview of selected lexical items from different English-speaking countries, 
highlighting their meanings and cultural connotations: 

 
Results. Table. Comparative linguocultural characteristics of dialectal words in 

English-speaking countries. 
 

Dialectal 
Word 

Region Standard 
Equivalent 

Meaning Linguocultural 
Connotation 

bloke UK man an ordinary man Informality; working-class 
identity 

lad UK boy/man a young man Solidarity; regional 
belonging (Northern 
England) 

y’all USA 
(South) 

you (plural) second-person 
plural pronoun 

Hospitality; collective 
orientation 

buddy USA friend close companion Informality; friendliness in 
social interaction 

outback Australia remote area sparsely populated 
inland region 

National identity; 
connection to landscape 

arvo Australia afternoon informal term for 
afternoon 

Relaxed lifestyle; colloquial 
culture 

loonie Canada one-dollar 
coin 

Canadian currency National symbol; 
economic identity 

toque Canada hat knitted winter hat Climate adaptation; 
regional specificity 

 
The data presented in the table demonstrate that dialectal words carry layers of 

meaning that extend beyond their direct lexical definitions. Each item reflects a 
specific cultural context, revealing how language adapts to social practices, 
environmental conditions, and historical developments5. For example, the Australian 
term outback not only refers to a geographical area but also symbolizes resilience, 
isolation, and national identity. Similarly, the American Southern expression y’all 
reflects a communicative style that emphasizes inclusivity and interpersonal warmth. 

From a theoretical standpoint, the linguocultural analysis of dialectal words 
aligns with the principles of sociolinguistics, which emphasize the relationship 
between language variation and social structure. Scholars such as William Labov 
have demonstrated that linguistic forms often correlate with factors such as social 

 
4 Huddleston, R., & Pullum, G. K. (2002). The Cambridge grammar of the English language. Cambridge University 
Press. 
5 Labov, W. (2006). The social stratification of English in New York City (2nd ed.). Cambridge University Press. 
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class, age, and ethnicity6. In this context, dialectal words can be viewed as indicators 
of social positioning, enabling speakers to express affiliation or distance within a 
community. At the same time, pragmatics provides insight into how these lexical 
items function in discourse, shaping meaning through context-dependent 
interpretation. 

 
DISCUSSION 

The study of dialectal words has important implications for understanding 
identity construction in multilingual and multicultural societies. In many cases, 
speakers deliberately use dialectal forms to assert their cultural heritage or resist 
linguistic standardization. This phenomenon is particularly evident in regions where 
local dialects are closely tied to historical identity and community pride. As a result, 
dialectal vocabulary becomes a powerful tool for negotiating cultural boundaries and 
maintaining linguistic diversity in the face of globalization. Another significant aspect 
of dialectal words is their role in shaping cognitive and conceptual frameworks. 
Linguocultural theory suggests that language influences thought by structuring 
how individuals categorize and interpret reality7. Dialectal words, with their culturally 
specific meanings, contribute to this process by providing unique conceptualizations 
that may not exist in other varieties of the language. For instance, certain regional 
expressions encapsulate social practices or environmental phenomena that are 
highly localized, thereby enriching the semantic landscape of the language as a 
whole. 

 In the field of foreign language education, the inclusion of dialectal vocabulary 
is increasingly recognized as a valuable component of communicative competence. 
Traditional approaches to language teaching often prioritize standardized forms, 
neglecting the richness of regional variation. However, exposure to dialectal words 
can enhance learners’ ability to understand authentic speech, interpret cultural 
nuances, and engage effectively in real-world communication. By integrating 
linguocultural elements into the curriculum, educators can foster a more holistic 
understanding of language as a social and cultural phenomenon. 

 
CONCLUSION 
In conclusion, dialectal words represent a vital intersection of language and 

culture, serving as both linguistic units and cultural symbols. Their study provides 
insight into the complex relationship between linguistic variation, social identity, and 
cultural meaning in English-speaking countries. By examining dialectal vocabulary 
through a linguocultural lens, researchers and educators can gain a deeper 
appreciation of the diversity and dynamism inherent in the English language, as well 
as its role in shaping human interaction and cultural expression. 
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ANNOTATSIYA 
 

Mazkur maqolada o‘zbek tiliga ingliz tilidan kirib kelgan o‘zlashma birliklarning uslubiy 
qatlamga ta’siri tahlil qilinadi. Tadqiqotda inglizcha borrowingslarning zamonaviy o‘zbek 
tilidagi funksional xususiyatlari, ayniqsa neytral, nostandart va kollekvial nutqda qo‘llanishi 
masalalari o‘rganiladi. Tadqiqot materiali sifatida ommaviy axborot vositalari, internet 
matnlari, ijtimoiy tarmoqlardagi yozishmalar hamda yoshlar nutqi namunalaridan 
foydalanildi. Tahlillar shuni ko‘rsatadiki, inglizcha o‘zlashmalar nafaqat o‘zbek tilining lug‘at 
tarkibini boyitmoqda, balki uning uslubiy tizimida ham yangi qatlamlarning shakllanishiga 
sabab bo‘lmoqda. Ayniqsa internet va raqamli kommunikatsiya muhiti inglizcha birliklarning 
faol qo‘llanishini tezlashtirmoqda. Tadqiqot natijalari inglizcha borrowingslarning o‘zbek 
tilida turli uslubiy vazifalarni bajarishini va ularning til tizimidagi o‘rni tobora mustahkamlanib 
borayotganini ko‘rsatadi. 
 
 

Kalit so‘zlar: o‘zlashma so‘zlar, inglizcha borrowings, uslubiy qatlam, kollekvial nutq, 
nostandart leksika, internet tili, globallashuv. 
 

 
KIRISH 
Globallashuv jarayoni zamonaviy jamiyatning barcha sohalariga, jumladan til 

tizimiga ham kuchli ta’sir ko‘rsatmoqda. Ayniqsa ingliz tilining xalqaro 
kommunikatsiya vositasi sifatida keng tarqalishi boshqa tillarning lug‘at tarkibiga 
inglizcha leksik birliklarning kirib kelishini tezlashtirmoqda. Bu jarayon lingvistik 
adabiyotlarda til kontaktlari natijasida yuzaga keladigan tabiiy hodisa sifatida 
izohlanadi. O‘zbek tili ham dunyo tillari bilan faol aloqada bo‘lganligi sababli turli 
davrlarda arab, fors-tojik, rus va boshqa tillardan o‘zlashma birliklarni qabul qilgan. 
Hozirgi davrda esa ingliz tilining ta’siri ayniqsa kuchayib bormoqda. Ingliz tilidan kirib 
kelayotgan birliklar ko‘pincha yangi ilmiy, texnologik, iqtisodiy yoki madaniy 
tushunchalarni ifodalash zarurati bilan bog‘liq holda paydo bo‘ladi. Masalan, axborot 
texnologiyalari, biznes, marketing, media va internet kommunikatsiyasi bilan bog‘liq 
ko‘plab terminlar ingliz tilidan o‘zlashgan. Bunday birliklar dastlab ma’lum bir 
professional yoki ilmiy sohada ishlatilgan bo‘lsa, vaqt o‘tishi bilan ular keng omma 
nutqiga ham kirib bormoqda. Tilshunoslik nuqtai nazaridan o‘zlashma so‘zlarning til 
tizimiga kirib kelishi nafaqat leksik boyish jarayoni, balki uslubiy o‘zgarishlarni ham 
yuzaga keltiradi. Chunki har bir yangi birlik tilning ma’lum bir kommunikativ 
vazifasini bajaradi va muayyan nutq uslubida faol ishlatiladi. Shu sababli inglizcha 
borrowingslarning o‘zbek tilidagi uslubiy qatlamlarga qanday ta’sir ko‘rsatishini 
o‘rganish dolzarb ilmiy masalalardan biri hisoblanadi. So‘nggi yillarda ijtimoiy 
tarmoqlar, bloglar, onlayn media va raqamli kommunikatsiya vositalari yoshlar 
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nutqida inglizcha birliklarning keng qo‘llanishiga sabab bo‘ldi. Bu jarayon natijasida 
o‘zbek tilida yangi nostandart va kollekvial birliklar paydo bo‘lmoqda. Masalan, “post 
qo‘ymoq”, “like bosmoq”, “chatlashmoq”, “trend bo‘lmoq” kabi gibrid shakllar tilning 
yangi kommunikativ imkoniyatlarini namoyon etadi. Mazkur tadqiqotning asosiy 
maqsadi inglizcha borrowingslarning o‘zbek tilidagi uslubiy qatlamga ta’sirini tahlil 
qilish va ularning neytral, nostandart hamda kollekvial nutqda qanday funksiyani 
bajarishini aniqlashdan iborat. 

 
METODOLOGIYA 
Tadqiqot davomida zamonaviy tilshunoslikda qo‘llaniladigan bir qator ilmiy 

metodlardan foydalanildi. Avvalo, deskriptiv metod yordamida o‘zbek tilida 
ishlatilayotgan inglizcha borrowingslarning umumiy tavsifi berildi va ularning 
qo‘llanish doirasi aniqlashtirildi. Ushbu metod til birliklarini tabiiy nutq jarayonida 
kuzatish va ularning funksional xususiyatlarini tasvirlash imkonini beradi. 
Shuningdek, kontekstual tahlil usuli yordamida inglizcha o‘zlashma birliklarning turli 
nutq uslublaridagi funksiyasi o‘rganildi. Bu jarayonda so‘zlarning matn ichidagi 
semantik va stilistik vazifalari aniqlashtirildi. Masalan, ayrim birliklar rasmiy matnlarda 
termin sifatida ishlatilsa, boshqalari kundalik so‘zlashuv nutqida ekspressiv vosita 
sifatida namoyon bo‘lishi kuzatildi. Tadqiqot uchun empirik material sifatida 
O‘zbekiston ommaviy axborot vositalari matnlari, internet portallari, bloglar, ijtimoiy 
tarmoqlardagi yozishmalar hamda yoshlar nutqi namunalaridan foydalanildi. 
Ayniqsa Telegram, Instagram va boshqa ijtimoiy platformalardagi til birliklari 
tadqiqot uchun muhim material bo‘lib xizmat qildi. Bundan tashqari, qiyosiy tahlil 
usuli yordamida inglizcha borrowingslarning o‘zbek tilidagi muqobil birliklar bilan 
munosabati o‘rganildi. Bu usul orqali o‘zlashma so‘zlarning til tizimida qanchalik 
mustahkam o‘rnashib borayotgani aniqlashtirildi. 

 
NATIJALAR 

Tadqiqot natijalari inglizcha borrowingslar o‘zbek tilining uslubiy tizimida turli 
funksiyalarni bajarishini ko‘rsatdi. Avvalo, ayrim inglizcha birliklar vaqt o‘tishi bilan 
tilning neytral qatlamiga kirib bormoqda. Bunday birliklar rasmiy matnlarda, ilmiy 
ishlarda va kundalik nutqda bir xil darajada ishlatiladi. Masalan, “internet”, 
“marketing”, “biznes”, “kompyuter”, “online” kabi so‘zlar bugungi kunda o‘zbek tilida 
keng tarqalgan va deyarli neytral leksika sifatida qabul qilinmoqda. Boshqa 
tomondan, inglizcha borrowingslarning muhim qismi nostandart leksika sifatida 
ishlatiladi. Bu turdagi birliklar ko‘pincha yoshlar nutqi va internet 
kommunikatsiyasida uchraydi. Masalan, “like bosmoq”, “post qo‘ymoq”, 
“chatlashmoq”, “follow qilmoq” kabi iboralar ingliz va o‘zbek elementlarining 
kombinatsiyasi asosida hosil bo‘lgan gibrid birliklardir. Bunday birliklar tilning ijodiy 
rivojlanishini aks ettiradi va zamonaviy kommunikatsiya ehtiyojlarini qondiradi. 
Kollekvial nutqda esa inglizcha borrowingslar ko‘pincha ekspressiv yoki stilistik effekt 
yaratish uchun ishlatiladi. Masalan, “deadline”, “trend”, “challenge”, “startup” kabi 
birliklar ko‘pincha yoshlar nutqida yoki media matnlarida uchraydi. Bu birliklar 
kommunikativ jarayonda zamonaviylik, global madaniyatga yaqinlik yoki innovatsion 
fikrlashni ifodalovchi belgi sifatida xizmat qiladi. 
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MUHOKAMA 
Inglizcha borrowingslarning o‘zbek tilidagi faol qo‘llanishi til tizimining tabiiy 

rivojlanish jarayonini aks ettiradi. Tarixiy jihatdan qaraganda ham o‘zbek tili turli 
davrlarda boshqa tillardan ko‘plab o‘zlashma birliklarni qabul qilgan. Masalan, arab 
va fors tillaridan kirib kelgan ko‘plab so‘zlar bugungi kunda o‘zbek tilining ajralmas 
qismiga aylangan. Xuddi shunday jarayon hozir ingliz tilining ta’siri bilan ham 
kuzatilmoqda. Biroq bu jarayonning o‘ziga xos jihati shundaki, inglizcha 
borrowingslar ko‘pincha texnologiya va raqamli kommunikatsiya bilan bog‘liq holda 
kirib kelmoqda. Internet va ijtimoiy tarmoqlar orqali inglizcha birliklar juda tez 
tarqalmoqda va tilning kundalik nutq qatlamiga kirib bormoqda. Biroq tilshunoslar 
orasida bu jarayonning ijobiy va salbiy tomonlari haqida turli fikrlar mavjud. Bir 
tomondan, inglizcha borrowingslar yangi tushunchalarni ifodalash imkonini beradi 
va tilning kommunikativ imkoniyatlarini kengaytiradi. Ikkinchi tomondan esa, 
ularning haddan tashqari ko‘payishi milliy tilning o‘ziga xos xususiyatlariga salbiy 
ta’sir ko‘rsatishi mumkinligi haqida ham fikrlar bildiriladi. Shu sababli inglizcha 
borrowingslarning o‘zbek tilida me’yoriy va stilistik jihatdan to‘g‘ri qo‘llanishini 
o‘rganish muhim ilmiy vazifalardan biri hisoblanadi. 

 
XULOSA 
Tadqiqot natijalari inglizcha borrowingslar zamonaviy o‘zbek tilining uslubiy 

tizimida muhim rol o‘ynayotganini ko‘rsatdi. Ular tilning lug‘at boyligini kengaytirish 
bilan birga, uning stilistik qatlamlarida ham yangi imkoniyatlar yaratmoqda. 
Inglizcha o‘zlashmalar o‘zbek tilida turli uslubiy funksiyalarni bajaradi. Ayrim birliklar 
neytral leksika sifatida ishlatilsa, boshqalari nostandart yoki kollekvial nutqda 
ekspressiv vosita sifatida namoyon bo‘ladi. Ayniqsa internet kommunikatsiyasi 
inglizcha borrowingslarning keng tarqalishiga katta ta’sir ko‘rsatmoqda. Kelajakda 
inglizcha o‘zlashmalarning semantik rivojlanishi, grammatik moslashuvi va uslubiy 
differensiasiyasini chuqurroq o‘rganish zarur. Bunday tadqiqotlar o‘zbek tilining 
zamonaviy rivojlanish jarayonini yanada aniqroq tushunishga yordam beradi. 
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ABSTRACT 
 

This research examines the pragmatic structure of advertising speech in English and Uzbek 
mass media from a comparative and linguocultural perspective. Advertising discourse is a 
powerful communicative tool that influences consumer behavior, social values, and cultural 
perceptions. The study focuses on how pragmatic mechanisms such as implicature, 
presupposition, and speech acts function in advertising texts across two different linguistic 
and cultural systems. 
The aim of the research is to identify and analyze the similarities and differences in the 
pragmatic organization of advertising speech in English and Uzbek media. The study applies 
qualitative methods, including discourse analysis, comparative analysis, and pragmatic 
interpretation of advertising materials collected from television, social media, and print 
sources. 
 
 

Keywords: Pragmatics, advertising discourse, mass media, speech acts, implicature, 
presupposition, linguocultural analysis, comparative analysis, english advertising, uzbek 
advertising, persuasion strategies. 
 

 
INTRODUCTION 
In the era of globalization and rapid digital communication, advertising has 

become one of the most powerful tools of mass media influence. It plays a crucial role 
not only in promoting goods and services but also in shaping social values, consumer 
behavior, and cultural perceptions. Advertising discourse is therefore not merely 
economic communication but also a socio-cultural and linguistic phenomenon. 
From a linguistic perspective, advertising is deeply connected to pragmatics, a 
branch of linguistics that studies how context contributes to meaning. In advertising 
messages, meaning is often indirect, implied, and context-dependent.  

Advertisers carefully design messages to persuade audiences, influence 
emotions, and stimulate action without always stating information explicitly. English 
and Uzbek advertising systems reflect different cultural and communicative 
traditions. English advertising is often characterized by creativity, indirectness, and 
individualistic values, while Uzbek advertising tends to emphasize emotional appeal, 
cultural identity, and collectivist values. These differences make a comparative study 
particularly valuable. The aim of this research is to investigate the pragmatic 
structure of advertising speech in English and Uzbek mass media from a 
comparative and linguocultural perspective. 
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LITERATURE REVIEW 
Many scholars have widely developed pragmatics as a linguistic discipline. 

Levinson defines pragmatics as the study of language use in context, including 
implicature, presupposition, deixis, and speech acts1. According to Yule, pragmatics 
focuses on speaker meaning and the interpretation of utterances depending on 
context and shared knowledge2. These definitions highlight the importance of 
context in understanding meaning beyond literal expression. Speech act theory, 
introduced by Austin and further developed by Searle, explains how language is used 
not only to convey information but also to perform actions34. Searle classifies speech 
acts into representatives, directives, commissives, expressives, and declarations.  

In advertising discourse, directives such as "Buy now" or "Try today" are 
frequently used to influence consumer behavior. Cook emphasizes that advertising 
is a multimodal discourse combining linguistic, visual, and psychological elements to 
achieve persuasive effect5. Goddard further notes that advertising language is highly 
creative and relies on stylistic devices such as metaphor, repetition, and 
sloganization6. Tanaka argues that advertising communication is often indirect, 
where meanings are implied rather than explicitly stated, making interpretation 
dependent on cultural and contextual knowledge7. In Uzbek linguistic studies, 
scholars emphasize that advertising reflects national traditions, social values, and 
cultural identity, often using emotional and respectful tones to attract audiences8. 
Thus, previous research demonstrates that advertising discourse is inherently 
pragmatic and culturally dependent, requiring both linguistic and cultural 
interpretation. 

 
METHODS 
This research is based on qualitative methodology. The following methods were 

applied: 
Discourse analysis – to examine linguistic structures in advertisements; 
Comparative analysis – to identify similarities and differences between English 

and Uzbek advertising; 
Pragmatic analysis – to interpret implicit meanings and communicative 

intentions; 
Descriptive method – to describe linguistic features of advertising texts. 
The empirical material includes advertising samples collected from television, 

online platforms, social media, and printed media in both English and Uzbek 
languages. 

The methodological framework includes discourse analysis, comparative 
analysis, and pragmatic interpretation. According to Uzbek linguist N. Mahmudov, 
discourse analysis allows the researcher to examine language not as isolated units, 
but as a holistic communicative system shaped by social context9. In addition, A. 

 
1 Levinson S. 1983. Pragmatics. Cambridge University Press, pp. 97–165. 
2 Yule G. (1996). Pragmatics. Oxford University Press, pp. 3–25 
3 Austin J.L.(1962). How to Do Things with Words. Oxford University Press, pp. 94–120 
4 Searle J.R. (1969). Speech Acts. Cambridge University Press. pp1–50  
5 Cook G. (2001). The Discourse of Advertising. Routledge, pp45–120 
6 Goddard A. (1998).  The Language of Advertising. Routledge, pp70–120 
7 Tanaka K. (1994). Advertising Language. Routledge, pp20–80 
8 Uzbek linguistic research articles and academic sources. 
9 Mahmudov, N. (2005). Til va tafakkur. Toshkent: O‘zbekiston Milliy Universiteti nashriyoti. 
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Nurmonov emphasizes that linguistic analysis in modern Uzbek linguistics should 
integrate functional and contextual approaches, especially when studying media 
texts10. Therefore, advertising texts are analyzed not only structurally but also in 
relation to their communicative purpose and cultural background. The data were 
collected from Uzbek television advertisements, social media platforms, and printed 
media, following the approach suggested by Sh. Safarov, who highlights the 
importance of authentic language material in pragmatic research11. 

 
RESULTS 

The analysis of advertising discourse revealed several important pragmatic 
features common to both English and Uzbek mass media. 

1. Implicature: Advertising messages often rely on implied meanings rather than 
explicit statements. For example, slogans such as “Because you’re worth it” imply 
value and self-worth without direct explanation. 

2. Presupposition: Advertisements assume shared cultural or social knowledge. 
This allows messages to be shorter and more persuasive, as audiences fill in missing 
meanings themselves. 

3. Speech Acts: Directive speech acts dominate advertising discourse. 
Expressions such as “Join now”, “Taste the difference”, or “Harid qiling” function as 
persuasive commands. 

4. Emotional Appeal: Both English and Uzbek advertisements use emotional 
triggers such as happiness, trust, family, success, and comfort. However, Uzbek 
advertisements tend to emphasize family unity and tradition more strongly. 

5. Linguistic Compression: Advertising language is characterized by short, 
powerful, and memorable expressions that maximize impact while minimizing 
linguistic form. 

✓ Comparative Findings: 
✓ English advertising is more implicit, creative, and individual-oriented; 
✓ Uzbek advertising is more explicit, emotionally expressive, and culturally 

grounded; 
✓ Both systems use similar pragmatic tools but differ in cultural realization. 

One of the key findings is that Uzbek advertising heavily relies on emotional and 
cultural pragmatics. According to Sh. Safarov, Uzbek media discourse often reflects 
national values such as respect, family unity, and social harmony, which directly 
influence language choice in advertisements12. Another important result is the 
frequent use of indirect persuasion strategies. As noted by N. Mahmudov, Uzbek 
language in media discourse tends to use implicit meanings to maintain politeness 
and cultural sensitivity13. This is clearly visible in advertisements where meanings are 
suggested rather than explicitly stated. Furthermore, directive speech acts such as 
invitations and recommendations are widely used in both English and Uzbek 
advertising. However, Uzbek linguists such as A. Nurmonov argue that Uzbek 
directive expressions are often softened to preserve politeness and social respect14. 

 

 
10 Nurmonov, A. (2002). Hozirgi o‘zbek adabiy tili. Toshkent: Fan nashriyoti. 
11 Safarov, Sh. (2008). Pragmatika. Toshkent: O‘zbekiston Yozuvchilar uyushmasi nashriyoti. 
12 Safarov, Sh. (2008). Pragmatika. Toshkent: O‘zbekiston Yozuvchilar uyushmasi nashriyoti. 
13 Mahmudov, N. (2005). Til va tafakkur. Toshkent: O‘zbekiston Milliy Universiteti nashriyoti. 
14 Nurmonov, A. (2002). Hozirgi o‘zbek adabiy tili. Toshkent: Fan nashriyoti. 
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DISCUSSION 
The findings of this study confirm that advertising discourse is a complex 

interaction of linguistic, pragmatic, and cultural factors. The pragmatic structure of 
advertising speech is shaped by the need to persuade audiences effectively while 
adapting to cultural expectations. English advertising reflects values of individualism, 
innovation, and indirect communication. Messages are often minimalistic and 
require interpretation, which increases audience engagement. This supports the 
idea that indirectness enhances persuasive force in modern advertising discourse15. 
According to N. Mahmudov, language is not only a communication tool but also a 
reflection of national thinking and worldview16. This is clearly reflected in Uzbek 
advertising, where cultural values such as respect for elders, family unity, and social 
responsibility play a central role. A. Nurmonov also argues that modern Uzbek 
linguistic research should consider pragmatic meaning as a key factor in 
understanding media texts17.  This supports the idea that advertising is not only 
linguistic but also socio-cultural communication. In addition, Sh. Safarov emphasizes 
that Uzbek media discourse is characterized by implicitness and emotional 
expressiveness, which makes advertising more culturally acceptable and 
persuasive18.Despite these differences, both advertising systems share fundamental 
pragmatic mechanisms such as implicature, presupposition, and speech acts. These 
mechanisms demonstrate the universal nature of persuasion in human 
communication. The comparative analysis also shows that culture plays a decisive 
role in shaping advertising strategies. Therefore, successful advertising must 
consider not only linguistic form but also cultural context. 

 
CONCLUSION 
This research has examined the pragmatic structure of advertising speech in 

English and Uzbek mass media from a comparative and linguocultural perspective. 
The study shows that advertising discourse in both languages relies on similar 
pragmatic strategies, including implicature, presupposition, emotional appeal, and 
directive speech acts. However, their realization differs significantly due to cultural 
factors. English advertising tends to be implicit, creative, and individual-oriented, 
while Uzbek advertising is more explicit, emotional, and culturally oriented. These 
differences reflect broader cultural values and communication styles. The research 
confirms that pragmatics and culture are inseparably connected in advertising 
discourse. Understanding these relationships can improve cross-cultural 
communication and enhance the effectiveness of advertising strategies in global 
and local markets. 
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ABSTRACT 
 

The research shows metaphor not only as an artistic decoration, but also as a cognitive 
mechanism. The article analyzes examples from Harper Lee's "To Kill a Mockingbird" in 
English, as well as metaphorical units of an artistic and phraseological nature in the Uzbek 
language. The results of the analysis showed that in English literature expression of a social 
or mental state through body parts while in Uzbek literature, metaphors expressing 
emotional tension, suffering, the power of social influence.  
 
 

Keywords: metaphor, cognitive linguistics, conceptual metaphor, embodied thinking, 
image-scheme, English literature, Uzbek literature, comparative analysis. 
 

 
INTRODUCTION 
For a long time, metaphor was interpreted mainly as a stylistic or poetic 

phenomenon. However, with the emergence of cognitive linguistics, the attitude 
towards metaphor has fundamentally changed. According to this approach, 
language is a mirror of human thinking, and the study of language means the study 
of conceptualization processes. Language reflects human experience and the 
structure of thought; therefore, metaphor is not an external ornament of the word, 
but a conceptual mechanism that allows one to understand abstract concepts based 
on concrete experience. One of the central principles of cognitive semantics is that 
the conceptual structure is embodied, and the semantic structure is inextricably 
linked with the conceptual structure. Moreover, meaning does not end with lexical 
boundaries; it has an encyclopedic nature and is built in context. Therefore, to 
understand metaphor, it is necessary to refer not only to the words in the text, but 
also to a person's physical experience, knowledge about the world, and cultural 
experience. Conceptual metaphor theory interprets metaphor as mapping between 
the source domain and the target domain. Usually, an abstract concept is 
constructed with the help of relatively concrete, sensory experience. For example, 
time can be understood through movement, quantity through height, emotional 
proximity through spatial proximity. In the text of Evans and Green, the construction 
of abstract domains with concrete experience is also shown through such examples 
as "Christmas is fast approaching," "The number of shares has gone up," "a very close 
friendship." 

The relevance of this article lies in the fact that the analysis of metaphors in 
English and Uzbek literature from a comparative-cognitive point of view serves to 
reveal the commonalities and differences in the methods of conceptualization of the 
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world of the two languages and two cultures. Especially in the language of the literary 
text, metaphor is the point of intersection of the cognitive model and the aesthetic 
goal. In this regard, this research is aimed at illuminating the relationship between 
literary text, language thinking, and culture. The purpose of this article is to conduct 
a comparative analysis of metaphorical units found in English and Uzbek literature 
based on cognitive linguistics, to reveal their conceptual basis, and to show the 
connection of these metaphors with embodied experience, image-schemes, and 
cultural conceptualization. 

 
METHODS 
This study was conducted qualitatively and used methods of comparative-

semantic and cognitive-conceptual analysis. The following principles of cognitive 
linguistics were taken as a theoretical basis: language reflects patterns of thinking; 
semantic structure is related to conceptual structure; meaning has an encyclopedic 
character; meaning is built in context; metaphor structures the abstract purpose 
domain through a specific source domain; and image-schemes form the 
experimental basis of such mapping. 

 
RESULTS 
As a result of the analysis, several main conceptual types of metaphors in 

English and Uzbek literature were identified. In metaphors of English literature, the 
concept of animation and action is strong. In the unit "the ceiling danced with 
metallic light," a movement characteristic of a human or living being is imposed on 
the ceiling. Here, the inanimate object is depicted as a moving subject. The cognitive 
basis of the metaphor is that visual vibration, the flickering of light, and dynamism in 
space are conceptualized in the human mind through a "dance" scheme. Thus, in 
this unit, the mapping of VISUAL DYNAMICS occurs. In the example "I saw a muscle 
jump in his skinny jaw," the "jump" of the muscle represents a real physiological micro 
shaking through an enhanced motor model. Here, internal psychological tension 
appears as an external bodily movement. So, the EMOTIONAL TENSION - 
UNEXPECTED ACTION model works. This is based on cognitively embodied 
experience, because a person experiences emotional strain. In English examples, 
metonymy and metaphor intersect. In the example of "Walter Cunningham's face 
told everybody...," the word "face" becomes the entry point representing the entire 
internal, social, and health state of a person. On the one hand, this is a metonymic 
structure: YUZ - SHAXS/HOLAT. On the other hand, through the expression "told 
everybody," the body part is interpreted as a communicating subject, that is, 
personification is also activated. So, here metaphor and metonymy are 
interconnected. Cognitive linguistics views metonymy as an access mechanism 
within one domain, and metaphor as an interdomain mapping; this unit is precisely 
the point of intersection of these two mechanisms. In Uzbek literature, emotional 
state is more expressed through substance, filling, and trauma. the unit "o’pkasi to’ldi" 
is one of the strongest emotional metaphors in the uzbek language. In this unity, 
inner feeling, grief, resentment, or anger are structured through the filling of the 
physical vessel. Here, the main conceptual model manifests itself in the form of 
FEELING - SUBSTANCE IN A VESSEL, more precisely, BODY - VESSEL, EMOTION - 
INTERNAL FILLING SUBSTANCE. From the point of view of cognitive linguistics, such 
a structure goes back to the CONTAINER image-scheme. A person experiences their 



   

 
 
   

2
3

 

https://www.asr-conference.com/ 

I SHO‘BA:  
 

Tilshunoslik va xorijiy tillarni o‘qitish jarayonida sun’iy intellekt 
texnologiyalaridan foydalanishning innovatsion pedagogik yondashuvlari 

 

body as a limited space; therefore, abstract states such as love, anxiety, anger, grief 
are expressed through physical experience, such as "being inside," "filling," "exiting." 
In the unit "you will make your heart bleed," emotional pain has an artistic model, 
enhanced by the injury of the internal organ and its transformation into blood. The 
MODEL OF PSYCHOLOGICAL TORMENT - PHYSICAL INJURY works here. The 
bleeding of the heart is not literal, but conceptualizes spiritual suffering with the 
experience of physical trauma. This model is strongly connected with embodied 
experience, since physical pain is one of the most accurate, tangible experiences for 
a person. In Uzbek metaphors, social influence is expressed through spatial or 
physical expansion. In the unit "qo’li uzun," social influence, opportunity, and power 
are expressed by the spatial extension of the body part. Here is the 
POWER/ORTIMANITY - LONG-RUN MODEL. In this case, the "hand" is not only a 
physical organ, but also a means of influence. The metaphor expresses social 
possibility through the experience of spatial reach. This unit has strong social 
semantics as a cultural-conceptual model in the Uzbek language. In the example of 
"their requests would not be ignored," the non-acceptance of the request is 
expressed through "being ignored." So, here we observe the model "UNACCEPTED 
APPEAL - WHAT REMAINS BELOW." In this case, vertical space is important: climbing 
up means a positive result, while staying on the ground means non-fulfillment or 
rejection. This corresponds to the VERTICALITY scheme in cognitive semantics; the 
abstract social result is conceptualized by a spatial state. The English and Uzbek 
languages have a common cognitive basis. In the material of both languages, the 
understanding of abstract situations with the help of physical experience manifested 
itself as a general law. This confirms the view of cognitive linguistics that "abstract 
concepts are structured based on concrete experience." Abstract domains such as 
time, emotion, social status, mental strain, and evaluation are expressed through 
movement, vessel, altitude, body part, and spatial directions. Difference: in English 
examples, observational visuality is stronger, in Uzbek examples, internal-emotional 
density is stronger. In English examples, the focus is mainly on visual observation, the 
animation of an external sign, and signals on the surface of the body, while in Uzbek 
examples, internal experiences, psychological trauma, social influence, and 
relationships are expressed more through internal-organic or spatial metaphors. This 
difference can also be related to cultural-pragmatic priority: in English artistic 
expression, the external scene and the observed detail are stronger; in Uzbek 
expression, emotional inner depth, social connection, and phraseological density are 
stronger. 

 
DISCUSSION 

Analysis shows that metaphor in English and Uzbek literature serves not only as 
an aesthetic tool, but also as a conceptual mechanism of thinking. This result 
coincides with the main claims of cognitive linguistics: language reflects the patterns 
of human thinking; meaning is built in the word not in a ready-made form, but in the 
process of conceptualization; and metaphorical meaning is the result of interdomain 
mapping. 

 
 
 
 



   

 
 
   

2
4

 

https://www.asr-conference.com/ 

I SHO‘BA:  
 

Tilshunoslik va xorijiy tillarni o‘qitish jarayonida sun’iy intellekt 
texnologiyalaridan foydalanishning innovatsion pedagogik yondashuvlari 

 

Table1.  
 

№ 
Feature of 
metaphor 

English Uzbek 
Cognitive 

Model 
Explanation 

1 Personification 
the ceiling 

danced  Human action 
A non-living object is described 

as acting like a human 

2 Motion-based 
muscle 
jumped  Motion 

Inner feelings are shown through 
movement 

3 
Metaphor  
Metonymy 
interaction 

face told 
everybody  

metonymy + 
metaphor 

Feelings are understood as 
something filling the body 

4 
Container 
metaphor 

 
o‘pkasi 
to‘ldi 

Substance in 
container 

Feelings are understood as 
something filling the body 

5 
Physical injury 

metaphor 
 

yuragini 
qon 

qilmoq 

Emotional 
pain Physical 

damage 

Emotional suffering is described 
as physical harm 

6 
Power as 

reach 
 

qo‘li 
uzun Physical reach 

Influence is understood as the 
ability to reach far 

 
 The first important aspect is that the metaphors of both languages are based 

on embodied experience. Uzbek units such as "o’pkasi to’ldi," "yuragini qon qilmoq," 
"qo’li uzun," "iltimosi yerda qolmoq," and English units such as "ceiling danced," 
"muscle jump" transfer experiences about sensation, movement, body, space, and 
tension to an abstract spiritual or social content. This clearly shows the role of image-
schemes - in particular, such schemes as CONTAINER, MOTION, FORCE, 
VERTICALITY - in literary thinking. The second aspect is that the cultural features of 
metaphors are preserved. Cognitive linguistics, on the one hand, recognizes the 
ability of universal human conceptualization, and on the other hand, does not deny 
interlingual variation. The theoretical source you uploaded also emphasizes that 
cognitive linguistics predicts significant interlingual differences along with general 
patterns. So, although there are common cognitive foundations of metaphorical 
thinking in English and Uzbek, it is natural that which domains are artistically 
activated differ depending on the culture. The third aspect is the interconnection of 
metaphor and metonymy in some compounds. The example of "Face told 
everybody" is a vivid example of this. Such situations complicate the semantic layer 
of the literary text and force the reader to interpret it more based on encyclopedic 
knowledge, social experience, and context. This means that cognitive semantics 
"meaning is encyclopedic" and "meaning construction depends on context." 

The fourth aspect is that metaphorical units in the Uzbek language appear to 
be largely phraseologized and fixed in cultural memory. Units such as "qöli uzun," 
"öpkasi töldi," "iltimosi yerda qoldi" function not only in a single text, but also as ready-
made conceptual models of the language community. In English examples, some 
metaphors are closer to contextual poetic novelty, that is, the power of the author's 
image is more dominant. This difference is connected with the peculiarity of the 
literary style and phraseological tradition. 

 
CONCLUSION 
The research results showed that metaphor in English and Uzbek literature 

manifests itself as a deep conceptual mechanism of human thinking. From the point 
of view of cognitive linguistics, metaphor is a universal means of thinking that allows 
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one to understand abstract content through concrete, physical, and experiential 
domains. This approach helps to move metaphor from the level of a simple poetic 
decoration and interpret it as a central semantic phenomenon at the intersection of 
thought, experience, and culture. A comparative analysis of the English and Uzbek 
material gave two important conclusions. Firstly, metaphorical conceptualization in 
both languages reflects common human cognitive mechanisms based on 
embodied experience. Secondly, the concrete realization of metaphors is 
determined by cultural, linguistic, and stylistic features. In English examples, 
figurative personification and semantic activation of the external sign are more 
noticeable, while in Uzbek examples, emotional inner state, mental anguish. 
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ABSTRACT 
 

This article explores lexical creativity and word formation processes in Uzbek and American 
slang. It analyzes how social, cultural, and technological factors influence the creation of new 
slang expressions in both linguistic communities. Using a comparative approach, the study 
identifies similarities and differences in morphological processes such as borrowing, 
blending, clipping, and semantic shift. The findings demonstrate that while both Uzbek and 
American slang rely heavily on innovation and identity expression, the mechanisms and 
sources of lexical creativity differ due to historical and sociolinguistic contexts. 
 
 

Keywords: Slangs, communication, semantic shift, social slangs, youth communication, 
social media, technological platforms. 
 

 
INTRODUCTION 
Language is a dynamic system that constantly evolves to reflect social change. 

One of the most vivid manifestations of this evolution is slang, which plays a crucial 
role in informal communication, especially among youth. Slang is characterized by 
its creativity, expressiveness, and rapid change. 

In both Uzbek and American contexts, slang serves as a tool for identity 
construction and group belonging. However, the processes through which slang 
words are formed differ due to linguistic structure and cultural influences. This study 
aims to examine lexical creativity and word formation in Uzbek and American slang, 
highlighting key patterns and differences. 

 
METHODS 
This research employed a qualitative comparative approach aimed at 

analyzing lexical creativity and word formation processes in Uzbek and American 
slang. The data were collected from multiple authentic sources, including social 
media platforms such as Telegram, Instagram, and TikTok, online slang dictionaries, 
and samples of informal spoken language. The collected data were carefully selected 
to ensure relevance to contemporary slang usage in both linguistic communities. 

The analysis focused on identifying and categorizing key word formation 
processes, including borrowing, blending, clipping, acronyms and abbreviations, and 
semantic shift. Each example from Uzbek and American slang was examined in its 
contextual usage and then systematically compared to determine similarities and 
differences in lexical creativity. This approach allowed for a detailed understanding of 
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how social, cultural, and technological factors influence slang formation in both 
languages. 

 
RESULTS 
The analysis revealed that borrowing is one of the most dominant processes in 

both Uzbek and American slang. In Uzbek slang, a significant number of borrowed 
words originate from Russian and English, such as “prikol”, which refers to a funny 
situation, and “like bosmoq”, meaning to like a post on social media. In American 
slang, borrowing is also common, with influences primarily from Spanish and African 
American Vernacular English, as seen in expressions like “amigo” and “hasta la vista”. 

The study also found that blending is widely used in American slang, where new 
words are created by combining parts of existing words, such as “brunch” (breakfast 
+ lunch) and “hangry” (hungry + angry). In contrast, Uzbek slang shows fewer 
blending examples; however, due to globalization, emerging forms such as 
“instabloger” (Instagram + blogger) indicate a growing trend. 

Clipping is another productive process in both languages. In American slang, 
words like “bro” (brother) and “info” (information) are commonly used, while in Uzbek 
slang, examples include “univer” (university) and “tel” (telephone), which are widely 
recognized in informal communication. 

Acronyms and abbreviations are particularly prevalent in American slang, 
where forms such as “LOL” (laugh out loud) and “OMG” (oh my God) are frequently 
used. In Uzbek online communication, similar forms like “OK” and “BTW” are 
increasingly adopted, especially among younger users in digital environments. 

Finally, semantic shift plays an important role in both linguistic contexts. In 
American slang, the word “cool” has developed the meaning of “good” or “excellent,” 
while in Uzbek slang, the expression “gap yo‘q” is used to convey approval or 
excellence. These findings demonstrate that although both slang systems rely on 
creativity and innovation, the sources and mechanisms of lexical development differ 
due to distinct cultural and sociolinguistic environments. 

 
DISCUSSION 
The findings reveal that lexical creativity in both Uzbek and American slang 

reflects cultural identity and technological influence. American slang demonstrates 
a higher degree of morphological innovation, particularly in blending and acronym 
formation. This is largely due to the global dominance of English and its role in digital 
communication. Uzbek slang, on the other hand, shows strong influence from 
borrowing, especially from Russian and English. This reflects Uzbekistan’s historical 
and socio-political background. However, with the rise of social media, Uzbek youth 
are increasingly adopting global slang formation patterns. Another important 
difference is structural: English allows more flexible word formation, while Uzbek 
tends to adapt borrowed forms rather than create entirely new structures. 

 
CONCLUSION 
Lexical creativity in slang is a universal linguistic phenomenon driven by social 

interaction and cultural change. Both Uzbek and American slang utilize similar word 
formation processes, but their frequency and nature differ. American slang is more 
innovative in form, while Uzbek slang relies more on borrowing and adaptation. The 
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increasing influence of globalization suggests that these differences may gradually 
diminish, leading to more hybrid forms of slang in the future. 
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ABSTRACT 
 

This study provides a comparative sociolinguistic analysis of speech culture in the English 
and Uzbek languages, focusing on formal communication contexts such as education, 
media, and public discourse. We examine verbal etiquette, discourse markers, and politeness 
strategies in each language, highlighting both similarities and differences shaped by 
sociocultural, historical, and linguistic influences. A qualitative methodology is employed, 
analyzing examples from real-life formal settings (classroom interactions, news media, 
official speeches) to illustrate how each language encodes respect, formality, and 
interpersonal cues. The analysis reveals that English formal communication often prioritizes 
globalized etiquette norms and indirect politeness, whereas Uzbek formal speech is deeply 
rooted in traditional etiquette, emphasizing respect, hierarchy, and emotional warmth in 
expression. Despite these differences, both languages share the fundamental goal of 
maintaining courteous relations and social harmony in formal contexts. This article 
contributes to cross-cultural pragmatics by detailing how English and Uzbek speakers 
navigate formal interactions, and by shedding light on the role of cultural values—such as 
English individualism and Uzbek collectivism—in shaping speech practices. The findings 
have practical implications for intercultural communication, particularly in educational and 
media settings, and suggest avenues for further research on speech culture across diverse 
languages. 
 
 

Keywords: speech culture, polite speech, public discourse, verbal etiquette, politeness 
strategies, negative politeness, register, cultural values. 
 

 
INTRODUCTION 
Language does more than convey information; it reflects a society’s culture, 

values, and social norms. The concept of speech culture (or speech etiquette) refers 
to the accepted norms and practices of polite communication within a community. 
Comparative studies of speech culture in different languages can illuminate how 
underlying cultural values shape everyday communication. This paper focuses on 
English and Uzbek, two languages from distinct linguistic families (Indo-European 
and Turkic, respectively) with divergent historical trajectories. English, a global lingua 
franca, has developed widely understood norms of polite speech that have been 
spread internationally. Uzbek, the state language of Uzbekistan, has been heavily 
influenced by Central Asian traditions, Islamic etiquette, and periods of 
Russian/Soviet governance, all of which contribute to its unique speech conventions 
in formal settings. 
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Formal communication contexts—such as education, media, and public 
discourse—demand a high level of speech culture in both English and Uzbek 
societies. For instance, in educational settings, appropriate forms of address and 
respectful language uphold the teacher-student hierarchy; in media and journalism, 
tone and wording must balance professionalism with politeness; and in political or 
public speeches, speakers employ culturally resonant forms of courtesy to engage 
and persuade audiences. Understanding these practices is vital, as misinterpreting 
politeness cues across cultures can lead to pragmatic failure or misunderstandings 
in international communication. 

This study aims to compare English and Uzbek speech culture in formal 
domains, focusing on three key aspects: (1) Verbal etiquette – the formulas and norms 
for greetings, address, and other courteous expressions; (2) Discourse markers – 
words or phrases that organize speech and manage interactions; and (3) Politeness 
strategies – the approaches speakers use to show respect, soften requests, or handle 
face-threatening acts.1 We ask how each language’s sociocultural background has 
shaped these aspects of formal communication, and what commonalities or 
differences exist between the two. By drawing on examples and prior research from 
linguistics and sociolinguistics, we hope to contribute to a better understanding of 
cross-cultural communication between English and Uzbek speakers. 

 
LITERATURE REVIEW 
Speech Etiquette and Cultural Values: Prior research underscores that speech 

etiquette is deeply tied to national culture and values. Each language community 
develops “stable speech formulas” for situations like greetings, farewells, thanks, and 
apologies, which reflect its way of life and social priorities. In English-speaking 
cultures, politeness has often been described in terms of universal strategies (e.g., 
Brown and Levinson’s politeness theory) that prioritize the addressee’s autonomy 
and avoid imposition. English politeness norms are considered part of a global 
etiquette standard, shaped by centuries of social norms in British and American 
society. In contrast, Uzbek speech etiquette is strongly influenced by local traditions 
of deference and community. Uzbek linguists note that polite expressions in Uzbek 
are rooted in the nation’s mentality and traditional values. For example, Mahmudov 
and Asqarova (2005) document the rich system of honorifics and respectful address 
in Uzbek, highlighting its role in maintaining social harmony. Such differences align 
with Anna Wierzbicka’s perspective that each culture’s concept of politeness is 
unique and culturally specific. 

Forms of Address and Greeting: A salient difference noted in the literature is in 
address forms. English lacks a T/V distinction (familiar vs. formal “you”) and instead 
uses first names or titles plus last names depending on context. Titles like “Mr.”, “Ms.”, 
“Sir” or professional designations (Dr., Professor) are used in formal English address, 
but the language does not encode hierarchy in pronouns. Uzbek, however, has a 
robust system: it differentiates between informal “sen” and polite “Siz” for ‘you’, and it 
employs kinship terms as honorifics for strangers or seniors. It is common in Uzbek 
to address an unrelated older man as aka (“elder brother”), otaxon (“respected 
father”), or an older woman as opa (“older sister”) or xola (“auntie”), as a sign of respect. 

 
1 Wierzbicka, A. (1991). Cross-Cultural Pragmatics: The Semantics of Human Interaction. Mouton de Gruyter. – A 
seminal book arguing that speech acts and politeness have culture-specific realizations; used in this study to 
underscore how English and Uzbek politeness norms are products of their distinct cultural contexts. 
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Even teachers are addressed by honorifics like ustoz (“master/teacher”) instead of 
their personal name. This reflects a cultural emphasis on treating others as family and 
showing deference to age and status. In English formal settings, by contrast, one 
might simply say “Excuse me, Sir/Madam,” or address a professor as “Dr. Smith,” but 
would not use family terms for strangers. These distinctions have been highlighted 
in comparative studies of English and Uzbek etiquette, which show similar functions 
(marking respect) achieved through different linguistic means. 

Politeness Strategies: According to Brown and Levinson’s framework, English 
politeness tends to emphasize negative politeness – strategies that minimize 
imposition (e.g., using modal verbs, apologies, hedging). Indeed, English speakers 
often phrase requests indirectly (“Could you possibly open the window?”) and use 
softeners or tentative language to be polite. Uzbek politeness strategies, while also 
employing indirectness, put particular weight on positive politeness and honorifics 
that affirm respect and solidarity. Uzbek polite speech often involves elaborate 
courteous phrases, terms of endearment or respect, and even blessings for the 
addressee. For example, where an English speaker might say a brief “Thank you very 
much,” an Uzbek speaker might say “Katta rahmat, umringiz uzoq bo’lsin,” meaning 
“Thank you, may your life be long,” which adds a benevolent wish as part of the 
thanks. Researchers have observed that emotional warmth and respect are at the 
forefront of Uzbek politeness, as opposed to the more reserved and formulaic 
politeness in English. However, both English and Uzbek share certain universal 
politeness behaviors, such as using greetings to acknowledge others and saying 
thanks or sorry in appropriate situations – the differences lie in degree of formality 
and expression. 

Discourse Markers and Pragmatic Particles: Discourse markers (DMs) like well, 
so, you know in English or xo‘sh (“so”), mana (“here/you see”), baribir (“anyway”) in 
Uzbek play significant roles in conversation management. While less studied than 
etiquette formulas, some research has compared their usage. Qo’chqarova (2025), for 
instance, found that in literature dialogue, English characters use discourse markers 
to convey personal stance, mitigate statements, and maintain conversational flow, 
reflecting an individualistic communication style.2 Uzbek fictional characters, on the 
other hand, frequently use markers that emphasize social relations – for example, 
particles that signal respect or acknowledge the other’s status – aligning with the 
collectivist and hierarchical norms of Uzbek culture. In formal discourse, English 
speakers commonly use explicit structural markers (“firstly,” “however,” “in 
conclusion”) to organize speeches or texts, a practice tied to Western rhetorical 
training. Uzbek formal speeches also use structuring words (often of Persian-Arabic 
origin, like avvalo for “firstly”), but what stands out is the use of polite particles and 
honorifics embedded in discourse (e.g., adding -ku or -da for emphasis in a gentle 
manner, or using the polite plural in verbs consistently to show respect). Translation 
studies note that English discourse markers are sometimes omitted or transformed 
in Uzbek translations, indicating that the two languages do not always map marker-
to-marker and that Uzbek might prefer more implicit or context-driven cohesion. 
Overall, discourse markers in each language serve to make communication coherent 

 
2 Qo’chqarova, Y. (2025). The Role of Discourse Markers as Indicators of Social Relations in English and Uzbek 
Fiction. TADQIQOTLAR, 76(4), 263–266. – A qualitative analysis of discourse markers in English and Uzbek, 
highlighting that English markers often convey indirectness and personal stance, whereas Uzbek markers 
encode respect and hierarchy, reflecting sociopragmatic differences. 
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and polite, but their frequency and pragmatic meanings can differ in ways that 
mirror the languages’ politeness orientations. 

Formal Contexts – Education, Media, Public Discourse: The application of these 
linguistic norms can be seen in specific formal arenas. In educational settings, 
English-speaking teachers and students maintain politeness but often with a 
relatively informal tone by global standards (e.g., students may call a lecturer 
“Professor” or even use first names in some cultures, and class discussions encourage 
open questions). Uzbek classrooms traditionally observe a stricter etiquette: students 
stand when the teacher enters, use deferential address (ustoz), and may be less 
inclined to voice disagreement openly due to cultural respect for authority. It has 
been observed that Uzbek students sometimes hesitate to ask questions or 
challenge a teacher in class, fearing it may be perceived as disrespectful, whereas 
Western students are typically encouraged to engage in debate. In media and 
journalism, both languages adhere to professional etiquette, but styles diverge. 
English-language news media values conciseness and clarity; politeness is 
maintained through a neutral, respectful tone and the avoidance of overtly biased or 
insulting language. Uzbek media, especially in print journalism, traditionally employs 
a more formal and courteous tone, often using honorifics when mentioning public 
figures and employing indirect speech for criticisms. A comparative study found that 
Uzbek newspaper articles show a higher degree of politeness and formality than 
their English counterparts; English political journalism tends toward direct “on-
record” statements for transparency, while Uzbek journalism more often uses 
indirect or deferential phrasing, consistent with collectivist norms and a preference 
for diplomatic tone. In public discourse (e.g., political speeches, official meetings), 
English orators might use inclusive language (“my fellow citizens”) and some 
rhetorical questions or humor, but generally avoid overly flowery expressions in 
modern practice. Uzbek public speakers, in contrast, often begin speeches with 
extensive greetings (Assalom alaykum, and a litany of respect titles for the audience 
such as “Respected elders, dear guests, ladies and gentlemen”), and may incorporate 
aphorisms or proverbs to connect with cultural values. This difference reflects 
historical influences: Uzbek oratory has roots in traditional adab (etiquette literature) 
and the influence of Soviet-era formal speech style, whereas English public speaking 
has been shaped by democratic and contemporary media norms that favor direct 
appeal and simplicity. 

In summary, the literature indicates that while both English and Uzbek have 
rich traditions of formal speech culture, Uzbek polite communication is more 
explicitly hierarchical and effusive, and English is more uniformly formal and 
restrained. Both languages continuously evolve, and recent scholarship in cross-
cultural pragmatics emphasizes updating these comparisons as globalization and 
social change influence speech habits. 

 
METHODOLOGY 
This research adopts a qualitative comparative methodology grounded in 

pragmatics and discourse analysis. We collected data from three formal domains: 
educational interactions, media texts, and public speeches. For the education 
domain, sample dialogues between teachers and students in university settings 
were gathered (from classroom observation reports and published examples). For 
media, we analyzed excerpts from English and Uzbek newspaper articles and 
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television news transcripts, focusing on how journalists address the audience and 
refer to subjects. For public discourse, we examined segments of political speeches 
and official addresses delivered in English (e.g. speeches by government officials or 
institutional leaders) and in Uzbek (speeches by Uzbek officials or community 
leaders). These sources provided real-life instances of formal language use in both 
languages. 

The analysis procedure involved coding the data for key features: (1) verbal 
etiquette formulas (greetings, address forms, honorifics, closings, etc.), (2) discourse 
markers and structural elements of speech, and (3) politeness strategies (based on 
Brown and Levinson’s categories of positive/negative politeness and direct vs. 
indirect speech acts). 3We paid particular attention to speech acts such as requests, 
expressions of thanks, and apologies in formal contexts, examining how they are 
phrased in each language. For example, to analyze politeness in requests, we looked 
at instances like a teacher asking a student to do something in class or a host asking 
a panelist a question on TV, comparing English modal constructions (“Could you…”) 
with Uzbek respectful imperatives or interrogatives (“… olasizmi?”). 

Throughout the analysis, a contrastive approach was used: we identified 
patterns in one language and then checked for their equivalent or lack thereof in the 
other. Where available, we consulted bilingual speakers and existing translations to 
ensure accurate interpretation of nuances. The sociocultural context of each example 
was considered (e.g., the relative status of speakers, the formality of the situation) to 
understand not just what was said but why it was said that way. This approach is 
aligned with qualitative sociolinguistic methods, where the goal is to interpret 
communicative behavior in context rather than to quantify frequency. However, to 
ground our observations, we reference findings from previous empirical studies and 
theoretical literature as noted in the Literature Review. 

The methodology is inherently exploratory given the broad scope of “speech 
culture.” By triangulating multiple sources and contexts, we aim to build a well-
rounded picture of English vs. Uzbek formal speech. One limitation is that our data 
for each context is illustrative rather than exhaustive; a more extensive corpus 
analysis could further validate the patterns noted. Nonetheless, the chosen examples 
and references are deemed sufficient for a rich comparative analysis, as presented in 
the following section. 

Comparative Analysis. Verbal Etiquette in Formal Communication 
Greetings and Small Talk: Greetings are the first layer of verbal etiquette and 

show clear contrasts between English and Uzbek. In formal English interactions, 
greetings are typically brief and standardized. For example, in a business or academic 
setting one might say, “Good morning, Professor Smith. How are you?” and receive a 
concise response. The question “How are you?” in English is often a polite ritual rather 
than a literal inquiry into wellbeing. English speakers tend to quickly move to the 
business at hand after a greeting, especially in professional contexts. In contrast, 
Uzbek formal greetings are more extended and imbued with personal touch. It is 
common to use the Islamic greeting “Assalomu alaykum” (“Peace be upon you”) 

 
3 Brown, P., & Levinson, S. C. (1987). Politeness: Some Universals in Language Usage. Cambridge University Press. 
– Foundational work proposing universal politeness strategies (positive and negative politeness) and the 
concept of face; provides a theoretical framework referenced in analyses of both English and Uzbek politeness. 
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followed by inquiries about health and family even in relatively formal meetings.4 For 
instance, a university dean greeting a visitor in Uzbek might say: “Assalomu alaykum, 
hurmatli mehmon, yaxshimisiz? Oilangiz tinchmi?” (“Peace be upon you, respected 
guest, are you well? Is your family at peace?”). Uzbek etiquette encourages asking 
about one’s family and life as a sign of goodwill. Indeed, Uzbek greetings can become 
mini-conversations – it is not unusual for an initial exchange to cover several rounds 
of polite questions about each other’s health, children, or recent news. This reflects 
the cultural norm that showing personal interest is polite and builds rapport. English 
small talk, on the other hand, often avoids deeply personal topics with strangers and 
instead gravitates to neutral topics (the classic example being talk about the 
weather). English people are known to choose “safe” and impersonal topics like 
weather as ice-breakers, a practice which Kate Fox (2014) notes is less about weather 
per se and more a social protocol to ease into interaction. 5Uzbeks also engage in 
small talk, but they avoid controversial or critical topics with strangers, preferring to 
find common ground about everyday life and family matters. Both cultures thus use 
small talk as social lubricant, but the preferred content differs – impersonal but 
friendly in English, personal and relationship-building in Uzbek. 

Forms of Address and Titles: Formal address is another domain of etiquette 
where these languages diverge. English typically uses a title plus surname (e.g., “Dr. 
Brown,” “Mr. Johnson”) in formal address, or a generic respectful term (“Sir/Madam”) 
if the name is unknown. In settings like education, students call teachers Mr/Mrs 
Lastname (or in higher education sometimes Professor plus last name), unless given 
permission to use first names. English does not have special second-person 
pronouns for formality, so politeness is conveyed by tone and word choice rather than 
pronoun variation.6 Uzbek, by contrast, encodes respect directly into the language 
with pronouns and possesses a rich vocabulary of honorifics. The pronoun “Siz” 
(second-person plural) is used universally in formal situations or when addressing 
anyone to whom respect is owed (elders, teachers, strangers), whereas “sen” (second-
person singular) is reserved for close friends, peers, or those younger than oneself. 
Using “sen” wrongly in a formal context would be considered a breach of etiquette. 
Additionally, Uzbek speakers frequently use kinship terms as honorifics: for example, 
calling an older male colleague aka (“older brother”) or an older female neighbor opa 
(“older sister”) to express friendliness and respect. In professional hierarchies, titles 
like Domla or Ustoz (both roughly meaning “teacher/master”) are used for educators, 
and Rahbar (leader), Xonim (madam), etc., may be used in workplaces. Even the 
President in Uzbek might be addressed in third person as “Hurmatli Prezident 
janoblari” (“Respected Mr. President”), which has a formal flair not common in English 
address (English speakers would simply say “Mr. President” without an explicit 
“respected” qualifier). Such usage underscores that hierarchical relations are overtly 
recognized in Uzbek speech culture. An illustrative contrast: In a store, an English 

 
4 Najmiddinova M.N. “Linguocultural and linguopragmatic features of the concept of "hospitality" in English and 
Uzbek”//International conference Philology, Methodology, Translation Studies: Current Issues of Modern Science. 
-8-9.11.2024.-P.306-309.https://doi.org/10.2024/1xm0b673  
5 Fox, K. (2014). Watching the English: The Hidden Rules of English Behaviour. London: Hodder & Stoughton. – An 
anthropological look at English social etiquette (including the use of weather as a conversational tool), providing 
insight into English small talk conventions referenced in contrast to Uzbek small talk practices. 
6 Brown, P., & Levinson, S. C. (1987). Politeness: Some Universals in Language Usage. Cambridge University Press. 
– Foundational work proposing universal politeness strategies (positive and negative politeness) and the concept 
of face; provides a theoretical framework referenced in analyses of both English and Uzbek politeness. 
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clerk might politely ask, “Can I help you, Sir?” using a generic respectful Sir. A clerk in 
Uzbekistan might say, “Qanday xizmat, aka?” which literally means “What service [can 
I do], older brother?” using aka to respectfully address a male customer as family. This 
family-term address creates a sense of closeness or familiarity while maintaining 
respect, a nuance absent in English’s service etiquette. 

Courtesy Expressions (Thanks and Apologies): English and Uzbek both have rich 
sets of courteous phrases, but their usage reflects cultural styles. In English formal 
interactions, politeness is often delivered succinctly. Thanking someone might be as 
simple as “Thank you very much, I appreciate it.” Apologies likewise tend to be brief: 
“I’m sorry for the inconvenience”, “Excuse me.” Repetition or embellishment is 
generally avoided in professional English contexts to maintain efficiency. Uzbek, 
conversely, often favors amplified courtesy expressions. Thanking someone in Uzbek 
might involve multiple words of thanks and even a blessing. For example: “Katta 
rahmat, juda minnatdorman, yaxshiliklaringiz uchun rahmat!” which layers gratitude 
(rahmat) with an expression of indebtedness (minnatdorman = “I am 
thankful/obliged to you”). It is also common to add a hopeful or prayerful statement, 
such as “Yordamingiz tufayli, rahmat. Doimo sog‘ bo‘ling!” meaning “Thanks to your 
help, thank you. May you always be healthy!”. Such flourishes convey sincerity and 
warmth, aligning with Uzbek norms of hospitality and reciprocity. English speakers 
might find this overly effusive in a formal context, whereas Uzbeks might find a terse 
“thanks” inadequately warm. Apologies in Uzbek likewise tend to include self-
effacing or intensified language. A person might say “Kechirasiz, xato qildim,” literally 
“Forgive me, I made a mistake,” or “Ming bor uzr,” “A thousand apologies,” when 
seeking forgiveness. The inclusion of uzr (apology) and phrases like “a thousand 
times” magnify the regret expressed. English apologies, even formal ones, usually 
don’t go so far – one “sorry” is typically enough, perhaps coupled with a reason: “I’m 
terribly sorry for the error on the report.” These tendencies corroborate the claim that 
English formal politeness favors restraint and convention, whereas Uzbek formal 
politeness favors expressiveness and emotional appeal. Importantly, both languages 
consider gratitude and apologies essential components of good manners; the 
difference lies in how much and in what style they are expressed.7 

Discourse Markers and Communication Style 
Structuring Speech: In formal speeches or writings, discourse markers and 

connective words play a key role in organizing information and guiding the audience. 
English has a well-developed set of logical connectors (“firstly, secondly, however, 
therefore, in conclusion,” etc.) that are routinely taught and used in academic and 
official communication. These markers help explicitly signal transitions and the 
relationships between ideas, reflecting the English preference for clarity and 
explicitness in formal rhetoric. Uzbek formal discourse also uses connectors, often 
borrowed or calqued from classical Persian-Arabic tradition or modern Uzbek 
coinages (e.g., birinchidan for “firstly,” shuning uchun for “therefore,” xulosa qilib 
aytganda for “in conclusion”). Uzbek speeches, however, might rely slightly more on 
repetitive structures and parallelism (a legacy of oral poetic traditions and Soviet-era 
oratory) rather than on a wide variety of conjunctive adverbs. Both languages thus 

 
7 Najmiddinova  M.N., Rahmatova M.U. The role of Pragmatics in Intercultural Communication with an Emphasis 
on Politeness // Tamaddun Nuri/The light of civilization. ISSN 2181-8258 IF-9.347 DOI 10.69691,4-son (67) 2025.-
P.237-240. https://doi.org/10.2024/1xm0b673 
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ensure coherence, but an English speaker might find an Uzbek speech uses more 
reiteration where an English speech uses signposting language. 

Interactive Discourse Markers: In spoken formal discourse (like interviews or 
panel discussions), English speakers often use mild discourse markers and polite 
hedges to navigate conversation. Phrases like “Well,” “So,” “You know,” can serve to 
soften responses or gain thinking time even in formal settings. For example, an 
English interviewee might begin an answer with, “Well, I think that’s a complex 
issue…” – well here mitigates the directness of jumping straight into the answer. 
Uzbek speakers have their own set of conversational particles, such as xo‘sh 
(“so/okay”), ya’ni (“meaning/that is”), which structure responses. Additionally, particles 
like -ku and -da appended to words convey emphasis or a subtle attitudinal meaning 
(similar to how one might use “after all” or “you see” in English, albeit as suffixes in 
Uzbek). In formal Uzbek discourse, a speaker might use mana (“here” as in “here is an 
example”) to draw attention, or balki (“perhaps”) to introduce a suggestion carefully. 
These elements help manage the flow and politeness of discourse by either softening 
statements or involving the listener. 

Cultural Pragmatics of Markers: Research suggests that the pragmatics of 
discourse markers reflect cultural communication styles. English discourse markers 
often align with a style of individual expression and subtle politeness – for instance, 
hedging opinions with “I think, maybe” (showing personal stance and avoiding 
absolute statements). Uzbek discourse markers more often signal consideration of 
the interlocutor and context – for example, adding -ku to a statement can imply “as 
you know,” invoking shared understanding, and using respectful particles or phrases 
ensures that the statement doesn’t come off as blunt. A recent comparative study 
(albeit in fiction dialogue) found that English utilizes discourse markers for 
indirectness and conversational management, whereas Uzbek relies on markers that 
encode respect and collective identity, reinforcing social hierarchies and solidarity. 
For instance, where an English speaker might say, “Frankly, I disagree,” using “frankly” 
as a discourse marker to preface a direct statement, an Uzbek might prefer to soften 
the disagreement: “Ochig‘i, men biroz boshqacha fikrdaman,” literally “To be open, I 
have a somewhat different opinion,” where ochig‘i (“openly/frankly”) and the phrase 
structure both mitigate the face-threatening act of disagreement. Moreover, Uzbek 
formal dialogue often avoids blunt negation or refusal; one might use a marker like 
afsuski (“unfortunately”) to decline an invitation or request, thereby framing the 
refusal as regretful and impersonal. English too might use “unfortunately” in formal 
refusals, but Uzbek speakers tend to pile up a few such softeners to be extra polite 
(e.g., “Afsuski, mumkin emas edi,” roughly “Unfortunately, it wasn’t possible,” as an 
elaborate way to say “no”).8 

In summary, while discourse markers in both languages fulfill the universal roles 
of structuring discourse and maintaining politeness, English markers lean towards 
managing the speaker’s own presentation (often to appear tactful or organized), 
whereas Uzbek markers more directly attend to the addressee’s status and the 
interpersonal tone, ensuring politeness is explicitly conveyed. These differences 
mirror the broader cultural communication ethos: English pragmatics valorize 

 
8 Najmiddinova  M.N. Linguopragmatic analysis of phraseological units and idioms relating to the concept of 
hospitality in English and Uzbek //FarDu, Ilmiy xabarlar jurnali, ISSN 2181-1571.Volume 31 Issue 4, 2025. -P.73-84. 
DOI: 10.56292/SJFSU/vol31_iss4/a94. https://journal.fdu.uz/ 
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brevity and clarity tempered by tact, whereas Uzbek pragmatics valorize respect and 
communal harmony, even if it adds linguistic length or redundancy. 

Politeness Strategies and Face-Saving Techniques 
Politeness strategies are techniques speakers use to handle delicate 

communicative acts (requests, criticisms, disagreements, etc.) without offending 
others – essentially, to save face for both interlocutor and themselves. Both English 
and Uzbek employ a range of such strategies, but their preferences reveal interesting 
contrasts. 

Direct vs. Indirect Strategies: English formal communication often employs 
indirect strategies to achieve politeness, especially reflecting what Brown & Levinson 
term “negative politeness” (honoring the addressee’s desire not to be imposed upon). 
For example, instead of direct orders, English speakers prefer questions or 
suggestions: “Could you send me the report by Monday?” is favored over “Send me 
the report by Monday.” The use of conditional or question form (Could you…?) and the 
polite insertion “please” are hallmarks of English requests. Uzbek also uses 
interrogative forms for polite requests, but structurally it lacks modal verbs like 
“could/would,” so politeness is conveyed through other means such as using the 
respectful pronoun and adding iltimos (“please”). An Uzbek superior might say to a 
subordinate: “Hujjatlarni tayyorlab bera olasizmi, iltimos?” which literally corresponds 
to “Will you be able to prepare the documents, please?”. The phrasing is a question 
with -sizmi (formal you + question) and iltimos, functioning similarly to the English 
example. Where English often uses hints or very indirect suggestions in extremely 
face-sensitive situations (for instance, saying “It would be great to have those 
documents soon” as a way of requesting them), Uzbek tends to combine a direct 
statement with deferential phrasing rather than hinting. At the highest levels of 
deference, an Uzbek speaker might use self-lowering and other-raising language – 
e.g., “Agar mumkin bo’lsa…” (“If it’s possible...”) prefacing a request, which implies the 
speaker acknowledges the imposition and fully gives the power to refuse to the 
listener. 

Positive Politeness and Solidarity: Positive politeness strategies (those that 
emphasize closeness, camaraderie, and respect for the listener’s positive face) are 
present in both cultures but surface differently. English positive politeness in formal 
contexts might involve using inclusive language (“we” form: “We should try to 
address this issue” includes the listener) or complimenting and acknowledging the 
listener’s contributions (“I really value your insight on this”). Uzbek positive politeness 
is strongly tied to showing respect and care. Complimenting in Uzbek formal 
contexts is frequent and effusive. For example, at a conference, an Uzbek presenter 
might begin by praising the audience or previous speakers: “Hurmatli ustozlar va 
hamkasblar, sizlarning qimmatli fikrlaringizdan ilhomlandim” (“Respected mentors 
and colleagues, I was inspired by your valuable thoughts”), thereby honoring them. 
Another aspect is the use of honorific plural: in Uzbek, one shows respect not only by 
using “Siz” but also by pluralizing certain verbs or possessives when referring to the 
respected person (a form of grammatical politeness absent in English). For instance, 
asking a superior about their health, one might say “Yaxshi yurganmisiz?” (literally 
“Have you been well? [polite plural]”), whereas to a friend it would be “Yaxshi 
yurganmisan?” (singular/informal). This fine-tuned level of politeness is built into the 
language. English can only approximate it with lexical choices (e.g. saying “How have 
you been, Sir?” to an elder – the “Sir” adds respect, but the verb doesn’t change form). 
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Handling Disagreement and Criticism: In formal discourse, disagreeing or 
delivering criticism is a face-threatening act that each culture mitigates differently. 
English strategy often uses softening preambles and impersonal language. For 
example, an English colleague in a meeting might say, “I see your point; however, 
might there be an alternative approach...?” rather than “I disagree with you.” The use 
of “might” and question form, and prefacing with acknowledgment, all soften the 
disagreement. Uzbek strategy in a comparable situation might rely on apologies or 
aligning with the group: “Kechirasiz, lekin mening fikrim boshqacharoq,” which 
means “Forgive me, but my opinion is a bit different.” Here, the speaker literally asks 
forgiveness before stating disagreement, a strong politeness marker. Additionally, an 
Uzbek might couch criticism in proverbs or general statements to avoid direct 
attribution. For example, instead of “Your plan has flaws,” one might say “Masal bor: 
‘O‘ylab ish tutmoq kerak’, shunday emasmi?” (“There is a saying: ‘One should act with 
thought,’ is it not so?”) to imply that more thought is needed, indirectly advising the 
person. This indirect, sometimes roundabout approach stems from a cultural 
preference to avoid open conflict or embarrassment in public settings. 

Hierarchy and Politeness: A key difference underlying these strategies is the 
approach to hierarchy. English-speaking cultures, particularly in countries like the US, 
Australia, or even modern UK business culture, tend to downplay hierarchy in 
communication (addressing bosses by first name in some companies, using 
egalitarian language). Politeness exists, but overt deference is toned down to signal 
equality. Uzbek culture leans in the opposite direction: acknowledging hierarchy is 
itself a politeness strategy. Using titles, honorifics, and self-effacement not only shows 
respect but is expected to maintain one’s own image as a cultured person. For 
instance, when receiving praise, an Uzbek might respond with a modest denial or by 
crediting elders/colleagues (a form of verbal humility), whereas an English speaker 
might simply say “Thank you” and perhaps a modest “I had a good team.” In Uzbek, 
one might say “Yo‘q, yo‘q, bu sizlarning yordamingiz tufayli, katta rahmat” (“No, no, it’s 
thanks to your help, many thanks”), deflecting credit. This exemplifies politeness as a 
collective affair in Uzbek—achievements and conversations are often framed in a way 
that uplifts others and downplays oneself to show humility. 

Overall, the comparative analysis of politeness strategies shows both languages 
aim to preserve harmony and show respect, but English does so by minimizing 
imposition and emphasizing fairness, whereas Uzbek does so by maximizing 
expressions of respect and emphasizing relational roles. These strategies are effective 
in their respective cultures: an English audience might find excessive formality 
distancing or insincere, while an Uzbek audience might find overly casual politeness 
rude or unfriendly. Each language’s methods are well adapted to its social 
environment and communicative expectations. 

 
DISCUSSION 
The above comparative analysis highlights how sociocultural and historical 

contexts are deeply woven into speech practices in English and Uzbek. Several broad 
themes emerge from the findings: 

Cultural Values Reflected in Speech: English speech culture, especially in formal 
settings, reflects values often associated with Western, individualistic societies – 
formality is balanced with a certain egalitarianism and personal autonomy. The 
widespread use of indirect language (e.g., politely phrased requests or soft criticisms) 
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aligns with an emphasis on not infringing on others’ freedom (negative politeness). 
At the same time, English etiquette has become somewhat standardized globally; 
phrases like “please, thank you, excuse me” are taught worldwide and understood in 
international contexts. This “global etiquette” aspect means English formal 
communication can sometimes be perceived as impersonal or formulaic, but it also 
ensures clarity across diverse audiences. Uzbek speech culture, conversely, reflects 
collectivist and hierarchical values. Respect for elders, hospitality to guests, and 
strong community ties (e.g., the mahalla neighborhood tradition) are mirrored in the 
language by the abundant honorifics, elaborate greetings, and frequent expressions 
of regard. The historical influence of Islam (with its stress on generosity and respect) 
and the experience of Soviet administrative formality have together shaped Uzbek 
polite discourse to be rich in ceremonial courtesy and indirectness where needed. 
For example, the habit of including blessings or prayers in everyday polite speech 
(wishing someone good health or a long life as part of thanking them) harks back to 
traditional customs. These differences underscore Wierzbicka’s point that what 
counts as “polite” is culture-specific – neither approach is inherently more polite than 
the other; each is tailored to meet societal expectations of respectful behavior. 

Historical Influences and Evolution: Historically, English has been influenced by 
social class distinctions (the elaborate etiquette of Victorian England, for instance) 
but modern English has largely shed overt markers of class in language usage, 
leaning toward a more neutral politeness suitable for a democratic public sphere. 
Uzbek, on the other hand, after gaining independence in 1991, underwent a conscious 
revival and elevation of the Uzbek language in all official domains. There has been an 
effort to standardize and enrich Uzbek for formal usage, pulling from classical 
literature and Persian-Arabic loanwords to elevate its expressive capacity. Our 
analysis indicates that Uzbek formal speech today is a blend of that classical elegance 
and Soviet-inherited formal style, yielding a high degree of politeness and formality 
in contexts like government communication and journalism. This is gradually 
evolving: younger generations in urban areas, exposed to global media, may begin 
to favor a slightly more concise style (some English influence is seen, for instance, in 
business communication where Uzbek professionals might avoid too much flowery 
language to be more “efficient”).9 English itself continues to evolve; however, given its 
role as an international lingua franca, changes in formal English happen slowly and 
carefully to maintain mutual intelligibility worldwide. 

Similarities and Universal Tendencies: Despite many differences, it is important 
to recognize similarities and possible universals. Both English and Uzbek adhere to 
the principle that effective formal communication requires politeness and clarity – 
no professional or public interaction can succeed if it comes off as disrespectful or 
incoherent. Both cultures use indirectness to some extent to achieve tact: direct 
orders are often avoided in favor of questions or suggestions in both languages, 
though realized differently.10 The notion of face (public self-image) is relevant in both, 
as predicted by politeness theory: English speakers are concerned with not 

 
9 Salimova, M. S. (2025). Politeness Strategies in English and Uzbek Newspapers. LingvoSpectrum, 3(1), 171–177. – A 
study of media discourse revealing that Uzbek journalistic language tends to employ more indirect and formal 
politeness strategies (aligned with collectivist norms) compared to the more direct style of English news, 
especially in political reporting 
10 Najmiddinova M.N. Similarities and differences between values of Uzbek and English cultures // Tanqidiy nazar, 
tahliliy tafakkur va innovatsion g‘oyalar.2025.-B.107-111. 
https://phoenixpublication.net/index.php/TANQ/article/view/3802 
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appearing rude or ignorant, Uzbek speakers with not appearing disrespectful or 
arrogant – each addresses the positive and negative face needs of others through 
their conventional politeness strategies. Furthermore, certain politeness strategies 
appear across cultures (sometimes termed “politeness universals”): thanking, 
apologizing, offering compliments, and responding to compliments modestly are 
found in both English and Uzbek etiquette (even if the frequency and style differ). For 
example, while an Uzbek might overpraise a guest and the English host might 
understate compliments, both are engaging in hospitality norms to make the other 
feel valued. 

Contextual Variability: The degree of formality and style of politeness in each 
language also varies with context and individual factors. Not all English interactions 
are concise and not all Uzbek interactions are flowery – there is variation by region, 
personal style, and context (urban vs. rural communication in Uzbekistan, for 
instance, can differ, with rural speech sometimes even more formal-traditional). In 
international or intercultural settings, code-switching or adaptation occurs. An 
interesting point is how English and Uzbek speakers adjust when speaking each 
other’s language. Uzbek learners of English sometimes transfer their politeness 
habits, which can strike native English interlocutors as overly deferential or 
ambiguous (for example, an Uzbek student in an English-speaking class might 
hesitate to assert their opinion, which an English teacher could misinterpret as a lack 
of knowledge rather than politeness). Conversely, native English speakers in 
Uzbekistan may have to consciously adopt more formalities than they are used to, 
such as using titles or slowing the pace of business to include personal niceties, to 
avoid coming across as rude or too blunt. 

Implications for Communication: Understanding these differences is crucial in 
fields like international education, diplomacy, and multicultural workplaces. In 
education, teachers working in Uzbekistan (or with Uzbek students abroad) should 
be aware that students might not speak up not due to lack of interest, but due to 
ingrained respectfulness, and they may require active encouragement in a manner 
that does not violate their sense of propriety. In media, translators and journalists 
need to maintain politeness levels appropriate to target audiences – for instance, 
translating an English political speech into Uzbek might involve adding polite forms 
or honorifics to meet audience expectations, and vice versa. In business and 
diplomacy, awareness of how requests or refusals are phrased can prevent 
miscommunication; what might sound like a polite suggestion in one language 
could seem like an order or an evasion in the other if context is lost. 

Future Trends: The discussion would be incomplete without noting that 
languages and cultures are dynamic. English and Uzbek speech cultures today face 
new influences: digital communication, social media, and increased global contact. 
These can lead to a certain convergence in very formal “neutral” communication (e.g., 
email etiquette across languages is beginning to share some norms). Yet, in culturally 
rich interactions, the deep-seated norms persist. Future research could track how 
younger bilingual Uzbeks, for example, navigate between English and Uzbek 
politeness – do they compartmentalize styles or blend them? Another area is gender 
and politeness: both languages have gendered dimensions of politeness worth 
exploring (e.g., some evidence suggests women in both cultures may use more polite 
forms on average, a sociolinguistic pattern noted globally). Additionally, exploring 
other Turkic or Indo-European languages in comparison could further illuminate 
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whether observed features are unique or part of a broader regional typology of 
communication. 

In conclusion of the discussion, the comparative perspective affirms that speech 
culture is a rich tapestry where language structure, cultural values, and historical 
layers interweave. English and Uzbek provide a compelling case study due to their 
differences; yet at a human level, they both strive to fulfill the same communicative 
ethos: to convey messages effectively while maintaining respect and social cohesion. 

 
CONCLUSION 
This research article set out to compare speech culture in English and Uzbek 

within formal communication contexts, with a focus on verbal etiquette, discourse 
markers, and politeness strategies. Through qualitative analysis supported by 
examples and existing studies, we have identified clear differences as well as 
noteworthy similarities between the two languages’ approaches to formal 
communication. 

Key Findings: English formal speech culture is characterized by brevity, 
indirectness, and a relatively standardized set of politeness conventions. Politeness in 
English often manifests as subtlety – saying things without saying them outright, 
using modal verbs and softening phrases to avoid offense. There is a preference for 
formal but short polite forms and maintaining a professional distance. Uzbek formal 
speech culture, in contrast, is marked by explicit respect, elaborate courtesy, and a 
greater emotional aspect in expression. Politeness in Uzbek is frequently amplified – 
longer phrases of respect, inclusion of honorifics and blessings, and careful attention 
to hierarchical relations. As a result, an Uzbek formal interaction might feel overly 
ceremonial to an English speaker, whereas an English formal interaction might seem 
too cold or insufficiently respectful to an Uzbek speaker, if each judges by their own 
cultural norms. 

Despite these differences, both languages serve the fundamental 
sociolinguistic function of politeness: to negotiate interpersonal relations and ensure 
smooth cooperation. Both English and Uzbek speakers, in their own ways, ask 
themselves, “How can I say this so that it will be received well?” The strategies diverge 
due to cultural conditioning, but the underlying intent is universal. We also observed 
that both languages employ a mix of positive and negative politeness strategies, but 
English skews towards negative politeness (avoiding imposition) and Uzbek towards 
positive politeness (emphasizing respect and camaraderie), aligning with the 
broader cultural context of individualism vs. collectivism. 

Implications: For practitioners and learners, this comparative insight has 
practical implications. Educators and communicators working across English and 
Uzbek contexts should not only translate words but also translate politeness levels. 
What is politely implied in one language may need to be explicit in the other. For 
example, a direct translated request from English to Uzbek might lack the necessary 
courteous padding and could be perceived as abrupt – adding a phrase like iltimos 
or a respectful address can adjust the tone appropriately. Conversely, training Uzbek 
professionals in international English might involve practicing more concise 
phrasing, since overly lengthy polite preludes can be misinterpreted or lost on 
English listeners. Understanding these nuances is key in diplomacy, business 
negotiations, and any intercultural exchange involving Uzbek and English speakers. 
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Limitations and Further Research: While this study has provided a detailed 
snapshot, it is by no means exhaustive. The qualitative approach and limited samples 
mean that further research – perhaps using larger corpora of spoken and written 
English and Uzbek in formal contexts – could quantify the differences (for instance, 
measuring the average length of a politeness formula, or the frequency of certain 
discourse markers). Additionally, this study focused on idealized “standard” English 
and Uzbek; regional dialects or variations (like British vs. American English politeness, 
or Uzbek as used in different provinces or neighboring countries) were beyond our 
scope. Future studies could expand to those dimensions. It would also be fruitful to 
examine perceptions: how do English speakers perceive Uzbek politeness and vice 
versa? Do they recognize each other’s politeness signals? Initial impressions suggest 
that without awareness, each side might miss cues (for instance, an English person 
might not realize that an Uzbek is being extremely respectful when they use familial 
terms to address them). Survey-based research or ethnographic studies could shed 
light on these perceptual gaps. 

Conclusion Statement: In closing, the comparative analysis of English and 
Uzbek speech cultures reveals a fascinating interplay of language and culture. 
English, with its global and modern orientation, has cultivated a speech culture that 
is polite yet efficient, valuing respect through restraint. Uzbek, with its rich heritage 
and strong community ethos, has nurtured a speech culture that is polite and 
affectively rich, valuing respect through overt expressions. Each system is well suited 
to its cultural milieu, and neither can be deemed “better” – they are simply different 
solutions to the universal social challenge of communicating formally with grace. By 
understanding these solutions, we not only become better communicators across 
cultures, but we also gain insight into the values and social fabrics of the 
communities that speak these languages. As the world becomes more 
interconnected, such understanding is essential. It reminds us that learning a 
language involves learning a culture, and effective communication goes beyond 
grammar into the realm of cultural fluency. We conclude that appreciating and 
adapting to these differences in speech culture is key to successful formal 
communication between English and Uzbek speakers, and by extension, between 
any cultures. 
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ABSTRACT 
 

This article presents a comparative analysis of idiomatic expressions conveying emotional 
states in Uzbek and English languages and uses artificial intelligence technologies to study 
linguistic research. The application of AI-based natural language processing tools reveals 
patterns in idiomatic usage that traditional methods may overlook which brings new 
insights for contrastive phraseology research. The findings contribute to cross-cultural 
communication studies and computational linguistics research because they produce 
practical insights for translation work and language teaching practices and machine 
translation systems which handle figurative language. 
 
 

Keywords: idioms, emotions, artificial intelligence, comparative linguistics, phraseology, 
conceptual metaphors, cross-cultural communication. 
 

 
INTRODUCTION 
The study of idiomatic expressions constitutes one of the most challenging yet 

rewarding areas of linguistic inquiry, particularly when approached from a 
comparative perspective that bridges typologically distant languages such as Uzbek 
and English. People use idioms which function as unchangeable expressions to 
express cultural knowledge and historical information and shared psychological 
views about human life [1]. The semantic domain of idiomatic expressions includes 
multiple areas but emotions represent the most essential human experience 
because they show how different language groups think and express their internal 
feelings. The development of artificial intelligence technologies during the past thirty 
years has created new possibilities for linguistic research because researchers can 
study extensive text collections to find hidden patterns and create advanced 
language comprehension systems [2]. The field of comparative phraseology works 
together with computational linguistics to create a research area that offers valuable 
theoretical and practical benefits which researchers can use to study emotional 
expression through language in different cultures while developing better artificial 
intelligence systems that understand figurative language. 

The current linguistic research comes from multiple factors which connect to 
ongoing developments in the current linguistic field. First, the globalized world 
creates more intercultural communication demands which require research on how 
different languages show emotional expressions because idiomatic phrase 
misinterpretations lead to communication breakdowns and cultural 
misunderstanding [3]. Second, the fast growth of machine translation and natural 
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language processing tools needs research which compares idioms because it 
provides essential data to develop algorithms that understand non-compositional 
meaning. The Uzbek language needs more research because its phraseological 
resources remain underexplored when compared to major global languages so this 
study will fill that research gap. The research study will perform a systematic 
comparison between emotion-related idioms from Uzbek and English while using AI 
technologies as research tools to discover structural and semantic and cultural 
similarities and differences between the two idiomatic systems. 

 
METHODOLOGY AND LITERATURE REVIEW 
The research methods of this study use traditional methods of comparative 

linguistic analysis together with modern computational techniques to develop a dual 
analytical framework which enables researchers to study cross-linguistic 
phraseological patterns. The study uses contrastive analysis as its main research 
method to conduct systematic comparisons between idiomatic expressions in both 
languages which reveal their linguistic similarities and differences across multiple 
levels of language structure [4]. The approach uses conceptual metaphor analysis 
which follows the cognitive linguistic framework established by Lakoff and Johnson 
who argue that people understand abstract concepts through their more tangible 
life experiences [5]. The research uses artificial intelligence in multiple ways which 
include: using natural language processing tools for corpus-based analysis to 
discover and classify emotion-related idioms within extensive text collections, 
deploying word embedding models for semantic analysis to study how idiomatic 
expressions are distributed, and evaluating how modern AI translation systems 
process figurative language in the Uzbek-English language pair. 

Researchers have worked to understand phraseological phenomena through 
established traditions which both Western and post-Soviet linguistic scholars use to 
study the subject. Vinogradov's research on Russian and Uzbek phraseology 
established a framework which later researchers adapted to study Turkic languages 
through his system of classifying phraseological units based on their semantic 
connection strength between components [6]. Rahmatullayev established essential 
methods to describe and classify Uzbek idiomatic expressions through his first work 
on Uzbek phraseology which enabled future research through comparative analysis 
[7]. The Cambridge tradition of English phraseology established through Moon's 
research provides corpus-based methods which work effectively with computational 
techniques while Kövecses's cognitive methods specifically study how people use 
figurative language to express their emotions [8]. Researchers have only recently 
begun to use AI technologies for linguistic studies because initial research showed 
how neural network models could identify idiomatic meanings which earlier 
computational methods failed to detect yet researchers still struggle with each 
language type's unique challenges for understanding figurative expressions [9]. 

 
RESULTS AND DISCUSSION 
The comparative study shows that Uzbek and English languages share similar 

ways of expressing emotions through idiomatic expressions yet they differ in their 
emotional expression methods. Both languages use somatic metaphors to express 
anger through body part references but they specify different body parts which carry 
different cultural meanings. English idioms such as "to make one's blood boil" or "to 
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see red" conceptualize anger through cardiovascular and visual imagery which 
reflects the physiological manifestations of this emotion as understood in Western 
cultural tradition. Uzbek uses body-based references for emotional expression but 
the language creates a unique system which uses liver (jigar) as the main emotional 
center the language shows this through the expression "jigarim qora bo'ldi" (my liver 
became black) which shows strong negative feelings that include anger and grief [7]. 
The way different cultures view the body creates unique emotional idioms which 
present difficulties for both translation work and communication between cultural 
groups. The application of AI-based semantic analysis to corpora containing these 
expressions shows that Uzbek liver-based idioms and English heart-based idioms 
share some common usage patterns yet their usage patterns remain distinct 
because the two languages express similar emotions through different conceptual 
frameworks. 

The research on idioms which show happiness and joy identifies a second major 
linguistic difference that exists between languages which maintain similar structural 
patterns. Both languages possess numerous expressions for positive emotional 
states, which reflect the universal human experience of happiness. English idioms 
such as "on cloud nine," "over the moon," or "walking on air" use vertical and spatial 
metaphors to show happiness through elevated physical position which cognitive 
linguists have identified as showing the basic conceptual metaphor HAPPY IS UP [5]. 
Uzbek idioms for happiness use spatial imagery about spatial relationships although 
they prefer to use light and sweetness and heart and soul (qalb, ko'ngil, jon) 
metaphors which include terms like "ko'ngli ochildi" (his/her heart opened) or "jonina 
yoqdi" (it pleased his/her soul) [7]. The AI-assisted analysis of large text corpora 
demonstrates that these metaphorical preferences are statistically robust across 
different genres and registers, which indicates that these patterns represent 
fundamental ways people use language in their thoughts instead of being 
temporary fashion choices. 

The research investigates how modern AI systems translate emotional idioms 
between Uzbek and English to demonstrate both their current achievements and 
their continuing challenges with processing idiomatic expressions. The neural 
machine translation systems show better performance than statistical machine 
translation systems yet they still have difficulty translating non-compositional 
expressions because they either create literal translations that miss idiomatic 
meanings or they use target language idioms that do not match the source 
expression both semantically and pragmatically [10]. The Uzbek-English language 
pair shows acute limitations because parallel training data exists in smaller amounts 
than for major European languages which have different language structures. The 
analysis suggests that improvement in AI handling of idioms requires not merely 
larger datasets but incorporation of linguistic knowledge about metaphorical 
mappings and cultural conceptualizations that underlie idiomatic expressions in 
different languages. The findings thus have implications both for translation 
technology development and for theoretical understanding of how human cognitive 
processes in figurative language might be modeled computationally. 

The comparative examination of idioms expressing fear and anxiety in both 
languages reveals particularly illuminating patterns that further underscore the 
culturally mediated nature of emotional conceptualization. English idiomatic 
expressions for fear frequently employ metaphors of temperature and physical 



   

 
 
   

4
8

 

https://www.asr-conference.com/ 

I SHO‘BA:  
 

Tilshunoslik va xorijiy tillarni o‘qitish jarayonida sun’iy intellekt 
texnologiyalaridan foydalanishning innovatsion pedagogik yondashuvlari 

 

immobility, as evidenced in phrases such as "frozen with fear," "cold feet," or "scared 
stiff," suggesting a conceptual framework wherein fear is understood as a force that 
renders the body cold and incapable of movement. Uzbek idioms for fear, while 
sharing certain universal physiological references, demonstrate a pronounced 
tendency toward metaphors involving the soul's departure or displacement, as in 
"jonidan to'ydi" (became satiated with one's soul, meaning extremely frightened) or 
"yuragiga g'ulg'ula tushdi" (anxiety fell into the heart), reflecting a conceptualization 
wherein fear threatens the integrity of the self by dislodging its essential spiritual 
component. The AI-assisted analysis of contextual usage patterns across extensive 
text corpora indicates that these divergent metaphorical foundations influence not 
only the selection of idiomatic expressions but also their collocational behavior, 
pragmatic functions, and register distribution, with Uzbek fear idioms appearing 
more frequently in narrative and literary contexts while English equivalents 
demonstrate broader distribution across formal and informal registers alike. 

The investigation of idioms related to sadness and grief provides additional 
evidence for the systematic nature of cross-linguistic variation in emotional 
phraseology while simultaneously revealing unexpected areas of convergence that 
merit theoretical attention. Both Uzbek and English possess extensive inventories of 
expressions for negative emotional states associated with loss, disappointment, and 
melancholy, yet the metaphorical elaboration of these states proceeds along distinct 
pathways shaped by cultural traditions of emotional expression and suppression. 
English idioms such as "down in the dumps," "feeling blue," or "heavy-hearted" 
consistently employ spatial, chromatic, and weight-based metaphors that 
conceptualize sadness as a downward movement, a particular color, or an increased 
burden upon the body. Uzbek expressions for sadness, while occasionally employing 
similar directional metaphors, more characteristically draw upon imagery of 
darkness, constriction, and particularly the state of the heart and liver, as in "ko'ngli 
buzildi" (the heart became disturbed) or "dili qora" (black heart/soul, indicating 
profound sadness). Notably, the application of sentiment analysis algorithms to 
bilingual corpora containing these expressions reveals that despite their distinct 
surface manifestations, the underlying emotional valence and intensity gradations 
show remarkable correspondence, suggesting that AI technologies may eventually 
be capable of identifying deep semantic equivalences that transcend superficial 
structural differences and enable more nuanced cross-linguistic mapping of 
emotional vocabulary. 

The analysis of idiomatic expressions pertaining to love and affection 
constitutes another dimension of this comparative study that yields significant 
insights into the divergent cultural conceptualizations of interpersonal emotional 
bonds in Uzbek and English linguistic traditions. English idioms expressing love and 
romantic attachment frequently employ metaphors of insanity, illness, and loss of 
rational control, as manifested in expressions such as "madly in love," "lovesick," "head 
over heels," or "crazy about someone," reflecting a cultural framework wherein 
intense romantic emotion is conceptualized as a departure from normal cognitive 
functioning and a surrender of rational autonomy to overwhelming passion. Uzbek 
idiomatic expressions for love, while acknowledging the powerful and sometimes 
overwhelming nature of romantic attachment, more characteristically emphasize 
metaphors of unity, sacrifice, and the merging of vital essences, as evidenced in 
phrases such as "jonidan ham aziz ko'rmoq" (to love more than one's own soul), 
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"yuragiga jo bo'lmoq" (to settle into someone's heart), or "ko'zining oqu-qorasidek 
asramoq" (to protect like the white and black of one's eye, meaning to cherish 
deeply). The computational analysis of these expressions across literary and 
conversational corpora reveals that Uzbek love idioms demonstrate stronger 
associations with familial and communal contexts, frequently extending beyond 
romantic relationships to encompass parental, filial, and patriotic attachments, 
whereas English love idioms show more pronounced concentration in specifically 
romantic domains, suggesting fundamental differences in how these linguistic 
communities conceptualize the boundaries and categories of affectionate bonds 
that AI systems must learn to navigate for accurate cross-cultural translation and 
interpretation. 

 
CONCLUSION 
This comparative study of emotion-related idioms in Uzbek and English, 

conducted through the integrated application of traditional linguistic methods and 
artificial intelligence technologies, has yielded several significant findings that 
contribute to both theoretical phraseology and applied computational linguistics. 
The analysis demonstrates that while both languages possess rich and varied 
systems for the idiomatic expression of emotions, these systems reflect distinct 
cultural conceptualizations of the body, metaphorical thought patterns, and 
communicative priorities that have developed through centuries of linguistic and 
cultural evolution. The somatic focus of Uzbek emotional idioms, particularly the 
prominent role of the liver as an emotional center, contrasts markedly with English 
patterns that privilege the heart and cardiovascular system, indicating that even 
universal human experiences such as emotions are filtered through culturally 
specific conceptual frameworks that leave distinctive traces in phraseological 
systems. The application of AI technologies has proven valuable for identifying and 
quantifying these patterns across large textual corpora, while simultaneously 
revealing the current limitations of machine translation systems in handling 
figurative language across typologically distant languages. Future research should 
expand the scope of this investigation to include additional emotional categories, 
develop more sophisticated computational models capable of capturing cross-
linguistic metaphorical correspondences, and explore pedagogical applications of 
these findings for language teaching and translator training. The ultimate goal of 
such research is to foster more effective intercultural communication by deepening 
our understanding of how different linguistic communities verbalize their emotional 
experiences, while simultaneously advancing the development of AI systems that 
can bridge these differences with greater accuracy and cultural sensitivity. 
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ABSTRACT 
 

This article examines the linguistic features of compound words in English, with comparative 
reference to Uzbek. Word formation — understood as the systematic creation of new lexical 
units from existing linguistic material — is among the most dynamic processes in any living 
language, continuously enriching the lexicon. Among the various word-formation strategies, 
compounding occupies a particularly prominent position due to its productivity, structural 
transparency, and cross-linguistic prevalence. The article investigates how compound words 
are formed in English, reviews the major theoretical frameworks proposed by linguists, and 
discusses both structural and semantic dimensions of compounding. Special attention is 
given to the synchronic and diachronic perspectives on English word formation, as well as 
the growing influence of English compounding on other languages, including Uzbek. 
 
 

Keywords: compound words, word formation, linguistic features, morphology, lexical units, 
endocentric compounds, exocentric compounds, English lexicology, Uzbek linguistics. 
 

 
INTRODUCTION 
Language is the primary instrument of human communication, serving as the 

medium through which ideas, emotions, and social relationships are expressed and 
negotiated. As a structured system, language operates across multiple levels — 
phonological, morphological, syntactic, semantic, and pragmatic — each 
contributing to the overall capacity of a language to represent meaning. Among 
these levels, morphology occupies a central position, governing the internal structure 
of words and the rules by which new words are formed from existing elements. 

The capacity of a language to generate new vocabulary is directly related to the 
vitality of its word-formation processes. Word formation creates new lexical units by 
exploiting the material already available within the linguistic system, thereby 
adapting the lexicon to the communicative demands of its speakers. As language 
communities grow, diversify, and engage with new knowledge domains, the lexicon 
must expand accordingly. Morphological processes — including affixation, 
conversion, blending, clipping, and compounding — are the mechanisms by which 
this expansion occurs. 

Of these processes, compounding — the combination of two or more free 
morphemes to produce a single new lexical item — is widely acknowledged as one 
of the most productive in English. Compound words such as cell phone, 
cheeseburger, and playboy illustrate the ease with which English forms new lexemes 
from existing words, and the frequency with which such forms are borrowed into 
other languages reflects the global reach of English as a source of neologisms. The 
present article investigates the structural and semantic properties of English 
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compound words, drawing on a range of theoretical perspectives and focusing on 
both endocentric and exocentric compound types. 

Theoretical Background: Defining the Compound Word 
The definition of the compound word has been a subject of sustained scholarly 

debate. Across the literature, however, a broad consensus exists: a compound is a 
lexical unit formed by the combination of two or more bases that can function 
independently as words [4, 11]1. Several defining properties distinguish compound 
words from phrases: their components are inseparable, no additional element can 
be inserted between them, and their internal order is fixed [1, 17]2. 

Carstairs-McCarthy [7]3 further specifies that compounds are produced by 
combining roots with phrasal words — items that possess the internal structure of a 
phrase but function syntactically as single words. Matthews [14]4 defines the 
formation of a compound as the construction of a compound lexeme from two or 
more simple lexemes. Ullmann [19]5 notes an important semantic dimension: the 
constituent elements of some compounds are semantically transparent, while in 
others the meaning is conventionalized to the point of opacity, with no recoverable 
connection between the parts and the whole. 

Ginzburg et al. [8]6 regard compounding as one of the most effective word-
formation processes in modern English, emphasizing that compound words consist 
of exactly two immediate constituents and function as integral lexical units. Meshkov 
[15]7 similarly describes compound words as indivisible lexical units formed by the 
union of two or more bases, dividing them into structurally motivated compounds — 
whose meaning derives compositionally from the parts — and structurally 
unmotivated compounds, whose meaning is not derivable from the parts. 

Structural Classification of Compound Words 
The classification of compound words on structural grounds has produced 

several competing taxonomies in the literature. One of the most influential is that of 
Bauer [5]8, who identifies two primary features of English compounding: first, the 
majority of English compound words follow the N+N pattern; and second, the 
semantic and syntactic relations between constituents are diverse, necessitating a 
multi-group classification. Bauer distinguishes four structurally-functional groups. 

The first group comprises endocentric compounds, in which the second (head) 
element is grammatically and semantically dominant, while the first element 
functions as a modifier or determiner. Examples include beehive and armchair, 
where the head noun determines both the grammatical category and the core 
meaning of the compound. 

The second group consists of exocentric compounds — referred to in Sanskrit 
morphological tradition by the term bahuvrihi. In these cases, neither component 
serves as the grammatical or semantic head; instead, the whole refers to something 
only metonymically or metaphorically related to the parts. The word skinheads 

 
1Arnold, I. V. The English word (1986); Katamba, F. Morphology (1993), p. 291 
2Adams, W. An introduction to modern English word-formation (1973); Smirnitsky, A. I. Lexicology of the English 
language (1956) 
3Carstairs-McCarthy, A. An introduction to English morphology (2002), p. 59 
4Matthews, P. H. Morphology (1974), p. 82 
5Ullmann, S. Semantics (1972), p. 81 
6Ginzburg, R. S. et al. A course in modern English lexicology (1979) 
7Meshkov, O. D. Word formation in modern English (1985) 
8Bauer, L. English word-formation (1983) 
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exemplifies this type: the compound does not denote heads covered in skin, but a 
subculture identified by a specific appearance. 

The third group treats the components of the compound as syntactically 
coordinate, resembling sentence-level constructions. The word maidservant belongs 
here, where both elements contribute equally to the compound's reference. The 
fourth group — the dvandva compound in Sanskrit terminology — includes cases 
where it is impossible to determine which component is grammatically or 
semantically dominant, as in poet-translator. 

Arnold [4]9 provides an additional layer of classification, distinguishing between 
asyntactic and syntactic compounds, and between endocentric and exocentric 
types. He identifies transparency, connectedness, and idiomatic meaning as central 
problems in defining and classifying compound words, synthesizing the criteria 
proposed by scholars including Nida, Bloomfield, Paul, Quirk, Bloch, Trager, and 
Marchand. 

Syntactic and Semantic Relations in English Compounds 
A major contribution to the analysis of compound words comes from Lees [12]10 

and Marchand [13]11, who argue that compound formation derives from underlying 
syntactic structures. Marchand [13]12 specifically proposes that compounds are 
formed on the basis of a determinative–definite relation, representing the 
morphological fusion of a syntactic construction. Based on this framework, eight 
types of grammatical connection underlie English compound formation: 

(a) Subject–Predicate: fighter plane (the plane is a fighter) 
(b) Subject–Middle Object: marrow bone (the bone has marrow) 
(c) Subject–Verb: wading bird (the bird wades) 
(d) Subject–Object: police dog (a dog used by the police) 
(e) Verb–Object: pushbutton (pushes the button) 
(f) Subject–Prepositional Object: coffee cream (cream for coffee) 
(g) Verb–Prepositional Object: grindstone (grinds on the stone) 
(h) Object–Prepositional Object: school grammar (grammar taught in school) 
Greenbaum [9]13 situates compounding among the four fundamental word-

formation processes of modern English — alongside prefixation, suffixation, and 
conversion — and similarly applies grammatical terminology to describe internal 
compound relationships. He notes that compound words appear across all lexical 
categories, though nouns and adjectives predominate among newly formed items. 
His taxonomy of compound noun patterns includes: Subject + predicate (bee sting); 
Predicate + object (chewing gum); Object + predicate (air-conditioner); Subject + 
object (cable car); Predicate + place (dance hall); and Predicate + time (closing time). 

For compound adjectives, Greenbaum [9]14 describes patterns such as subject 
+ predicate (English-speaking), place/time + predicate (far-reaching), noun + 
adjective with a simile relation (dirt-cheap), and coordinated adjectives (bitter-sweet). 
These models underscore the rich variety of conceptual relationships that 
compounding can encode within a single lexical item. In endocentric compounds, 
the final component typically indicates the lexical class of the compound (travel 

 
9Arnold, I. V. The English word (1986) 
10Lees, R. B. The grammar of English nominalizations (1960) 
11Marchand, H. The categories and types of present-day English word-formation (1965) 
12Marchand, H. The categories and types of present-day English word-formation (1965) 
13Greenbaum, S. The Oxford English grammar (1996), p. 461 
14Greenbaum, S. The Oxford English grammar (1996) 
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guide is a type of guide; pop group is a type of group). In exocentric compounds, this 
head relationship is absent or obscured — a hotdog is not a type of dog, and a white 
lady is not a type of face. 

Compound Words in English and Uzbek: A Comparative Note 
The influence of English compound formation on Uzbek is evident in a growing 

number of borrowed compound lexemes. Terms such as cell phone, cheeseburger, 
and playboy have entered Uzbek with minimal phonological adaptation, reflecting 
the prestige and global dominance of English as a source of neologisms in science, 
technology, popular culture, and commerce. 

In the history of Uzbek linguistics, the study of word formation — including 
compounding — developed largely under the influence of Russian linguistic 
tradition, which treated word formation as a subsystem of morphology. This 
framework, derived from an inflectional language typology, did not always map 
cleanly onto the agglutinative structure of Uzbek. Consequently, the analytical 
categories of Uzbek word formation were not always addressed on their own terms, 
and a fully autonomous theoretical framework for Uzbek compounding has only 
more recently been developed. 

Following Uzbekistan's independence, the study of the national language 
received renewed scholarly and institutional attention. Significant theoretical and 
descriptive work across all domains of Uzbek linguistics has been undertaken, with 
particular emphasis on language development and the role of Uzbek as a state 
language. This period has witnessed the emergence of more systematic approaches 
to compound word formation in Uzbek, no longer mediated exclusively through 
Russian linguistic doctrine. 

Computational and Corpus-Based Approaches to Compound Analysis 
While the theoretical analysis of compound words has a long tradition in 

linguistics, the computational identification and structural disambiguation of 
compounds presents distinct challenges. Two tasks are central: identifying the 
constituent elements of a compound, and determining the dependency structure 
that organizes those elements. 

Early computational approaches relied on handcrafted rule-based methods 
[16]15 and probabilistic models such as Markov chains [18]16. Later work exploited 
corpus co-occurrence data [10]17 and statistical association measures — including 
mutual information — to select the most probable structural analysis among 
competing candidates. The use of internet-scale corpora has helped address the data 
sparseness problem that limits smaller corpus studies, yielding more statistically 
reliable analyses of rare compound types. 

The challenge of structural disambiguation is particularly acute for compounds 
with three or more elements, where multiple bracketings are possible — for example, 
[[nuclear power] plant] vs. [nuclear [power plant]]. Corpus and statistics-based 
approaches employing a deterministic process that progressively eliminates less 
probable structures have shown considerable promise in resolving such ambiguities. 
These computational advances complement traditional linguistic analysis and are 
increasingly central to natural language processing applications involving 
compound word recognition. 

 
15Miyazaki, M. et al. Compound word analysis, COLING-84 (1984) 
16Takeda, K. & Fujisaki, H. Segmentation of kanji compound words (1987) 
17Han, Z. et al. Compound word segmentation using contextual information from a corpus (2001) 
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CONCLUSION 
This article has examined the linguistic features of compound words in English 

from structural, semantic, and comparative perspectives. Compounding is one of the 
most productive word-formation processes in English, generating new lexical items 
through the combination of free morphemes in patterns that range from 
transparent N+N constructions to semantically opaque exocentric formations. 

The theoretical frameworks surveyed — from Smirnitsky and Marchand to 
Bauer, Greenbaum, and Arnold — converge on several key points: compound words 
are integral lexical units with fixed constituent order; their meaning is not always 
compositionally derivable from their parts; and the structural relationship between 
constituents can be described in terms of endocentric versus exocentric 
organization. The syntactic-semantic typology developed by Lees [12]18 and 
Greenbaum [9]19 demonstrates that a wide range of conceptual relationships — 
agent-action, part-whole, purpose, resemblance — can be encoded within 
compound structures. 

From a cross-linguistic perspective, English compounds exert significant 
influence on Uzbek and other languages through lexical borrowing, reflecting the 
global role of English in contemporary vocabulary expansion. The study of English 
compounding thus has both theoretical significances for morphological typology 
and practical relevance for lexicography, language pedagogy, and natural language 
processing. 
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ANNOTATION 
 

This study explores the pragmatic functions of passive constructions in English media 
discourse. The research focuses on how passive voice is used not only as a grammatical 
structure but also as a communicative and stylistic device in news and media texts. The study 
analyzes the role of passive constructions in organizing information, emphasizing results, 
suppressing or backgrounding agents, and creating an impersonal and objective tone. 
Particular attention is given to the ways in which passive voice contributes to framing events 
and influencing readers’ interpretations. The theoretical framework of the study is based on 
functional linguistics, discourse analysis, and pragmatics, which provide tools for 
understanding the relationship between grammatical form and communicative purpose. 
 
 

Keywords: passive constructions, passive voice, pragmatics, media discourse, information 
structure, agency, discourse analysis, English language, news language, linguistic framing. 
 

 
INTRODUCTION 
Language is not only a system of grammatical rules and lexical units but also a 

powerful tool for shaping meaning, expressing attitudes, and influencing audiences. 
In modern communication, particularly in media discourse, linguistic choices play a 
crucial role in how information is presented and interpreted. Among these choices, 
the use of passive constructions occupies a significant place. Passive voice is not 
merely a grammatical transformation of active sentences; it is a pragmatic device 
that allows speakers and writers to manipulate focus, conceal or highlight agency, 
and construct particular perspectives on events. Therefore, the pragmatic study of 
passive constructions in English media discourse has become an important area of 
linguistic research, combining insights from syntax, pragmatics, discourse analysis, 
and media studies. Media discourse, which includes newspapers, online news portals, 
television reports, and digital journalism, is characterized by its persuasive and 
informative functions. Journalists and editors carefully select linguistic structures to 
shape readers’ perceptions and interpretations of reality. Passive constructions are 
especially useful in this context because they enable writers to foreground certain 
elements of a sentence while backgrounding or omitting others. For instance, when 
the agent of an action is unknown, irrelevant, or intentionally concealed, the passive 
voice becomes an effective linguistic strategy. As a result, studying passive 
constructions from a pragmatic perspective helps reveal how language is used to 
influence public opinion, construct narratives, and frame social and political events. 
From a grammatical standpoint, the passive voice in English is typically formed using 
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a form of the auxiliary verb be followed by the past participle of the main verb. 
However, the structural formation of passive constructions represents only one 
dimension of their usage. The pragmatic dimension concerns the communicative 
intentions behind choosing passive over active voice. In many cases, the passive voice 
is selected not because of grammatical necessity but because of its discourse 
functions, such as maintaining thematic continuity, emphasizing results rather than 
actions, or reducing the prominence of responsible agents. These functions are 
particularly evident in media texts, where objectivity, neutrality, and credibility are 
often emphasized as journalistic standards. 

 One of the key pragmatic functions of passive constructions in media 
discourse is the management of information structure. In discourse analysis, the 
concepts of theme and rheme, or given and new information, play an essential role 
in understanding sentence organization. Passive constructions allow writers to place 
known or previously mentioned information at the beginning of a sentence, thereby 
maintaining coherence and facilitating comprehension. For example, in a news 
article discussing a public policy, the policy itself may be introduced as the theme of 
successive sentences, even when different actors are involved in its implementation. 
The passive voice enables this continuity by shifting the focus from agents to actions 
or results. Another important pragmatic aspect of passive constructions is their role 
in expressing objectivity and neutrality. Media institutions often strive to present 
information in a manner that appears impartial and factual. Passive constructions 
contribute to this effect by removing or minimizing references to specific agents, 
which can make statements appear more detached and less subjective. For instance, 
phrases such as “It was reported that…” or “Mistakes were made…” allow journalists to 
present information without explicitly assigning responsibility. While this strategy 
may enhance the perceived neutrality of a text, it can also obscure accountability and 
influence readers’ interpretations of events. The omission of agents in passive 
constructions is particularly significant in the context of political and social reporting. 
Media discourse frequently deals with sensitive topics such as conflicts, economic 
crises, or policy failures. In such cases, the choice between active and passive voice 
can shape public perceptions of responsibility and causality. For example, the 
sentence “The decision was criticized by experts” foregrounds the criticism and 
background the decision-makers, whereas the active version “Experts criticized the 
decision” emphasizes the critics. These subtle differences demonstrate how passive 
constructions can serve as pragmatic tools for framing information and guiding 
audience interpretation. In addition to agent suppression, passive constructions in 
media discourse often serve to highlight results, processes, or affected entities. News 
reporting typically focuses on outcomes rather than the individuals who produce 
them. Headlines such as “New Measures Are Introduced” or “Thousands of Homes 
Were Destroyed” emphasize the events themselves, which are often more relevant 
to readers than the agents responsible. This focus on results aligns with the 
informative function of journalism, where the primary goal is to convey what 
happened rather than who performed the action, especially when the agent is 
unknown or unimportant. Another factor contributing to the frequent use of passive 
constructions in media discourse is the need for brevity and conciseness, particularly 
in headlines and lead paragraphs. Passive structures can sometimes provide a more 
economical way of presenting information, especially when the agent is lengthy or 
complex. Furthermore, the passive voice allows journalists to avoid repetition of 
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proper names or institutional titles, thereby improving the stylistic quality of a text. 
From a pragmatic perspective, these considerations reflect the interplay between 
linguistic form, communicative purpose, and stylistic conventions in media writing. 
The study of passive constructions in media discourse also intersects with the 
concept of framing, which refers to the way information is presented to shape 
audience interpretation. Linguistic framing involves the selection of specific words, 
structures, and syntactic patterns that highlight certain aspects of reality while 
downplaying others. Passive constructions are an effective means of framing 
because they allow writers to control the prominence of agents and actions. For 
instance, in reporting on controversial events, passive constructions may be used to 
reduce the visibility of authorities or institutions, thereby influencing readers’ 
perceptions of responsibility. Moreover, passive constructions contribute to the 
creation of an impersonal and formal tone, which is characteristic of many media 
texts. Formality is often associated with credibility and professionalism, especially in 
news reporting. The use of passive voice, along with other features such as 
nominalization and technical vocabulary, helps establish a style that appears 
objective and authoritative. From a pragmatic perspective, this stylistic choice 
reflects the communicative norms and expectations of media audiences, who often 
associate formal language with reliability and accuracy.  The increasing influence of 
digital media has also affected the use of passive constructions in English media 
discourse. Online journalism, social media platforms, and multimedia reporting have 
introduced new stylistic trends, including greater informality and conversational 
tone. Nevertheless, passive constructions remain prevalent in many forms of digital 
news writing, particularly in headlines, summaries, and analytical articles. The 
pragmatic functions of passives—such as emphasizing results, maintaining thematic 
continuity, and managing agency—continue to be relevant in these contexts, 
demonstrating the adaptability of this grammatical structure to changing 
communicative environments. From a theoretical perspective, the pragmatic study 
of passive constructions draws on several linguistic frameworks, including functional 
grammar, discourse analysis, and pragmatics. 

 
METHODS 
Functional linguistics emphasizes the relationship between linguistic form and 

communicative function, highlighting how grammatical structures are shaped by 
the needs of communication. Discourse analysis focuses on language use in context, 
examining how texts are organized and interpreted within specific social and cultural 
settings. Pragmatics, in turn, investigates how meaning is constructed through the 
interaction of linguistic expressions, speakers’ intentions, and contextual factors. 
Together, these approaches provide a comprehensive framework for analyzing 
passive constructions in media discourse.Previous research has shown that passive 
constructions are particularly common in scientific, technical, and journalistic 
writing, where the emphasis is often placed on processes and results rather than 
individual actors. However, the pragmatic functions of passive voice in media 
discourse are more complex than in other genres because media texts are shaped 
by ideological, political, and economic factors. Journalists must balance the need for 
accuracy, objectivity, and clarity with the pressures of editorial policies, audience 
expectations, and institutional interests. As a result, the choice of passive 
constructions may reflect not only linguistic considerations but also broader social 
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and communicative purposes.  Another important aspect of studying passive 
constructions in media discourse is the role of audience interpretation. Readers do 
not passively receive information; they actively interpret and evaluate texts based on 
their background knowledge, beliefs, and expectations. Passive constructions can 
influence these interpretations by shaping the salience of different elements within 
a sentence. For example, when responsibility for an action is omitted, readers may be 
less likely to question who is accountable, focusing instead on the event itself. This 
demonstrates the persuasive potential of passive voice as a pragmatic device. 
Furthermore, the cross-cultural dimension of media discourse adds another layer of 
complexity to the study of passive constructions. English-language media are 
consumed by global audiences, including readers for whom English is a second 
language. The interpretation of passive constructions may vary depending on 
cultural and linguistic background, as different languages and media traditions have 
distinct conventions regarding agency, responsibility, and objectivity. Therefore, 
analyzing passive constructions in English media discourse can also contribute to a 
better understanding of intercultural communication and global journalism. The 
relevance of this study is also connected to the growing importance of critical media 
literacy. In an era of rapid information exchange and widespread misinformation, 
understanding how language shapes meaning is essential for evaluating the 
credibility and reliability of media sources. By examining the pragmatic functions of 
passive constructions, researchers and readers can gain insights into how linguistic 
choices influence the presentation of information and the construction of social 
reality. This knowledge can help audiences become more critical and informed 
consumers of media content. In conclusion, passive constructions represent a 
significant linguistic resource in English media discourse, serving a wide range of 
pragmatic functions, including information structuring, agent suppression, 
emphasis on results, stylistic formalization, and ideological framing. The study of 
these functions provides valuable insights into the relationship between language, 
communication, and society. By analyzing how passive voice is used in media texts, 
researchers can better understand the mechanisms through which language 
shapes public perception and discourse. Consequently, the pragmatic study of 
passive constructions is not only a matter of grammatical analysis but also an 
important contribution to the broader fields of discourse analysis, media studies, and 
applied linguistics. 

 
RESULTS 
The study of passive constructions has long attracted the attention of linguists, 

particularly in the fields of syntax, functional linguistics, pragmatics, and discourse 
analysis. While early grammatical studies primarily focused on the structural 
formation of the passive voice, more recent research has emphasized its 
communicative and pragmatic functions, especially in institutional and media 
discourse. This literature review examines the major theoretical and empirical 
contributions to the study of passive constructions, with particular attention to their 
pragmatic roles in English media texts. One of the foundational contributions to the 
functional analysis of grammar is associated with M. A. K. Halliday and his theory of 
Systemic Functional Linguistics (SFL). Halliday (1994) argues that grammatical 
structures cannot be fully understood without considering their communicative 
functions in context. Within this framework, the passive voice is interpreted as a 
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resource for organizing information and managing thematic structure. Halliday 
emphasizes that the choice between active and passive constructions is motivated 
by the speaker’s intention to foreground certain elements of the message while 
backgrounding others. In media discourse, this function is particularly important 
because journalists often need to maintain thematic continuity and emphasize 
specific aspects of events. Halliday’s concept of theme and rheme has been widely 
applied in studies of media language. Researchers have demonstrated that passive 
constructions allow writers to place known or contextually important information in 
the thematic position at the beginning of a sentence. This facilitates textual cohesion 
and enhances readability, especially in news reporting, where information is 
presented in a structured and hierarchical manner. Therefore, Halliday’s functional 
approach provides a theoretical basis for understanding the pragmatic motivations 
behind the use of passive voice in media texts. 

Another significant contribution to the study of language in media discourse 
comes from Norman Fairclough, whose work on Critical Discourse Analysis (CDA) 
highlights the ideological functions of linguistic choices. Fairclough (1995) argues 
that grammatical structures, including passive constructions, play an important role 
in shaping social meanings and power relations. According to Fairclough, the passive 
voice can be used to obscure agency and responsibility, particularly in political and 
institutional contexts. For example, expressions such as “mistakes were made” 
remove the agent from the sentence, thereby reducing accountability. This 
observation has been widely cited in studies of political communication and news 
reporting. Similarly, Roger Fowler (1991) emphasizes the role of linguistic structures in 
constructing news narratives. Fowler argues that news is not a neutral reflection of 
reality but a socially constructed representation shaped by linguistic and editorial 
choices. Passive constructions, in his view, are among the most effective tools for 
manipulating the representation of events, as they allow journalists to control the 
visibility of agents and actions. Fowler’s analysis of newspaper language 
demonstrates how passive structures can influence readers’ perceptions of 
responsibility, causality, and importance. In addition to critical discourse approaches, 
corpus-based studies have provided valuable empirical insights into the frequency 
and distribution of passive constructions in different genres. Douglas Biber and his 
colleagues (1999) conducted extensive corpus analyses of spoken and written 
English, demonstrating that passive constructions are significantly more frequent in 
academic and news writing than in conversational speech. Biber’s findings suggest 
that the passive voice is associated with informational density, formality, and the 
presentation of impersonal knowledge. These characteristics align with the 
communicative goals of media discourse, which often aims to convey information in 
a concise and authoritative manner. Further research by Thompson (2004) has 
expanded the functional analysis of passive constructions by examining their role in 
discourse organization. Thompson argues that passive voice is not merely a stylistic 
alternative to active voice but a strategic choice that reflects the writer’s 
communicative priorities. In news reporting, these priorities often include 
emphasizing results, maintaining coherence, and avoiding unnecessary repetition of 
agents. Thompson’s work underscores the importance of considering both 
grammatical and pragmatic factors when analyzing passive constructions. The 
pragmatic dimension of passive voice has also been explored within the framework 
of relevance theory and pragmatic inference. Scholars such as Levinson (1983) have 
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argued that speakers and writers rely on shared contextual knowledge to interpret 
implicit meanings in discourse. When an agent is omitted in a passive construction, 
readers often infer the identity of the agent based on context. In media discourse, 
this pragmatic inference can influence how readers interpret responsibility and 
causality, even when the agent is not explicitly mentioned. Another important area 
of research concerns the stylistic functions of passive constructions in journalistic 
writing. Bell (1991), in his study of the language of news media, notes that journalists 
frequently use passive voice to create an impersonal and objective tone. Objectivity 
is a central value in journalism, and linguistic features such as passive constructions, 
nominalizations, and technical vocabulary contribute to the perception of neutrality. 
However, Bell also points out that the appearance of objectivity may sometimes 
mask underlying biases or ideological positions. Research on headline language has 
also highlighted the role of passive constructions in media discourse. Van Dijk (1988) 
observes that headlines often employ passive structures to emphasize events rather 
than agents, particularly when the agent is unknown or politically sensitive. 
Headlines such as “Protesters Arrested” or “New Policy Introduced” focus on the 
outcome of actions rather than the actors responsible. Van Dijk argues that this 
strategy reflects both practical and ideological considerations, as headlines must be 
concise while also shaping readers’ initial interpretations of news stories. The role of 
passive constructions in political discourse has been extensively studied as well. 
Chilton (2004) argues that political language often employs passive voice to avoid 
direct attribution of responsibility or to present actions as inevitable or impersonal. 
This phenomenon is especially evident in official statements and press releases, 
which are frequently quoted in news reports. As a result, passive constructions in 
media discourse may reflect not only journalistic practices but also the linguistic 
strategies of political institutions. In recent years, scholars have also examined the use 
of passive constructions in digital media and online journalism. Studies have shown 
that while online news writing tends to be more informal than traditional print 
journalism, passive constructions remain a common feature, particularly in hard 
news reporting. Researchers such as Bednarek and Caple (2012) have emphasized 
the importance of multimodal analysis in understanding contemporary media 
discourse, noting that linguistic structures interact with visual and typographic 
elements to shape meaning. Although their work focuses primarily on evaluation and 
news values, it also highlights the continued relevance of grammatical choices, 
including passive voice, in digital journalism. Another relevant strand of research 
concerns the pedagogical implications of passive constructions. Scholars in applied 
linguistics have investigated how second-language learners acquire and use passive 
voice, particularly in academic and professional writing. Studies by Celce-Murcia and 
Larsen-Freeman (1999) suggest that learners often struggle to understand the 
pragmatic functions of passive constructions, focusing instead on their grammatical 
formation. This finding underscores the importance of teaching passive voice not 
only as a structural feature but also as a communicative resource, especially for 
students who aim to engage with academic and media texts in English. Despite the 
substantial body of research on passive constructions, several gaps remain in the 
literature. First, many studies focus primarily on grammatical or stylistic aspects of 
passive voice, without fully exploring its pragmatic and ideological functions in 
specific discourse contexts. Second, while critical discourse analysis has provided 
valuable insights into the role of passive constructions in political and institutional 
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language, fewer studies have examined their use across different types of media 
genres, such as online news, feature articles, and investigative journalism. Finally, 
there is a need for more cross-cultural research on how passive constructions are 
interpreted by diverse audiences, particularly in contexts where English functions as 
a global lingua franca. 

 
DISCUSSION 

The present study seeks to contribute to this field by providing a pragmatic 
analysis of passive constructions in English media discourse, focusing on their 
communicative functions, contextual motivations, and effects on audience 
interpretation. By integrating insights from functional linguistics, discourse analysis, 
and pragmatics, this research aims to provide a comprehensive understanding of 
how passive voice operates as a linguistic and rhetorical device in contemporary 
media communication. In summary, the literature demonstrates that passive 
constructions play a significant role in media discourse, serving functions related to 
information structure, stylistic convention, ideological framing, and pragmatic 
inference. The works of Halliday, Fairclough, Fowler, Biber, and other scholars provide 
a strong theoretical foundation for analyzing passive voice from multiple 
perspectives. At the same time, ongoing changes in media practices and 
communication technologies continue to create new contexts in which passive 
constructions are used and interpreted. Therefore, further research in this area 
remains both relevant and necessary for understanding the relationship between 
language, media, and society. 

The present study has examined the pragmatic functions of passive 
constructions in English media discourse, highlighting their significant role in 
shaping meaning, structuring information, and influencing audience perception. 
While the passive voice has traditionally been viewed as a grammatical 
transformation of active constructions, this research confirms that its importance 
extends far beyond syntax. In media texts, passive constructions function as powerful 
communicative tools that allow journalists and writers to manage thematic 
structure, control the visibility of agents, and present information in ways that align 
with institutional, stylistic, and ideological objectives. One of the key findings of this 
study is that passive constructions are frequently used to organize information 
effectively within media discourse. News reporting often requires the presentation of 
complex events in a clear and coherent manner, and the passive voice enables 
writers to maintain thematic continuity by placing known or contextually important 
information at the beginning of sentences. This contributes to textual cohesion and 
facilitates reader comprehension, particularly in longer articles where multiple actors 
and events are involved. In this sense, the use of passive constructions reflects not 
only grammatical preference but also discourse-level considerations. Another 
important conclusion is that passive constructions play a crucial role in the 
expression of objectivity and neutrality, which are central values in journalistic 
practice. By omitting or backgrounding agents, passive structures allow writers to 
present information in an impersonal tone that appears factual and unbiased. 
Expressions such as “It was reported,” “The decision was made,” or “New measures 
were introduced” create a sense of detachment that enhances the credibility of the 
text. However, this apparent neutrality may also have pragmatic implications, as the 
omission of agents can obscure responsibility and reduce the visibility of decision-



   

 
 
   

6
4

 

https://www.asr-conference.com/ 

I SHO‘BA:  
 

Tilshunoslik va xorijiy tillarni o‘qitish jarayonida sun’iy intellekt 
texnologiyalaridan foydalanishning innovatsion pedagogik yondashuvlari 

 

makers. Therefore, passive constructions not only reflect journalistic conventions but 
also shape how readers interpret events and evaluate accountability. The study also 
demonstrates that passive voice serves as an effective means of emphasizing results 
and processes rather than individual actors. In many cases, the primary focus of 
media reporting is the outcome of events rather than the specific agents involved. 
For example, in reports about natural disasters, economic changes, or policy 
decisions, the emphasis is often placed on consequences that affect society as a 
whole. Passive constructions enable journalists to foreground these outcomes while 
minimizing less relevant details about who performed the action. This pragmatic 
function aligns with the informative purpose of media discourse, where clarity and 
relevance are essential. Furthermore, the analysis confirms that passive constructions 
can function as tools of framing in media discourse. The way information is presented 
significantly influences how audiences understand and interpret events. By 
controlling the prominence of agents, actions, and affected entities, passive 
structures contribute to the construction of particular perspectives and narratives. 
This is especially evident in political and institutional reporting, where linguistic 
choices may reflect broader ideological or editorial considerations. As a result, the 
study of passive constructions provides valuable insights into the relationship 
between language, power, and representation in media communication.  

Another significant observation is that the use of passive constructions varies 
depending on the genre and format of media texts. While traditional print journalism 
often employs passive voice to maintain formality and authority, digital media has 
introduced new stylistic tendencies, including greater simplicity and directness. 
Nevertheless, passive constructions remain an important feature of online news, 
particularly in headlines, summaries, and analytical reports. This suggests that the 
pragmatic functions of passive voice continue to be relevant even in rapidly changing 
communicative environments. The findings of this study also have implications for 
linguistic theory and applied linguistics. From a theoretical perspective, the analysis 
supports functional and pragmatic approaches to grammar, which emphasize the 
interaction between linguistic form, communicative purpose, and contextual factors. 
Passive constructions illustrate how grammatical choices are shaped by discourse-
level needs rather than purely structural considerations. From a pedagogical 
perspective, understanding the pragmatic functions of passive voice is essential for 
students and language learners who engage with academic and journalistic texts in 
English. Teaching passive constructions should therefore include not only their 
grammatical formation but also their communicative and stylistic uses. 

Despite the insights provided by this study, several limitations should be 
acknowledged. The analysis has focused primarily on general patterns of passive 
usage in English media discourse, and further research could explore specific 
subgenres, such as investigative journalism, opinion articles, or broadcast news. In 
addition, comparative studies involving different languages and cultural contexts 
would provide a deeper understanding of how passive constructions function in 
global media communication. Future research may also benefit from corpus-based 
methods that allow for more detailed quantitative analysis of passive structures 
across large collections of media texts. 
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CONCLUSION 
In conclusion, passive constructions represent an essential linguistic resource 

in English media discourse, performing a wide range of pragmatic functions related 
to information structure, stylistic expression, ideological framing, and audience 
interpretation. Their use reflects the complex interplay between language, 
communication, and social context. By examining passive voice from a pragmatic 
perspective, this study contributes to a broader understanding of how linguistic 
choices shape media narratives and influence public perception. As media continues 
to evolve in the digital age, the role of grammatical structures such as passive 
constructions will remain a significant area of inquiry in linguistics, discourse analysis, 
and communication studies. 

 
REFERENCES 

1. Biber, D., Johansson, S., Leech, G., Conrad, S., & Finegan, E. (1999). Longman 
Grammar of Spoken and Written English. London: Longman. 

2. Bell, A. (1991). The Language of News Media. Oxford: Blackwell. 
3. Chilton, P. (2004). Analysing Political Discourse: Theory and Practice. 

London: Routledge. 
4. Fairclough, N. (1995). Media Discourse. London: Edward Arnold. 
5. Fowler, R. (1991). Language in the News: Discourse and Ideology in the 

Press. London: Routledge. 
6. Halliday, M. A. K., & Matthiessen, C. (2014). Halliday’s Introduction to 

Functional Grammar (4th ed.). London: Routledge. 
7. Levinson, S. C. (1983). Pragmatics. Cambridge: Cambridge University Press. 
8. Thompson, G. (2014). Introducing Functional Grammar (3rd ed.). London: 

Routledge. 
9. Van Dijk, T. A. (1988). News as Discourse. Hillsdale, NJ: Lawrence Erlbaum 

Associates. 
10. Bednarek, M., & Caple, H. (2012). News Discourse. London: Continuum.  

 



   

 
 
   

6
6

 

https://www.asr-conference.com/ 

I SHO‘BA:  
 

Tilshunoslik va xorijiy tillarni o‘qitish jarayonida sun’iy intellekt 
texnologiyalaridan foydalanishning innovatsion pedagogik yondashuvlari 

 

 
 
 

KNOWLEDGE, SCIENCE, AND HEALING TRADITIONS IN THE CIVILIZATIONS 
OF THE GREAT SILK ROAD  

Authors: Shagufta Shakir 1, Abdusalomova Damira Abdufattaevna 2 
Affiliation: 2nd-year MBBS student, Samarkand State Medical University 1, 
Department of Languages 2 
DOI: https://doi.org/10.5281/zenodo.19641050  
 

 

ANNOTATION 
 

This paper explores how the Great Silk Road served as a channel for the exchange of scientific 
and medical knowledge among ancient civilizations. The study highlights the shared 
learning traditions that connected physicians, scholars, and philosophers from China, India, 
Persia, and the Mediterranean world. By tracing the development of healing practices and 
scientific methods, the article reveals how the Silk Road contributed to shaping the 
foundations of modern healthcare and intercultural collaboration in science. 
 
 

Keywords: Silk Road, healing traditions, science, medicine, ancient civilizations, cultural 
exchange, knowledge. 
 

 
INTRODUCTION 
The Great Silk Road was not only a trade route but also a corridor of intellectual 

and cultural transmission. Stretching thousands of kilometers, it connected the 
major civilizations of the ancient world. Through this vast network, ideas about 
healing, philosophy, and science were shared and reshaped. The blending of Eastern 
and Western traditions led to the creation of new perspectives on health, disease, 
and the human body. 

Centers of Knowledge and Learning 
Major cities along the Silk Road—such as Samarkand, Bukhara, Nishapur, and 

Kashgar—became intellectual crossroads. These cities hosted scholars and 
physicians who studied astronomy, mathematics, and medicine. The famous 
Academy of Gondishapur in Persia and Buddhist monasteries in Central Asia were 
among the earliest institutions where scientific ideas were systematically taught. 
These centers preserved and translated works from Greek, Indian, and Chinese 
sources, creating an interconnected knowledge system. 

Healing Traditions and Medical Practices 
Healing traditions across the Silk Road varied widely but shared common 

foundations. Chinese medicine emphasized balance through qi and herbs, while 
Indian Ayurveda focused on the harmony of body and spirit. Persian and Arabic 
medicine combined these ideas with Greek logic and anatomy. Traditional healers 
often exchanged herbal knowledge, surgical tools, and methods for diagnosing 
illness. This interaction promoted the evolution of holistic approaches to health that 
still influence modern alternative medicine. 

Scientific Exchange and Cultural Influence 

«XORIJIY TILLARNI O‘QITISH VA TARJIMA SOHASIDA 
SUN’IY INTELLEKTDAN SAMARALI FOYDALANISHNING 

ZAMONAVIY TENDENSIYALARI» 
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The movement of scholars and manuscripts across the Silk Road created a 
dynamic scientific environment. Translation played a vital role—texts by Hippocrates, 
Galen, and Sushruta were translated into Arabic, Persian, and Chinese. These 
translations enabled different civilizations to compare and refine their medical 
theories. In turn, new discoveries in pharmacology, anatomy, and public health 
emerged. The cultural openness of the Silk Road ensured that science remained a 
shared human enterprise rather than an isolated pursuit. 

Philosophical and Ethical Dimensions 
Beyond practical medicine, the Silk Road facilitated dialogue on philosophical 

and ethical aspects of health. Ancient scholars debated the nature of life, disease, and 
morality. For example, Buddhist medical philosophy emphasized compassion and 
service, while Islamic medicine valued scientific inquiry guided by faith. These ideas 
contributed to shaping the moral foundations of medical ethics still respected in 
modern healthcare. 

Modern Implications 
In the 21st century, the legacy of the Great Silk Road continues to inspire global 

cooperation in science and medicine. The revival of cultural and educational ties 
under initiatives such as the Belt and Road reflects this enduring spirit of 
collaboration. The shared pursuit of knowledge remains a bridge between nations, 
reminding us that science thrives when humanity works together for common good. 

 
CONCLUSION 
The civilizations of the Great Silk Road demonstrated that knowledge knows 

no borders. Their healing traditions and scientific exchanges shaped not only 
regional medicine but also the universal principles of cooperation and discovery. The 
Great Silk Road stands as a timeless example of how communication and respect 
among cultures can advance both science and human welfare. 
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ABSTRACT 
 

This thesis investigates the sociolinguistic functions and features of pejorative expressivity—
specifically, ritualistic insults and jocular abuse—within in-group communication among 
friends in English and Uzbek contexts. Moving beyond a simplistic view of insults as purely 
aggressive, this study analyzes how such language serves to construct and reinforce social 
solidarity, negotiate group identity, and perform rapport within the boundaries of friendship 
circles. Employing a comparative pragmatic framework, the thesis examines the linguistic 
structures, semantic domains, and contextual rules governing this usage in both languages. 
It argues that while the core phatic and bonding functions are universal, their linguistic 
realization and contextual constraints are deeply shaped by specific cultural norms, 
particularly regarding concepts of "face," hierarchy, and permissible humor. Data 
considerations include ethnographic observation, discourse analysis of mediated 
communication, and metapragmatic interviews. 
 
 

Keywords: pejorative language, in-group communication, insults, sociolinguistics, cross-
cultural pragmatics, solidarity, face, English, Uzbek. 
 

 
INTRODUCTION 
Within the domain of pragmatics, insulting language is typically analyzed as a 

face-threatening act (Brown & Levinson, 1987) that risks social conflict. However, in 
the context of stable in-groups such as friendship circles, these acts are often 
reinterpreted and repurposed. This thesis explores the paradoxical use of pejorative 
expressivity—terms and phrases with inherently negative semantic content—as a 
tool for fostering camaraderie and signaling intimacy among peers in English and 
Uzbek-speaking communities. This practice, known as "jocular abuse," "ritual insult," 
or "phatic impoliteness" (Leach, 2016), operates under a mutual understanding of 
non-serious intent. The research aims to delineate the sociolinguistic rules, thematic 
content, and cultural parameters that govern this complex speech act in two distinct 
linguistic cultures, highlighting both universal pragmatic functions and culture-
specific variations. 

Theoretical Framework: Face, Solidarity, and In-Group Codes 
The analysis is grounded in sociolinguistic theories of politeness and solidarity. 

Brown and Levinson's model of positive and negative face provides a starting point, 
where jocular insults ostensibly threaten positive face (the desire to be approved of) 
but do so in a way that ultimately reinforces the in-group's shared identity—a 
collective positive face. This aligns with the concept of "solidarity politeness" (Scollon 
& Scollon, 2001), where reduced formality and use of potentially offensive terms signal 

«XORIJIY TILLARNI O‘QITISH VA TARJIMA SOHASIDA 
SUN’IY INTELLEKTDAN SAMARALI FOYDALANISHNING 

ZAMONAVIY TENDENSIYALARI» 
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closeness. Furthermore, the notion of "community of practice" (Eckert & McConnell-
Ginet, 1992) is crucial, as friends develop unique linguistic repertoires where 
pejorative terms become reappropriated markers of membership. Cross-cultural 
pragmatics (Wierzbicka, 1991) guides the comparison, anticipating significant 
variation in acceptable topics, intensity, and participant roles based on cultural 
values. 

Sociolinguistic Features in English In-Group Insults 
In many English-speaking friendship circles (e.g., American, British, Australian), 

pejorative expressivity is a well-documented feature of male-dominated "mateship" 
but is prevalent across genders. 

Linguistic Forms: These often include hyperbolic or creative vulgarity ("you 
absolute weapon," "legendary muppet"), deadpan understatement, and 
stereotypical insults that are so generic they lose denotational force ("idiot," "moron"). 
The use of reclaimed derogatory terms within the group is also common. 

Themes and Targets: Common themes involve mocking a friend's intelligence, 
minor failures, personal habits, or taste in media. Physical appearance may be 
targeted, but usually within strictly understood boundaries to avoid genuine offense. 
The friend's skills or assets might be insulted enviously ("you jammy git"). 

Context and Rules: The key rule is the clear signaling of non-serious intent 
through prosody (exaggerated tone, laughter), facial expression, and preceding 
relational history. The "insult" must be clearly implausible or relate to a shared, 
understood narrative. A failure to recognize this frame can lead to serious face 
damage and conflict, indicating the precarious balance maintained. 

Sociolinguistic Features in Uzbek In-Group Insults 
Uzbek in-group communication operates within a different cultural matrix, 

emphasizing respect for elders and hierarchical relationships, which creates a 
distinct context for peer solidarity among friends. 

Linguistic Forms: Insults may draw from a rich lexicon of colloquialisms and 
culturally specific metaphors. Terms like "tentak" (fool) or "jinni" (crazy) are used with 
affectionate tone. Unlike English, there is a significant use of kinship terms in a 
reversed, jocular manner (e.g., using "aka" (older brother) or "opa" (older sister) 
ironically to a younger friend or in a context mocking responsibility). 

Themes and Targets: Themes often revolve around playful accusations of 
stinginess ("ziyorat qilganda ham olib kelmaysan" - you wouldn't bring anything even 
if you went on a pilgrimage), clumsiness, or excessive naivety. Due to cultural 
sensitivity, insults related to family honor or serious religious matters are strictly 
taboo, even in jest. Humor is frequently self-deprecating as well as other-directed. 

Context and Rules: The context is paramount. Such language is almost 
exclusively reserved for private, informal settings among age-equals (yoshdoshlar). 
The hierarchical dimension is crucial; these exchanges are fluid among peers but 
sharply constrained in the presence of older individuals or in more formal mixed-age 
gatherings, where respect (hurmat) norms take precedence. The speaker's 
intentionality (niyat) must be perceived as pure and friendly. 

Comparative Analysis and Discussion 
A comparative analysis reveals core shared functions: both linguistic cultures 

employ pejorative expressivity to build solidarity, demonstrate the strength of the 
relationship (testing boundaries in a safe space), and create a unique in-group 
identity. 
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The primary differences lie in constraints and expression: 
Hierarchy vs. Egalitarianism: Uzbek usage is more sensitive to vertical social 

structure. The practice is tightly confined to the peer horizontal axis, while English-
speaking circles, while still context-aware, may exhibit it more readily across slightly 
more varied power dynamics (e.g., between a senior and junior colleague who are 
also friends). 

Taboo Domains: The semantic boundaries of permissible topics are culture-
specific. Jokes about family are riskier in Uzbek contexts, whereas certain types of 
personal appearance jokes might be more sensitive in English contexts influenced 
by contemporary social awareness movements. 

Linguistic Realization: English often employs creative exaggeration and 
profanity. Uzbek may rely more on irony, proverbial humor, and the manipulation of 
respectful address forms for jocular effect, drawing from a shared cultural reservoir. 

 
CONCLUSION 
The use of pejorative expressivity in English and Uzbek friendship circles is a 

sophisticated sociolinguistic practice that transforms potentially aggressive speech 
into a tool of affiliation. It constitutes a "phatic communion" of a provocative kind, 
serving to strengthen group bonds through the mutual understanding that the 
literal meaning of the words is suspended. This study concludes that while the 
underlying social-psychological function of cementing in-group solidarity is a 
pragmatic universal, its manifestation is culturally curated. The specific lexical 
choices, topical boundaries, and situational appropriateness are dictated by deeper 
cultural values—such as the Uzbek emphasis on hurmat (respect) within hierarchy 
versus the more egalitarian ideal often privileged in English-speaking friend groups. 
Further research employing recorded naturalistic data would provide deeper 
insights into the precise prosodic and paralinguistic cues that maintain the fragile 
"joking frame" in both cultures, preventing these ritualized insults from escalating 
into genuine conflict. 
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ANNOTATSIYA  
 

Ikkilamchi nominatsiya deganda chuqurroq madaniy, ijtimoiy va kognitiv maʼnolarni oʻzida 
mujassamlashtirgan ismlar, taxalluslar va boshqa nominativ iboralardan foydalanish 
tushuniladi. Kontseptual metaforalar shaxslarga nomlarni ramziy ma’nolar bilan boyitib, bir-
biriga bogʻliq boʻlmagan gʻoyalarni bogʻlash imkonini beradi, kontseptual xaritalash esa 
gʻoyalarni tartibga solish, nomlar va kengroq ijtimoiy kontekstlar oʻrtasidagi munosabatlarni 
oʻrnatishga yordam beradi. Ikkala jarayon ham oʻziga xoslikni shakllantirishda muhim rol 
oʻynaydi, insonlar jamiyatda oʻzlarini qanday qabul qilishlari va ifodalashlariga ta’sir qiladi. 
Ushbu maqolada kontseptual metafora va kontseptual xaritalashning ikkinchi darajali 
nominatsiya jarayonidagi roli oʻrganilib, ularning kognitiv va ijtimoiy ahamiyatini tahlil 
qilinadi. 
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Tilshunoslik sohasida olib borilayotgan tadqiqotlarda shaxs uchun 

tanlanadigan nomlar yoki ismlar shunchaki individual tanlov asosida emas, balki 
kognitiv mexanizmlar taʻsiri ostida yuzaga kelishi aniqlanmoqda. Ikkilamchi 
nominatsiya bilan bogʻliq ikkita muhim kognitiv jarayon - kontseptual metafora va 
kontseptual xaritalash - ikkinchi darajali nominativ iboralarning shakllanishi va 
tushunilishini shakllantirishda muhim rol oʻynaydi. Ikkilamchi nominatsiya deganda 
chuqur madaniy, ijtimoiy va kognitiv maʼnolarni oʻzida mujassam etgan oddiy 
identifikatsiyalash vazifasi doirasidan tashqariga chiqadigan nomlar, taxalluslar va 
boshqa nominativ iboralardan foydalanish tushuniladi. Tilshunoslik atamalari 
lug‘atida berilishicha, “ikkilamchi nominatsiya bu mavjud lingvistik birlikdan yangi 
tushunchalarni ifodalashda foydalanishdir”[1]. Kontseptual metafora va kontseptual 
xaritalash ushbu jarayonning markaziy oʻrinni egallaydi, chunki ular ikkinchi darajali 
nominatsiyaning boy, keng qamrovli ma’nolarni keltirib chiqarishini tushunish 
uchun asos yaratadi. 

Kontseptual metafora bir gʻoya yoki kontseptual sohani boshqa nuqtai 
nazardan tushunishni oʻz ichiga oladi. Kundalik tilda metafora keng tarqalgan. Ular 
mavhum tushunchalar haqidagi fikrimizni shakllantirishga, atrofimizdagi dunyoni 
qay holatda idrok etishimiz va tasniflashimizga ta’sir qiladi. Metaforalar, xususan, 
ikkinchi darajali nomlash jarayonida muhim rol oʻynaydi, bu esa insonlarga bir-biriga 
bogʻliq boʻlmagan gʻoyalar va hodisalarni bogʻlash imkonini beradi. Metaforalarni 
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qoʻllash orqali ismlar ramziy yoki metaforik ma’noga ega boʻlishi mumkin va bu oddiy 
nomlashdan koʻra ancha nozik jarayondir. 

Misol uchun, raqobat muhitida odamni “sher” deb atash mumkin, bu jasorat, 
kuch yoki shiddatlilik kabi fazilatlarni nazarda tutadi. Bu yerda hayvonga nisbatan 
metaforik ishora shaxsning bevosita tavsifidan ancha uzoqda boʻlgan shaxsning 
ma’lum sifatlarini yetkazishga xizmat qiluvchi murakkab obrazni uygʻotadi. 
Ikkilamchi nominatsiyaga bunday metaforik yondashuv turli xil xususiyatlar yoki 
xatti-harakatlarni bitta atamaga joylash imkonini beradi va shu bilan ismning 
ma’nosini boyitadi. 

Ikkilamchi nominatsiyada kontseptual metaforalarning ahamiyati, ayniqsa, 
shaxs ismlarida yaqqol namoyon boʻladi. Ba’zi ismlar odamlarning boshqalar 
tomonidan qanday qabul qilinishiga ta’sir qiluvchi metaforik assotsiatsiyalarni keltirib 
chiqaradi. Jumladan, Sevinch (baxt ma’nosi) yoki Shodiyona (quvonch ma’nosi) kabi 
ismlar majoziy jihatdan ijobiylik va shodlik tuygʻulari bilan bogʻlangan. Ushbu 
metaforik nomlar oʻziga xos hissiy yoki xulq-atvor xususiyatlari bilan bogʻlash orqali 
shaxsning ijtimoiy oʻziga xosligini shakllantirishga yordam beradi. Shu tariqa, 
konseptual metaforalar ikkinchi darajali nomlarni tanlash jarayonida asosiy oʻrin 
tutadi, nomlarni kengroq ramziy ma’nolar bilan boyitadi. 

Yana bir muhim kognitiv mexanizmlardan biri konseptual xaritalash ong 
ichidagi tushunchalarni tashkil etish va bogʻlashni oʻz ichiga oladi. Konseptual 
xaritalash inson ongida turli gʻoyalar yoki atributlarni bir-biriga bogʻlab, dunyoni 
tushunishga yordam beradigan aqliy tasvirlar yoki “xaritalar” ni shakllantirish 
jarayonidir [2]. Ikkilamchi nominatsiyada kontseptual xaritalash ismlar va ushbu 
nomlar mavjud boʻlgan kengroq kognitiv, ijtimoiy va madaniy doiralar oʻrtasidagi 
munosabatlarni oʻrnatishga yordam beradi. 

Masalan, shaxsning kasbiga koʻra nomi berilganda, masalan, oʻt oʻchiruvchi 
sifatidagi faoliyati doirasida “qahramon” deb atalsa, kontseptual xaritalash amalga 
oshiriladi. Oʻt oʻchiruvchi (xavfli va hayotni saqlab qoluvchi kasb bilan shugʻullanuvchi 
shaxs) tushunchasi ruhiy jihatdan kengroq qahramonlik tushunchasiga (oʻzining 
jasorati va olijanob fazilatlari bilan qoyil qoldirgan shaxs) moslashtiriladi. Bunda ikki 
gʻoya oʻrtasidagi kontseptual xaritalash nomlanayotgan shaxsning ijtimoiy va 
kognitiv tushunchasini kuchaytiradi, ismning asosiy vazifasidan tashqari chuqurroq 
ma’no qatlamini yaratadi. 

Kontseptual xaritalashning roli, ayniqsa taxalluslar yoki laqablar kabi ikkilamchi 
nominativ iboralarda yaqqol namoyon boʻladi. Ushbu turdagi nomlar koʻpincha 
shaxsning fazilatlari yoki xususiyatlari va kengroq ijtimoiy yoki madaniy toifalar 
oʻrtasidagi assotsiatsiyadan kelib chiqadi. Masalan, aql-zakovati bilan mashhur 
boʻlgan odamni “Eynshteyn” deb atash mumkin, chunki kontseptual xarita ularning 
aql-zakovatini taniqli Albert Eynshteyn arbobi bilan bogʻlaydi. Ushbu xaritalash 
shaxsning ijtimoiy oʻziga xosligini mustahkamlaydi, uning ismining asosiy belgisidan 
tashqariga chiqadigan ma’lum kognitiv va ijtimoiy tomonlarini ta’kidlaydi. 

Bundan tashqari, kontseptual xaritalash turli madaniy va ijtimoiy kontekstlarda 
ikkilamchi ismlarning metaforik va ramziy ishlatilishini tushunishda muhim 
ahamiyatga ega. Kontseptual xaritalar nafaqat ichki kognitiv jarayonlar, balki ijtimoiy 
oʻzaro ta’sirlar va madaniy hikoyalar orqali ham shakllanadi. Ushbu xaritalar 
insonlarga nom berish va nominative birliklarning tasniflanishiga taʻsir qiladi, 
koʻpincha umumiy madaniy qadriyatlar, e’tiqodlar va me’yorlarni aks ettiradi. 
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Ikkilamchi nominatsiya ortidagi kognitiv mexanizmlarga qoʻshimcha ravishda, 
kontseptual metafora ham, kontseptual xaritalash ham nomlash amaliyoti sodir 
boʻladigan ijtimoiy va madaniy kontekstlardan ta’sirlanadi. Turli jamiyatlarda ba’zi 
metaforalar boshqalarga qaraganda koʻproq tarqalgan yoki mazmunli boʻlishi 
mumkin, bu nomlarni belgilash va tushunish usullarini shakllantiradi. Misol uchun, 
ba’zi madaniyatlarda ismlar ota-onalarning farzandlariga boʻlgan umidlari yoki 
intilishlarini metaforik tarzda aks ettirishi mumkin, masalan, qaysidir fazilatlar yoki 
ideallarni yetkazish uchun bolaga “G‘olib” yoki “Jasur” deb ism qoʻyish holatlari 
uchraydi. Boshqa madaniyatlarda ismlar ijtimoiy mavqei, nasl-nasabi yoki etnik kelib 
chiqishini anglatishi mumkin, bunda metaforik xaritalar muayyan ijtimoiy rollar yoki 
umidlar bilan mos keladi. 

Xuddi shunday, kontseptual xaritalar ham umumbelgilangan emas, balki 
madaniy kontekst va individual tajribalar asosida shakllantiriladi. Shaxsning ismi va 
uning atributlari yoki ijtimoiy roli oʻrtasidagi aloqalar bir madaniy guruhdan 
boshqasiga farq qilishi mumkin. Misol uchun, “Qirol” kabi nom ba’zi kontekstlarda 
hokimiyat va hurmat hissini uygʻotsa, boshqalarida oddiy nom sifatida koʻrinishi 
mumkin. Ushbu xaritalashlarning madaniy ahamiyati ikkilamchi nominatsiyaning 
o‘ziga xos tabiatini koʻrsatib, individual bilish va ijtimoiy me’yorlar oʻrtasidagi oʻzaro 
bogʻliqlikni ta’kidlaydi. 

Ikkilamchi nominatsiyada kontseptual metafora va kontseptual xaritalashning 
eng chuqur ta’siridan biri ularning shaxsiyatning shakllanishiga ta’siridir. Majoziy va 
kontseptual jarayonlar orqali shaxslarga berilgan ismlar va yorliqlar koʻpincha 
odamlar oʻzlarini qanday qabul qilishlari va boshqalar tomonidan qanday qabul 
qilinishining muhim qismiga aylanadi. 

Kontseptual xaritalash orqali yaratilgan metaforik nomlar va assotsiatsiyalar 
odamlarga kognitiv asosni shakllantirishga yordam beradi, bu orqali ular jamiyatdagi 
rolini tushunadilar. Masalan, shaxsning fazilatlari yoki xulq-atvoriga asoslangan 
taxallus uning oʻziga xoslik hissini kuchaytirishi mumkin, bu shunchaki 
identifikatsiyadan tashqari ijtimoiy funktsiyani ta’minlaydi. Ushbu nomlash jarayoni, 
shuningdek, jamiyat tomonidan shaxslarga qoʻyiladigan umidlarni shakllantirishi 
mumkin va bu ularning harakatlariga yoki turli kontekstlardagi munosabatlariga 
ta’sir qiladi. 

Bundan tashqari, metaforalar va kontseptual xaritalar asosida boshqariladigan 
ikkilamchi nominatsiya jarayoni ijtimoiy muloqot shakli boʻlib xizmat qiladi. Umumiy 
kontseptual asoslarni keltirib chiqaradigan nomlardan foydalangan holda, insonlar 
ijtimoiy rollar, munosabatlar va shaxsiy xususiyatlar haqida ularni aniq ifoda 
etmasdan turib murakkab gʻoyalarni yetkazishlari mumkin. Bu ikkilamchi 
nominatsiyani nafaqat individual identifikatsiyani, balki ijtimoiy dinamika va oʻzaro 
munosabatlarni shakllantirishda kuchli vositaga aylantiradi. 

Xulosa qilib aytganda, kontseptual metaforalar va kontseptual xaritalash 
ikkilamchi nominatsiya jarayonida muhim kognitiv mexanizmlardir. Ular ismlarning 
ma’nosini boyitadi, ularni oddiy identifikatorlardan ijtimoiy aloqa va shaxsni 
shakllantirishning kuchli vositalariga aylantiradi. Metforalardan foydalanish orqali 
ismlar ramziy va hissiy ahamiyatga ega boʻlib, shaxslarga murakkab gʻoyalar va 
fazilatlarni bog‘lagan shaklda ifodalash imkonini beradi. Kontseptual xaritalash 
ismlarni kengroq ijtimoiy, madaniy va kognitiv doiralar bilan bogʻlash, shaxslarning 
oʻziga xosligi va jamiyatdagi rollarini mustahkamlash orqali jarayonni yanada 
kuchaytiradi. 
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Ikkilamchi nominatsiyalar, xoh metafora, xoh taxalluslar, xoh majoziy iboralar 
orqali boʻlsin, shunchaki lisoniy hodisa emas, balki inson atrofidagi borliqni tasniflashi, 
tushunishi va u bilan bogʻlanishini boshqaradigan kognitiv jarayonlar bilan uzviy 
aloqada hisoblanadi. Ushbu jarayonlarni oʻrganish orqali nomlar insonning shaxsiyat, 
madaniyat va ijtimoiy dinamika haqidagi tushunchasini shakllantirishi va aks ettirishi 
haqida qimmatli bilimlarga ega boʻlish imkonini beradi. Shu ma’noda, ikkinchi 
darajali nominatsiyalar insonning boshqalarni idrok etishi va oʻzaro munosabatlariga 
taʻsir qiluvchi kognitiv va ijtimoiy kuchlarga ko‘zgu boʻlib xizmat qiladi. 
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