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TIMOR-LESTE TOURISM DEVELOPMENT 

Tourism is one of the priority sectors to thrive 
and expand, thus contributing to economic 
development, job creation and strengthen 

society.

The Tourism Policy sets the path for the 
development of Tourism in Timor-Leste, based on 

5 Priority Pillars: Priority, Prosperity, People, 
Protection, Partnership 

Establishes strategic vectors of intervention and 
proposed actions in order to accelerate and boost 
the development of Tourism in partnership with 
all stakeholders', including national institutions, 
civil society, development partners and private 

sector. 



NATIONAL TOURISM DEVELOPMENT ESTRATEGY



1. Tourism activities regulation 
2. Tourism infrastructure development
3. Enhance tourism products and services supply 
4. Adapt sustainable & environmental 

responsibility tourism concept 
5. Legal, institutional, and business framework
6. International institutional framework 
7. Invest in human resources
8. Support to tourism entrepreneurship 
9. Engage people in tourism development process
10. Define Destination marketing. 

TOURISM DEVELOPMENT PRIORITY  



TOURISM RESOURCES AND DESTINATION POSITIONING

1. NATURAL ASSESTS UNIQUE EXPERIENCES
• To appreciate pristine nature and beautiful sceneries 
• To appreciate biodiversity, especially in marine life 
• To discover the undiscovered and unknown 
• To find new adventures, excitement, and “raw” and “rugged” 

experience

2. TO EXPEREINCE SOMETHING MORE AUTHENTIC 
• Non-commercial experience compared to other popular 

destinations such as Indonesia and Thailand
• To learn and appreciate new culture 

Diving - Snorkeling - Whale Watching - Heritage 
Culture - Adventure - Coffee tourism - Historical 

Tourism  - Religious tourism – Cruise tourism –
Volunteer tourism 

Source:  Baseline Supply and Demand Analysis with Consumer Perspective, World bank Group 2021  



INTERNATIONAL ARRIVAL 

Diving - Snorkeling - Whale Watching - Heritage Culture – Adventure - Coffee tourism -
Historical Tourism  - Religious tourism - Cruise tourism - Volunteer tourism - MICE tourism 

Source:  Baseline Supply and Demand Analysis with Consumer Perspective, World bank Group 2021  



THE MOST POPULAR LOCATION FOR LEISURE TRAVEL

DILI 69%                                                 ATAURO 20%                                                        LAUTEM 5%

2023 Survey of Travelers to Timor-Leste

32,187 Leisure Travelers spend 20.4 
millions 



TOURISM POTENCIAL MARKET VALUE

Diving - Snorkeling - Whale Watching - Heritage Culture – Adventure - Coffee tourism -
Historical Tourism  - Religious tourism – Cruise tourism – Volunteer tourism  - MICE tourism 

Source:  Baseline Supply and Demand Analysis with Consumer Perspective, World bank Group 2021  



INDONESIA  
ASA (not ratify yet) but 

designated airline provide 
service based on MoU
MoU To increase flight 

frequencies + BASARNAS

MALAYSIA
ASA not signed  - ASA MoU  

minutes  signed 

BRUNEI DARUSALAM
ASA signed – process for ratification 

UNITED EMIRATE ARAB
ASA ratified  

PHILLIPINES
ASA minutes  signed 

SINGAPORE
ASA signed – Process for MoU 

agreement and ratification 

AUSTRALIA
ASA – ratified 

QATAR
ASA signed – process for 

ratification 

NEW ZEALAND
ASA signed – process for 

ratification.  

CAMBODIA
ASA Signed  

AIR SERVICE AGREEMENT (ASA) 

ASEAN SINGLE AVIATION MARKET  
(ASAM)

Source:  Baseline Supply and Demand Analysis with Consumer Perspective, World bank Group 2021  

LAOS, CHINA  
PNG, TURKY

In the process 



MARINE  TRANSPORT    

Source:  Baseline Supply and Demand Analysis with 
Consumer Perspective, World bank Group 2021  



LAND  TRANSPORT

The key tourism routes are as 
follows: 

• Route 1, 2 5: Dili – Balibo 
[Completed 39 km] 

• Route 4: Baucau – Ossu 
• Route 5: Baucau – Lautem 

[Completed 81 km] 
• Route 6: Dili – Baucau [Completed 

56 km, Ongoing 49km] 
• Route 8: Dili – Maubisse – Ainaro 

[Completed 87 km] [Ongoing 23 
km] 

Source:  Baseline Supply and Demand Analysis with Consumer Perspective, World bank Group 2021  



TOURISM SERVICE  CAPACITIES 

• 186 Accommodation 
establishments offering a 
2,471room capacity ranging from: 
Hostel, Resort, Eco-Lodges, Guest 
houses, Homestays, Pousadas.

• MICE venue: accommodate 100 up 
to 1000 guests.  

• Inbound tour operator: Currently 
12-20 active tour operators and 
most are small-to-medium-sized.

• Local Transport: Car rentals and 
public transport.   



TOURISM INVESTMENT OPPORTUNITIES    

• Tourism and travel related services: 
accommodations, F&B, MICE venue, 
inbound tour operator.

• Transportation services: Air, Marine 
and Land.

• Construction and related 
engineering services.

• Health and social services.

• Education services.
Source:  Baseline Supply and Demand Analysis with Consumer Perspective, World bank Group 2021  




